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1. 
A B S T R A C T 
The thesis entitled •» Role Of Ma^or Travel Agencies 
In The Promotion Of Tourism In India " deals with the foll-
owing chapters :-
1. Historical and Cultural Background of India, 
2. Tourism In India, 
5. India as a Paradise, 
4. Role of Travel Agencies in The Development of 
Indian Tourism, 
5. Profiles of Some Major Travel Agencies, 
5. Drawbacks of Tourism in India, 
7. Conclussion & Suggestions, 
CHAPTER ONE 
This chapter describes the historical background of 
India. India has a very long history and it is beleived that 
Indian civilization dated back only to the Alexender's invas-
ion in the 4th century B.C. Then came the Discovery of Ancient 
Indus Civilization. Some time in the mid 19th century, British 
engineers laying a rail track between Karachi and Pvmjab stumbled 
across ancient sun ba-ked bricks. In 1920's the archeologists 
visited the same area and found two buried cities,Mohenjodaro 
and Harappa. 
The other discoveries shows that ancient civilization 
with well planned cities,large scale commerce,skilled craftsmen 
and sophisticated social structure existed in India as long 
as 3000 B.C. Around 1500 B.C the Aryans came to India from 
North, They brought a rich tradition to India. The powerful 
Maurya dynasty of Magadha(Bihar) which rose under the monar-
ch Chandragupta, The caste system,interestingly was started 
to splinter by Chandragupta'a time. 
The Mauryans empire reached its zenith under Ashoka 
(268-31 B.C). His fateful battle at Kalinga,caused him to 
renounce warfare forever and to spouse Buddhism, The Mauryan 
power collapsed after the death of Ashoka. He ruled over 
most of India than any other imtil the time of British. In 
its wake a number of different dynasties,like Brahmins,Telu-
gus,Cholas,CheraB etc. 
Between A.B 1001 & 1027 Mehmood of Ghazni mounted 
17 attacks on India, The real conqueror,foimder of Islam in 
India, was Mohammad Gouri who mounted the 1st wholesale 
invasion of the country in 1192, Mohammed Khiljl swept 
through Bihar in 1193 and destroyed Buddhism overnight. Then 
came Qutbuddin, Alauddin Khilji and Tughlaqs. 
Then came the mughals. The first mughal Babur ruled 
from 1527 to 1530. Humayun was the son of Babur who was more 
interested in scholarly pursuits than in administering an 
empire. Seizing on this weakness Shershah in 1540 attacked 
on India and ruled for only five years. After 15 years exile 
Humayun recaptured Delhi & Agra for Mughals in 1556, After 
Humayun his son Akbar(1556-1605) who was only 14years of 
age, came to the throne. On Akbars death, his son Jehangir 
(1605-27) took over. He was an excellent builder. He constru-
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cted many monuments, mosques around Agra. Then the fifth 
mughal Shahjehan(1637-58) ruled over India and created 
greatest mughal monuments liice Taj Mahal, fort,mosques and 
Red Port at Delhi. His son Aurangzeb had him imprisoned for 
seven years. Aurang25eb( 1658-17©7) was the last mughal emperor. 
After Aurangzeb many ruler like Mohammad Shah,Nadir Shah 
etc came to India. By the middle of 18th century authority 
passed to Marathas. It was only when Arthur Wellesley of 
Wellington broke their power in 1803. British became the 
leading power in India. East India Company became the effect-
tive sovereign of India. 
Indian National Congress founded in 1885,to give British 
their most prolonged opposition. Indians demanded freedom and 
a free India from British rule. Mahatma Gandhi arrived in India 
in 1915 and he with others fought against the British rule 
over India, On August 15,1947 India became a free independent 
country after a prolonged fighting against British rule. 
On 15th August 1947 when India achieved independence 
Jawahar Lai Nehru was made the Prime Minister to hold the 
supreme position until he breathed his last in May 1964. 
During his tenure of 17 years he immensely contributed to 
the building of a aemocx^atic, secular,highly advanced indus-
trial, modern nation. On his passing away the Congress Party 
unanimously cno-se Lai Bahadur Shastri as the new Prime Mini-
ster of India,but two years later in 1966 he died of a stroke 
at Tashkand in U.S.S.R. It was under his able leadership that 
India won victory over Pakistan in 1965 war over Kashmir issue. 
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However, the Congress Party rose to the occasion and selected 
Indira Gandhi as its leader and by virtue of it she assumed 
charge of the Prime Minister of India. It may be mentioned 
that in the intervening period of 1964 and 1966,Gulzari Nanda 
acted as Prime Minister. Indira Gandhi held the high office 
for eleven years(1966-1977) during which period India made 
great progress,and again in 1972 inflicted crushing defeat 
on Pakistan, resulting in the creation of Bengla Desh. However 
she lost the Parliament elections of 1977,and consequently was 
replaced in the office of Prime Ministership by Morarji Desai, 
the leader of Janata Party,but he lost the confidence vote in 
the Parliament and resigned in 1979»and Charan Singh, another 
leader of the Janata Party formed government at the Centre, He 
continued to be at the helm only for a year,1980. 
In 1980 Indira Gandhi again returned to power,but 
in October 1984 she was cruelly killed at her residence by 
her own body guards. The vacuum in the leadership of Congress 
was filled by her elder son Rajiv Gandhi,who won the general 
elections, and completed his first tenure of Prime Ministership 
from 1984 to 1989. The Congress Party was defeated in the next 
elections and Vishwanath Pratap Singh,the leader of Janata Dal 
became the Prime Minister of India,but a year after in 1990 he 
gave place to Chandra Shekhar in that office. Shortly afterwards 
the Parliament was dissolved and P.V.Marsimha Kao 
the elected the Prime Minister,but Rajiv Gandhi was killed on 
21st May 1991 in Sri Perumbor near Arokkonara,Madras. 
CHAPTER TWO 
This chapter "Tourism in India" deals with the stuc^ y 
on Indian Tourism. It was in 1941? that the first step was taken 
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to popularise tourism in India. A Sargent Comraittee was formed 
who submitted its report in 1946. In 1948 an Ad-hoc Tourist 
Traffic Committee was formed who suggested to attract more 
tourist to India. In 1949 a Tourist Traffic Branch was set up 
imder the Ministry of Transport with regional offices at Delhi 
and Bombay. In 1950 a Central Tourist Advisory Committee was 
formed which suggested to attract American Tourist to India. 
Its first office was opened in 1952 at New York. The branches 
were further expanded in 1955-56 to establish more tourist 
offices and to develop the tourism in India, 
A separate Tourist Department in the Ministry of 
Transport and Commvinication was established on 1st March 1958 
under the Director General and assisted by Dy.Director Generals 
and four Directors for publicity,planning and development of 
tourism and travel in India. 
In 1963 an Ad-hoc Comraittee was set up xinder the chairma-
nship of Shri L.K.Jhaa, The Jhaa Committee had suggested the 
formation of three corporations to deal with hotel,transport 
and tourism. The India Tourism Development Corporation started 
its functions in October,1966 and it was merged with the Depar-
tment of Tourism and Civil Aviation, In 1967 a separate Ministry 
of Tourism And Civil Aviation was formed under a Cabinet Minister 
and since then the tourism in India is expanding day by day. 
The Centre and State governments are also payiixg more attention 
to boost-up tourism in India and to attract more tourist to India . 
More hotel chains are coming up and those tourist spots of India 
which were untouched but have potential of tourism are being 
given proper attention by the government. 
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The chapter also describes about the religions of India, 
Pair & Festivals of India,Culture & Climate of India suitable 
to visit different tourist spots of India. 
CHAPTER THREE 
The chapter three " India as a Paradise" describes about 
the glimpses of India,cultural heritage,sceniec beauty of 
India. Because India is a paradise with its rich cultural 
heritage and national beauty with colourful people. What a 
tourist wants to see and what is present in this country. It 
is a place where from North to South and from East to West 
the people are different,cultures are different,traditions 
and customs are different. It is a country which offers an 
opportunity to the visitors to see the sancturies,beaches, 
art,monuments etc. In this chapter different places of tourist 
interest are described in detail. 
CHAPTER FOUR 
The chapter four "Role of Travel Agencies in the Develop-
ment of Tourism in India" covers the following aspects:-
1. The Historical Background of India, 
2. Role of Travel Agencies in the Development of Indian 
Tourism, 
3. Definition of Travel Agency, 
4. Functions of Travel Agency, 
5. Sources of Income of Travel Agency, 
7. 
6. How to set up a travel agency, 
7. Different sections of Travel Agency. 
The chapter describee that travel agency helps the tourist 
in various ways. It provides informations to the tourist about 
the destinations,where and to see in that country,what are the 
climatic conditions of different tourist places. It also helps 
the tourist in msiking the best use of time and money. It is a 
source of advertisement media for a country. 
Travel agencies provide services to its clients according 
to the travel need within or out-side the country. It helps in 
booking of air tickets,hotels ,purchasing of railway tickets, 
arrangement of ground transportation,provides services related 
to passport and visa and also foreign exchange. It has different 
departments which deals with various services related to the 
need of tourist. 
CHAPTER FIVE 
The chapter five "Profiles of some major travel agencies" 
describes about some leading travel agencies like:-
-Sita World Travel.PVT.LTD, 
-Travel Corporation of India Pvt.Ltd, 
-Mercury Travels Limited. 
In this chapter it is described that when the travel 
agency was established,who were the founders of these travel 
afc,encies,locations of their offices in India and abroad,number 
of employees in tnese travel agencies,growth and turnover of 
these travel agencies and what are the facilities offered by 
these travel agencies. 
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CHAPTER SIX 
The chapter six "Drawbacks of Tourism In India" deals 
with the drawbacics of Indian Tourism Industri*, The emphasis 
is given on some of the drawbacks which are as follows:-
1. Tipping and bakhsheesh system is prevalent in India 
every where. It is something you pay to get things done* In 
India on paying some bribe/bakhsheesh, you can save hours or 
may be days,on railway stations,hotels and even in police 
stations. 
2. You will find lot of beggars mainly around the main 
tourist spots,temples,mosques and railway stations. Even you 
cannot enter some temples and mosques without a handful of 
change which creates problems in frequent and freely visits 
to the tourist spots, 
3. In most of the hotels there is a system of asking 
for payment in foreign exchange. Even they take foreign exch-
ange from the tourist of foreign origin but they dont mention 
the - tourist's name in the hotel register. They fill up 
some Indian guest name and sells the foreign exchange into 
the black market. 
4. In some of the hotels the services are very poor 
and some times the hoteliers charge more money for lunch/ 
dinner/breakfast from the foreign tourist than the original 
rates fixed for items available in the hotels. 
5. The government is also not paying proper attention 
towards the promotion of tourism in India. The travel agents, 
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hotel owners and transporters say that what the government 
gives from one hand,it takes from other. There are so many 
tourist spots in India having much tourism potential but 
the government is not paying attention to promote them, 
6, There is one more disadvantage that allocation of 
funds for the tourism industry from the government are not 
sufficient. The allocation of funds provided to other industr-
ies are not provided to tourism industry. 
7. The transportation system of India is very bad, the 
roads are very rough. Even there is no any fixed time of 
arrival and departure of buses and trains which gives a bad 
image of India in the mind of tourist. 
So lets not be blinded to the sleazy side of things. 
While certain elements in tourism industry seem determined 
to improve India's tarnished image abroad. There are equally 
elements with a vested interest in criminalising the tourism 
industry. 
CHAPTER SEVEN 
Tne chapter seven "Conclussion & Suggestion" describes 
that tourism is growing through oux the world. As it nas the 
important component of a persons life. Although India is a 
cultural heritage country and provides every thing to the 
tourist wants. But India has a very poor image among the 
main tourist generating countries of the world. 
So inspite of showing the only false picture,it is 
necessary to pay attention towards the faults making hin-
derance in the growth of tourism. The following are the 
ia 
suggestions made in this chapter:-
1. The measures must be taicen to stop the black mark-
eting of foreign exchange to maximise the foreign exchange 
earning. 
2. The emphasis should be given to provide suitable 
accommodation facilities and their growth. 
3. The government must take steps to stop roits,corru-
ption and communal disturbances over prime tourist places 
like Agra,JaipurKashmir etc, 
4 The proper attention must be given towards the promo-
tion of tourism and effective measures should be taxen to 
maximise the flow of tourists into the country. 
5. Measures must be taken to improve the transportation 
system. 
6. Measures must be taken to open more Institutes of 
Hotel,Travel & Tourism Management courses and also Institutes 
to train the staff of tourism related industries. 
7. Measures must be taken to promote tourist spots 
which have potential but are undeveloped and ignored. 
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I N T R O D U C T I O N 
Travel in India is a total experience, one which no 
visitor ever forgets. A vast subcontinent of over 900 
million people, it covers 25 states, stretches some 3200k»v^  
(2000miles) North to South, and about 2700 km (1700 
miles) East to West, and contains more different 
languages, religions, races and cultures than any other 
country in the world. It is also one of the oldest 
civilisations known dating back approximately 5000 years, 
and was in its heyday one of the richest, known as 'The 
Golden Bird of the East'. 
Whatever you want from a holiday, it's here in 
India: royal palaces desert fortresses, beach resorts, 
hill stations, temples, mountains and lakes-you will find 
them all, and a lot more besides. And India is one of the 
cheapest tourist destinations in the World. Where else 
could you stay at a five star hotel for less than £ 35 
(US § 54) per night, or dine out on the most sumptuous 
cuisine for less than £ 17(US § 26), or find such good 
shopping bargains-top quality silks and brocades. 
furnishings, paintings, carvings, carpets, jewellery, and 
gems? If you're into sports and recreation, there are 
good facilities in many cities for golf and fishing, for 
horse riding and swimming, for tennis and squash, while 
in outlying areae. you can explore wildlife parks on 
elephant back or cross the remote Thar Desert on a 
camel-savari. Finally don't forget India's rich cultural 
heritage. Here you can enjoy some of the best music, 
dance and theatre in East. 
But this is only one side of India. Yes, this is a 
place of exotic enchantment, of religious mystique, of 
great natural beauty. But is also a place of incredible 
noise, squalor and poverty; a large country, with large 
problems. Everything here is on a grand scale-both good 
and bad. This powerful sense of contrast, this 
alternation between luxury and poverty, beauty and 
ugliness, efficiency and chaos, is the key to 
understanding India. It's something which can produce an 
ambivalent reaction, and many foreign travellers develop 
a love-hate relationship on their travels. 
India is a very personal experience, and every 
traveller's impressions are different. But nobody returns 
unaffected or unchanged. It's an amazing and 
contradictory land, full of colour and vitality, 
hospitable and very friendly. Yet it's seldom peaceful, 
never private and often frustrating but once it's in your 
bloodstream, you'll never get it out. You'll never fully 
understand it and you'll never see it all but the 
compulsion to keep on trying will probably send you back 
time and again. 
Perhaps the most absorbing part of India is not her 
'Sights' but her street-life. The typical Indian street is 
a living theatre of people shaving, hawking goods, 
gossi-ping, making clothes and preparing betel, sacred 
cows, camels and dogs jostling for position between 
taxis, bicycles, rickshaws and pilgrims. Heaped mountains 
of colourful spices, fruits, vegetables and incense. It 
never seems to stop, and if you like street action, you 
will never want to leave. Everywhere you look, every 
corner you turn, every person you meet, will make an 
incredible impression. If you'are a keen photographer, 
you'll just love it. Even if you aren't, you'll still be 
hypnotised. In India, every glance is a picture. 
CHAPTER ONE 
HISTORICAL & CULTURAL BACKGROUND OF INDIA 
HISTORICAL BACKGROUND OF INDIA 
As late as 1920, it was believed that 
civilisation in India dated back only to the time of 
Alexander's invasion in the 4th century B.C. The problem 
was that the Hindu people unlike the Greeks, the 
Europeans, the Chinese and the Arabs, never developed the 
art of historical writing. India did have a considerable 
historical tradition, embodied in both its literature and 
its semi-religious works known as the 'PURANAS' but until 
the early 1800s little was known of the history of the 
Hindu people before the Muslim invasions of the 11th 
century A.D. 
ANCIENT INDIA 
Then came the discovery of the ancient Indus 
civilisation. Some time in the mid-19th century, British 
engineers laying a rail track between Karachi and the 
Punjab stumbled across a vast quantity of ancient sun 
baked bricks, which were being used by locals to provide 
solid foundations for the track. It was later found that 
these bricks were over 5000 years old. Intrigued, 
archaelogists visited the area in the 1920s and presently 
came up with two buried cities-Mohanjodaro (mound of the 
dead) alongthe Indus, and Harappa on the Ravi. A rapid 
series of other discoveries, in the Punjab and in Gujrat, 
confirmed that an ancient civilisation with well planned 
cities, large scale commerce, skilled craftmen, knowledge 
of mathematics and script, and sophisticated social 
structure existed in India as long ago as 3000 B.C. This 
was a timely discovery. To know that they belonged to one 
of the earliest areas of civilisation in the world, 
contemporary with ancient Egypt and Sumer, provided the 
modern Indian people with just the kind of national pride 
and feeling they needed to achieve unity, and with it 
Independence. 
The Indus civilisation was created by the 
'original' Indians whose descendants still inhabit the 
South of the century today. This civilisation then spread 
to northern and western India while the original cities 
fell into disuse. Around 1500 B.C. the Aryans came from 
the north, mounted on horses and riding in chariots. They 
were acausasian people who brought a rich language 
tradition to India, later to result in the Sanskrit 
literary classics of the Vedas. Around 800 BC they learned 
how to make iron tools and weapons, and then pushed 
further east and south-wards to the Gangetic plain where 
they founded villages, tribaL republics and well-governed 
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powerful states. These communities developed agricultural 
and mercantile wealth. 
Under Cyrus, then Darius (521-485 BC), the 
Persians conquered the Indus Valley regions of the Punjab 
and Sindh. Their was the passing visit, but they left 
some interesting influences on religion, art and 
administration. The Greeks, under Alexander the Great, 
spend even less time in India-Alexander overthrew Darius 
III in 331 B.C , advanced as far as the Beas River in 326 
B.C., conquered King Porus and his elephants, and was then 
compelled by his troop to return home, lea^ •'ir.g behind a 
series of garrisons and administrative systems to keep the 
trade links open with west Asia and the consequent 
exchange of ideas and art. 
The powerful Maurya dynasty of Magadha (present 
day Bihar) which rose under the monarch Chandragupta, cut 
out an extensive swathe of territory across the 
Indo-Gangetic plain, from Bengal in the east into the 
heart of Afghanistan in the north-west .By this time the 
religious legacy of the first Aryans, Brahmanical 
Hinduism, had laid down firm roots, and the 6th century 
B.C. protest movements of Budhism and Jainism, were also 
well established. The caste systems, interestingly, was 
starting to splinter-by Chandraguptas time, the original 
four castes had given way to at least seven definite 
classes of Indian society: priests and scholars, graziers 
and hunter, artisans and traders, tillers , police and 
bureaucrats. 
The Mauryans empire reached its zenith under 
Ashoka (268-31B.C. ), who consolidated the north, conquered 
as far south as Mysore, and then drove east to Orissa. His 
fateful battle here, at Kalinga, caused him to renounce 
warfare forever (so appalled was he by the carnage that he 
had wrought) and to espouse Buddhism, He had messages of 
peace inscribed on rocks and pillars all over his domain, 
notably in Orissa, in Gujarat at Sarnath and Sanchi, and in 
Delhi. He also sent his son Mahendra over to Sri Lanka 
(armed with a sapling of the Bodhi Tree) to spread the 
messoge of Buddhism. 
The Mauryan power collapsed within a century of 
Ashoka's death. In its heyday though, this empire probably 
ruled over more of India than any other until the time of 
the British. In its wake, came a number of different 
dynasties-Brahmin rulers in the Indo-Gangetic plains, 
Telgus in the Deccan plain, and Cholas (around Madras), 
Cheras (Kerala) and Padyas (Tamil Nadu) in the south, 
while the Tamils busied themselves in speeding Hinduism, 
Buddhism, Jatnism and Indian philosophy, art and medicine 
to Cylone, Combodia, Jawa, Rome and the far east (either 
by invasion or trade), the Telgus-self styled' Lords of 
la 
Deccan'-were mainly engaged in building Buddhism stupas 
(burial mounds). During their rule Hinayana Buddhism, in 
which the Buddha was represented by stupas, footprints, 
elephants and trees, flourished. This form of Buddhism 
continued to around A.D. 400, but had been effectively 
supplanted by the Mahayana form at least a couple of 
centuries earlier. The Buddhist influence at this time was 
so strong that when the Greeks revisited, occupying the 
Punjab and invading the Mauryan capital of Pataliputra 
(Patna) in 150B. C. their King (Menander) promptly 
converted to Buddhism. But what was happening in the north 
of India was invariably a very different story to what was 
happening in the south. In the north, Hinduism continued 
to flourish more or less unaffected. 
INVASIONS: 
As foreign invasions became more and more 
frequent, India became a virtual melting pot of different 
cultures. Some say it was simply born to be invaded, its 
geography certainly points that way. The northernmost zone 
of the country- the soaring Himalayan range of 
mountains-gave Indians the illusion of being guardeds by 
an impassable wall. But "there was always a series of 
accessible passes-the Khyber, the Bolan and the Khurram in 
the northwest, and others linking India to Tibet-and these 
were the routes whicVi for three millennia at least 
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brought invader and trader across the Afghan-Punjab 
saddle. They came in the main to loot the vast 
Indo-Gangetic plains, an apparently inexhaustible granary. 
They were marauders from the north, who crossed over the 
passes in the autumn before snowfall, descended to the 
Indian plains just as the crops began to ripen, fought the 
traditional big battle in the Punjab, spent the winter 
methodically looting the rich cities and raiding winter 
crops, and then-unless they decided to found an 
empire-disappeared back across the mountains before the 
hot season arrived. 
As such invaders continued to make their inroads 
through the north-western passes, India received visits 
from western China, from the Scythians (around 130 BC), 
from the Parthians, and from the Kushans of central Asia. 
Then came a century-long free-for -all, followed by the 
rise of India's greatest Hindu dynasty-the Imperial 
Guptas. This empire was founded by Chandragupta II in AD 
319, and for the ensuing three centuries (ending in AD 
647) ruled an extending domain which eventually included 
the whole IndoGangetlc plain down to the northern 
boundaries of Deccan. During this period of peace and 
stability, art and literature flourished (polished 
1 
Sanskrit replacing Pali script) and extwmely fine painting 
and sculpture were executed at Buddhist centres like 
Ajanta, Sarnath and Sanchi. By the end of the Gupta 
period, however, the popularity of Buddhism had begun to 
wane and the star of Hinduism rose once again. The 
break-up of the Gupta Empire meant the general 
splintering of north India into a number of separate Hindu 
Kingdoms. Prominent amongst these were the Prashiharas of 
central India, Gangas of eastern India, the western and 
eastern Chalukyas and further south the Cholas, Cheras 
and Pandyas. By the lOth-llth centuries these powerful 
dynasties had created vast kingdoms, built impressive 
capitals and magnificent temples. In eastern India the 
temples at Bhubaneshwar and the Sun Temple of Konar-k 
are reminder of the splendid Ganga Kingdoms. The temples 
of Khajuraho, which draw thousands of tourists to their 
erotic sculptures, are the best surviving examples of 
central Indian temples. While many thought that India was 
in a state of decadence thus paving the way for the 
advent of Islam it appears that this was not the case. It 
was during the 9th-13th centuries, and in some case the 
late 15th century, that the greatest achievements of Hindu 
art, music, literature and philosophy were made. 
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The Muslims: 
The Muslims conquest of India had far-reaching 
effects on the political, social and cultural life of the 
country. Between AD 1001 and 1027, the infamous Mahmud of 
Ghazni mounted 17 separate attacks, eliminating Hindu 
armies, ransacking temples, and sacking cities on each 
occassion. His most notable victory was the capture of the 
holy city of Somnath-the wealth and booty he found here 
were so great that even he couldn't carry it all away. 
Mahmud also picked up the nasty habit of collecting 
severed Hindu fingers, one for each chieftain vanquished. 
But he was never anything more than a glorified bandit, 
who returned home to Ghazni in Afghanistan after each 
individual raid. The real conqueror-founder of Islam in 
India was Mohammed of Ghor, who mounted the first 
wholesale invasion of the country in 1192, and brought 
Muslim power to stay. The Hindu Kingdoms of the Gangetic 
Valley fell without effective resistance to his attacks 
within a single decade. One of his generals Mohammed 
Khilji, swept through Bihar in 1193 and effectively 
destroyed Buddhism overnight-razing all the monasteries 
and massacring all the monks. Another general, 
Qutb-ud-din, became Mohammed of Ghori's direct successor, 
u 
and after the Latter's death in 1206 became the first 
Sultan of Delhi. But it was left to the Khilji monarchs, 
notably Ala-ud-din Khilji, to consolidate the Muslim 
conquest. He ruled for 20 years (1296-1316). 
The next Turkish dynasty, the Tughlaqs, ruled 
from 1320-97. It had two great Kings-the first Mohammed 
Tughlaq was very potty;the second Mohammed Firuz, was a 
great patron of the arts and architecture. His successor 
Nasir-ud-din, fell victim to the encroaching Mongol 
hordes. In 1397 Tiraur (known as Tamerlane to the 
Europeans) swept over the Indus, massacred 100,000 Hindu 
prisoners captured in the Punjab, and toppled the Delhi 
Sultans. The direct result of his invasion, which nobody 
could withstand, was to sever India into two parts. Parts 
of northern India returned to the Turks and the Afghan 
princes; the south regained independent status under Hindu 
kings. The latter development was significant. Even while 
the Muslim Sultans of Delhi were in co-ntrol of parts of 
the North in south India the mighty Vijayanagar Empire 
was founded in 1336 with its capital at Hampi. 
The Mughal Emperors: 
Of all the invading dynasties, the Mughals were 
the most influential. A succession of six Mughal emperors 
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Left behind a powerful legacy of magnificent buildings, 
including the Taj Mahal. Their rise was quick and 
dramatic. The first Mughal monarch, Babur, ruled from 1527 
to 1530. He believed it his duty to conquer India and 
release it from the rule of the Turks. But he started with 
the Afghan Lochi rulers of Delhi, employing superior 
tactics to defeat an army 10 times stronger than his own. 
Then he advanced, with some trepidation, against the 
Hindus. The reason for his nerves was that for once the 
Hindu forces had buried their differences and managed to 
form a united confederacy under the Rajput monarch, Rana 
Sanga. This redoubtable individual was a living tapestry 
of warlike wounds-he had lost an eye and an arm, and had 
80 battle scars on his body. But Babur won the day, and 
raised himself to the status of 'Ghazi', slayer of 
infidels. 
He had intended to stay, but then found he 
didn't much care for India after all. He liked its 
countryside, its monsoon and its gold, but he was plagued 
by its heat, winds and dust. He died, still dreaming of a 
return to the cool, fragrant air of Kabul,and India 
passed to his even more hesitant son, Humayun. This young 
man was a natural recluse, more interested in scholarly 
pursuits than in administering an empire. Seizing on this 
weakness, the brilliant chieftain Sher Shah attacked and 
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rtitook parts of the empire for the Afghans (1540). He 
was an enlightened ruler, who ruled only 5 years but 
achieved more in them-far-reaching administrative, 
financial and transport improvements-than his three 
weak successors (1545-56) put together. Then, after 15 
years of exile, Humayun finally recaputured Delhi and Agra 
for the Mughals (1556). His honour vindicated, he enjoyed 
a few weeks of power, then tripped down some steps 
hurrying to prayer, and fractured his skull. 
Humayun's son, Akbar (1556-1605) was only 14 
when he came to the throne. It took him 6 years to remove 
power-hungry guardians (one was flung off the ramparts of 
a Delhi fort) and to become the real ruler. He then 
revealed himself to be the greatest of the Mughal 
emperors. A man of culture, intelligence, wisdom and 
equity, he was also a military genius with a practical 
motto:'A monarch should be ever intent on conquest, 
otherwise his neighbours will rise in arms against him. 
'Instead of trying to subjugate the Hindus (an impossible 
task, in view of their numbers) he went far to integrating 
them into his empire with a policy of effective 
administration. To start the ball rolling, he married a 
Hindu and raised her Rajput Kingmen to high rank. Then he 
recruited several Hindu advisers, generals and 
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administrators, abolished a number of taxes on Hindus, and 
evolved his concept of a secular state with an eclectic 
faith combining the best of Islam. Hinduism, Jainism, 
Christianity, Zoroastrianism and Buddhism. This 
enlightened experiment failed (with Akbar himself as the 
supreme godhead, it could only be short-lived), but the 
memory of it still lives on in Akbar's greatest monument, 
the ghost city of Fatehpur Sikri. 
On Akbar's death, his son Jahangir (1605-27) 
took over. He was an excellent builder, who left fine 
marble tombs and mosques in and around Agra (and in his 
beloved Kashmir), but his achievements were obscured by 
two things: his craving for alcohol and women, and his 
sadism. Gifted with none of his father's vision for a 
united people, he put down the Hindu Rajputs and the 
Deccani Muslims with calculated ruthlessness. 
The fifth Mughal, Shah Jahan (1637-58), spend 
half his reign campaigning against the Rajputs and the 
Deccan Kingdoms Merciless in his dealings, he gave his 
Hindu subjects very short shrift (even destroying their 
places of worship), but in his case military 
sh-ortcomings were obscured by architectural triumphs. 
Shah Jahan created the greatest Mughal monuments. 
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including the Taj Mahal, the famous Pearl Mosque in Agra 
Fort, the Royal Mosque (Jama Masjid, biggest and best 
mosque in the world) and the Red Fort in Delhi. But this 
passion for building eventually led to his downfall, and 
his son Aurangzeb had him imprisoned for the last 7 years 
of his life-partly to stop him spending any money. 
Aurangzeb (1658-1707) was the last and the adamant 
of the great Mughal emperors. He was a pious puritan, who 
dressed simply, lived frugally and died having given 
strict orders for a modest tomb. Aurangzeb was also a 
single-minded religious zealot who systematically murdered 
his brothers and their sons, extended the empire's 
boundaries even further in order to replace as many Hindu 
temples with Muslim mosques as possible, and reduced his 
non-Muslim subjects to second-class citizens. In later 
years, after much spilling of blood, he realised that he 
had sown the seeds of the Mughal Empire's destruction. 
After Aurangzeb, came a long line of 
insignificant, wastrel and weak kings. The dynasty 
developed and finally came to an end under the profligate 
Mohammed Shah, nicknamed the 'Merry Monarch', who was 
still drinking, fornicating and generally having a ball 
in Delhi's Red Fort when the Persian invader, Nadir 
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Shah, suddenly dropped in. He arrived in 1739, stripping 
Delhi clean of its wealth, massacring 150000 of its 
civilian population, and in 5 short months' stay, 
wrecking her system of administration. To load all the 
booty he had collected and take it back home to Persia, 
he employed 1000 elephants, 7000 horses and 10,000 
camels. 
The Mughal king he left behind now ruled just 
the four walls of Delhi's Red Fort, but the bell had 
tolled for the Mughals a lot earlier. When the 
blood-thirsty Aurangzeb began to assert his Islamic stamp 
on the Mughal Empire he provoked the Hindu revival-under 
the Maratha monarch Shiva ji-which was to lead to its 
downfall. By the middle of the 18th century, authority 
over practically the whole of Hindustan outside the 
Punjab had passed to the Marathas. It was only when Arthur 
Wellesley (later Duke of Wellington) broke their power at 
Assaye (1803) that the British finally became the leading 
power in India, and only when the Maratha Empire was 
finally extinguished (1818) that the East India Company 
became the effective sovereign of the country. 
The Mughals, a sad postscript, had come to blows 
with the British some time earlier, in 1757, at the 
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battle of Plassey. Their defeat here signalled the birth 
of a new (and final) imperial power in India-the British 
Raj. 
The Raj 
The British were not the first Europeans to 
arrive in India-that privilege went to the Portuguese.In 
1498 Vasco da Garaa landed at modern-day Kerala, commencing 
a century-long trade monopoly for the Portuguese, and 
establishing the base for their later conquest of Goa 
(1510), then Daman and Diu. The British first appeared in 
1612, establishing a trading-post at Surat in Gujarat. For 
the next 240 years Britian's interest in India was 
administered not by the crown or the government, but by 
the London-based East India Company. They founded bases at 
Madras (1640), Bombay (1668) and Calcutta (1690). To 
consolidate them, and to establish its trade dominance in 
India generally, the British had to deal with the Dutch 
and the French, both of whom had similar trading-posts in 
the country. The French took Madras in 1746, but lost it 
back to the British in 1749. Their power in India ended 
with the surrender of Pondicherry in 1761. The Nawab of 
Bengal took Calcutta in 1756, but lost it back to Robert 
Clive in the following year. In the south, the 'Tiger of 
Mysore' Tipu Sultan (and his father Hyder All) inflicted a 
series of defeats on the British, theij were overcome in 
1799. With the defeat of the Marathas in 1803, it only 
remained for the Company to fight the two Sikh Wars and 
gain control of Punjab (1849) to put the final seal on 
empire.The British had come to trade but the need to seek 
morp markets and protect sources of supply lead to an 
imposition of an alien administration supported by an ever 
expanding army. 
The success of the British was partly the result 
of Mughal collapse and subsequent Hindu disunity, but owed 
more to their policy of toleration towards the conquered.. 
Following Akbar's lead, they made little attempt to 
interfere in Hindu religion, customs or culture; rather, 
they made it quite clear that they had come just for 
trade. Many Indian princes no doubt threatened by the 
disciplined British army, decided to take a break from 
in-fighting and to accept British suzerainty. They 
included most of the Rajput princes, the relics of the 
Mughal Empire like the Nizam of Hyderabad (at the time, 
and for a long time to come, among the richest individuals 
in the world) and various survivors of the defeated 
Maratha confederacy. 
The British achieved the closest thing to an 
Indian empire yet (even the most powerful of prior 
civilisations had not encompassed all of present-day 
India), but the country remained just a motley of separate 
states, each one ruled in name by a Prince, Nawab or 
Maharajah, but in actuality by the residing British 
Viceroy or Governor-General. The first of these 
crown-appointed officials, who replaced the old Company 
Governor-Generals, which had begun with Warren Hastings in 
1774, was Lord Canning in 1859; the last was Mountbatten 
in 1947. With their rule established, the British went 
into large-scale iron and coal mining, tea production, 
coffee and cotton growing, and generally exploited India's 
vast, largely untapped natural resources. In order to 
facilitate this exploitation they developed an extensive 
system of railway, massive irrigation and agricultural 
programmes, and (some say most importantly) a code of 
civil law. Actually, it was far from democratic since the 
conquerors always held the privileged position, but it did 
ensure an element of equality among the Indian 
themselves. And this was in a country where Hindu law had 
previously differentiated strictly between Brahmin and 
non-Brahmin, where Islamic law had one set of codes for 
Muslims and quite another for ' - infidels. The 
British also instituted the bureaucracy of the civil 
service and- while keeping the Indians at a comfortable 
distance from any real power within it- set about creating 
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an Indian middle class with an increasing responsibility 
for it. Ultimately, knowledge of ideas and institutions 
brought an intense desire for self-government. 
But the first sign of Indian disaffection 
against British rule probably had little to do with 
Independence. The Indian Mutiny of 1857-58 had, in fact, no 
real discernible cause apart from greased bullets. 
Somehow, a rumour spread among Muslim and Hindu troops 
serving with British forces that new bullets being issued 
were greased with pig (unclean to Muslims) and cow (sacred 
to Hindus) fat. Too slow to deny this rumour, the British 
soon had 47 mutinying Indian battalions on their hands. 
The Mutiny erupted at Meerut, near Delhi, and spread 
rapidly across north India. The sepoys, actively assisted 
by disaffected Sikh forces, visited Delhi, dug up the 
phantom Mughal emperor there (Bahadur Shah) and appointed 
him reluctant Emperor of Hindustan. His rule lasted just 6 
months. There were repeated massacres and sieges on both 
sides before the Mutiny ran out of steam. In January 1858 
Bahadur Shah was sentenced by a British military tribunal 
to life imprisonment, and with his departure into exile 
the great Mughal dynasty came to an ignominious end. 
The Mutiny was the cause of the transfer of 
India from the rule of the East India Comjaany to 
sovereignty of the British Crown. It had been an 
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unexpected blow to British confidence, and it was one 
which both sides never forgot. The Indian Mutiny had been 
crushed, but the spirit of rebellion remained alive and 
slowly began to grow. Resistance was centralised in a 
sudden, wholesale reform of Hinduism itself. Previous 
attempts to rally Indians round the banner of the Hindu 
religion had always foundered on the rocks of caste-the 
exclusiveness of the Brahmins gave them no feel for the 
mass popular pulse. But a few determined visionaries-Ram 
Mohun Roy, Ramakrishna, Swami Vivekananda, Dayananda and 
even the European Mrs Annie Besant-led a series of 
important reforms designed to revive Hinduism as a truly 
modern religion, and thus to totally reorganise (and 
standardise) totally Hindu society. The movement for 
social reform ran alongside a parallel movement for 
national identity and freedom. The latter was fed by a 
number of timely developments, including the discovery of 
India's antiquity (excavation of Indus Valley 
civilisation); the revival of Sanskrit and renewed 
appreciation of its classics like the Bhagavad Gita; and 
the repatriation of Buddhism, with the coming to light of 
its long-lost literary, artistic and philosophical 
achievements. Hindu history and heritage was refound, 
largely through the researches (ironically) of Western 
scholars, and this contributed significantly to the 
25 
evolving national self-image of India as a whole. Other 
groups, such as the Muslim, also began to develop a sense 
of national pride and seek self determination. 
The Indian National Congress, founded in 1885, 
was destined to give the British their most prolonged 
opposition. It began by trying to unite all the 
communities in India under one banner, but this was not 
always possible. The Muslims, in particular, still 
regarded themselves as a race apart, with their traditions 
rooted outside India, and were alarmed by the growth of 
Indian nationalism and its demands for political freedom. 
Faced by the prospect of a Hindu-dominated free India, 
they founded the Muslim League in 1906 and began making 
demands for a separate communal electorate for themselves. 
The Anglo-Muslim alliance of 1906 was a decisive 
development: it split India into two nations. Hindus 
and Muslims were embarked on two entirely different 
courses, in 1909, perhaps the greatest mistake the British 
ever made, the Morley-Minto reforms initiated the creation 
of separate Muslim electorates which directly paved the 
y for the partition of the Indian Empire. wa 
Gandhi and Independence 
The cry for independence, which had become 
nationwide by the turn of the century, was muted by the 
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arrival of the First World War. Then it burst forth again-
this time as an insistent roar-under the charismatic 
leadership of Mohandas Karamchand Gandhi. Soon to be 
styled the Mahatma (Great Soul) of the nation, Gandhi 
arrived in India in 1915, following a long period of 
fighting on behalf of human rights in South Africa. Gandhi 
fervently believed in Hindu-Muslim unity: at no time did 
he contemplate India as an exclusively Hindu state. His 
life and thoughts were a direct reflection of the 'Karma 
Yogin' (saint in action). His campaign for the abolition 
of untouchbility, his famous fasts compelling Hindus and 
Muslims to live together in harmony, his ideals of ahimsa 
(non-violence) and satyagraha (passive resistance), and 
his own life of extreme austerity were all in strict 
accordance with Hindu traditions. He focused on the 
movement for independence after the disgraceful massacre 
of peaceful protesters by armed British troops at Amritsar 
in 1919, and turned the movement from an ineffective 
middle-class one to a village-based one of irresistible 
power. 
As the clamour for independence reached its 
peak, Gandhi was forced to fight a rearguard action 
against the revived Muslim League under Mohammed Ali 
Jinnah. After 1936 a demand began for the creation of an 
independent homeland for Islam, and the fight was on for a 
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partitioned India. The Second World War brought matters to 
a head. When in 1942 the Mahatma launched his last great 
struggle, two things became clear: first, that 
independence was the only settlement possible with Indian 
nationalism after the war; second, that partition was 
inevitable. Jinnah outmanoexxvred both the British and the 
Indian Congress. When, on 9 August 1942, Gandhi uttered 
the words in every Hindu's heart and told the British to 
'Quit India', Jinnah followed with the demand to 'Divide 
and Quit'. Against their better judgement the British 
were forced to do just this. It was a simple case of 
partition or civil war. As bloody clashes between Muslims 
and Hindus mounted in frequency and intensity, even the 
Congress-after a few months' experience of coalition of 
government (1946-47)-realised that partition was 
inevitable. As the new British Viceroy, Lord Louis 
Mountbatten, issued the date for Independence-14 August 
1947- the old Indian spokesman, Mahatma Gandhi, left the 
political scene, darkly predicting chaos. 
It was worse than chaos. In 1947, the Indian 
subcontinent had its eastern and western extremes sliced 
off to form the two wings of Pakistan, one of which is 
present Bangladesh. But at the time of partition, the 
new India contained over 35 million Muslims, while the new 
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Pakistan housed vast numbers of Hindus. The problem was 
worst in the new border states of Bengal and the Punjab, 
which had very mixed populations and a long history of 
intercommunal antagonism, and which were both neatly 
chopped in two by partition. The situation was 
explosive, and when, during the weeks following 
Independence, the mass exodus of Hindus and Muslims, 
uprooting homes in now 'alien' states and travelling to 
their new homelands, began, it was the signal for bloody 
and prolonged carnage on an unimaginable scale. 
Trainloods of Hindu and Sikh emigrants going east were 
stopped and butchered by Muslims, while parties of Muslims 
fighting their way west suffered the same fate fromHindus 
and Sikhs. Around 10 million people were 'exchanged' 
following Independence; some 500 000 perished en route. 
Such was the extent of the holocaust that 
Jawarhalal Nehru, Gandhi's political disciple and the 
first Prime Minister of India, made an unexpected plea for 
help to the ex-British Viceroy, Mountbatten. 'Ours is the 
politics of agitation, not of government' he declared. 
'Please come back and help us out till we find our feet!'. 
Mountbatten returned and the crisis was soon overcome. 
Only in Kashmir was a satisfactory long-term solution 
not found. The region was claimed by both Pakistan and 
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India, and since neither would give way over it, the UN 
was forced to step in and divide it with a demarcation 
line. But Kashmir continues to be a strong bone of 
contention, neither side having ever agreed to an official 
state border. 
On 30th January 1948, the last act in the 
bitter-sweet drama of Independence, Gandhi was 
assassinated. Shot three times by a Hindu fanatic, he 
died a disappointed man-his dream of an undivided, free 
India never realised. 
Since Independence: 
Fortunately for India, Nehru was a capable 
successor. Following Independence, he steered the country 
on a balanced course which made the initial transition to 
self-government both quick and painless. His favourite 
word may have been 'dynamic', but his political, economic 
and social outlook was basically conservative (some say, 
even static). The developing countries need peace for 
their development', he stated. They need at least two 
decades of uninterrupted peace.' To ensure this, he 
adopted a strict policy of non-alignment with other world 
powers. For the first 9 years of his premiership. 
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it w orked. But at heart Nehru was a convinced socialist, 
more than somewhat influenced by Marxism, and he tended to 
lean markedly in favour of the communist world rather than 
the democracies. For a non-aligned country to align itself 
heavily on one side put India at a disadvantage, and lost 
her both friends and influence over the years. Then in 
1956 Russia invaded Hungary. Nehru was forced to show his 
hand (India was the only non-aligned country to support 
the USSR's move), and henceforth nobody took his 
non-alignment seriously. The final humiliation took place 
in 1962, when Sino-Indian border clashes led to the threat 
of a Chinese invasion. Nehru made pleas for military aid 
to both East and West, but while Britain and the US 
promised immediate help, the USSR stood on the fence of 
'non-alignment' and simply advised restraint. 
Domestically, Nehru's record was far better. He 
used a charismatic persona and an unchallenged majority to 
build up a strong, cohesive central government and thus to 
consolidate the nascent unity of India. He also made 
important, progressive social changes, especially with 
regard to the liberalisation of policies for women. Despite 
criticism, he also retained good relations with the 
British excolonisers, and encouraged both a free press 
and an independent judiciary. 
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He was succeeded by Lai Bahadur Shastri (for 
just 20 months), a meek but (when the occasion called for 
it) surprising strongwilled leader. His premiership was 
overshadowed by Pakistan's twin attack on India in the 
Rann of Kutch and in Kashmirin 1965. Shastri, who had 
never felt that Nehru was militant enough, abandoned 
India's longstanding policy of peaceful neutrality and 
retaliated with force. But he was essentially a man of 
moderate views, and his untimely death shortly after the 
Pakistan armies had withdrawn spelt the advance of 
extremism in the country. 
A feature of Indian politics is its emphasis on 
'personality' leaders. A second has been the failure of 
these leaders to surround themselves with strong, capable 
lieutenants. Mahatma Gandhi was an exception. He had begun 
grooming Nehru for power as early as 1929, realising 
perhaps the truth of the old Buddhist precept, that a 
master's prime duty is to create a disciple even stronger 
than himself. But Nehru himself failed to do this and the 
vacuum of young generation leaders in the Congress 
following his death left it seriously out of touch with 
the masses. Inevitably, the old and the new had to fall 
out, and Congress was doomed to split. 
Into the political breach created by Shastri's 
death, stepped Indira Gandhi, Nehru's only daughter.She 
was elected Prime Minister in 1966. Her landslide victory 
at the polls was partly due to her extravagant promises of 
bread for the masses, but doubtless owed more to the magic 
of the name 'Gandhi' (though no relation to the Mahatma), 
coupled with the right amount of forceful 'personality'. 
Subsequent reelection in 1971, swept in on a tidal wave 
of warfever created by Pakistan's treatment of East 
Pakistan and the subsequent of an independent Bangladesh, 
confirmed her in a dangerous situation of unchallenged 
power. By 1975 as attempts to suppress the free and to 
muzzle the judiciary gave way to more openly fascist 
policies, serious opposition to her rule surfaced. She 
retaliated with the socalled state of emergency, freeing 
herself of regular parliamentary restraints and 
functioning virtually as an unchallenged ruler. This 
enable her to push through a number of positive economic 
reforms and generally improve efficiency. On the other 
hand, the imprisonment of protesting elements and the 
disastrous sterilisation and 'people's car' programmes 
initiated by her son, Sanjay, set the nation against her. 
(The idea behind this was to produce a car made in India 
costing Rs 10,000, but the programme failed and the 
enterprise was nationalised in 1978. Suzuki now own 50% 
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of the factory.) Under the illusion that the people would 
support her whatever she did, she unwisely went to the 
polls in 1977 and lost. 
In the place of Indira and Congress came the 
conservative Morarji Desai and his uncohesive Janata 
'People'. Inadequate to the task of government, unable to 
stop inflation spiralling, Janata broke apart in 1979, and 
Indira Gandhi returned triumphant in 1980. She tried and 
failed to deal with escalating social problems including 
rife corruption, police brutality, persecution of 
untouchables and Hindu/Muslim/Sikh intercommunal unrest. 
And her drastic solution to Sikh unrest in the Punjab, 
culminating in the armed occupation of the Golden Temple 
in Amritsar, eventually cost her her life. She was shot by 
an assassin's bullet in October 1984. 
The circumstances of her death ensured her son, 
Rajiv Gandhi an unprecedented victory at the polls in 
December 1984. In early 1985, everyone was confidently 
predicting great things of the young Rajiv. 'If the man is 
not assassinated first,' joked one prominent official, 'he 
will challenge caste, remove poverty and rid us of 
corruption.' Within three years Rajiv Gandhi was under 
attack in his own country. People were sleptical of his 
promise to usher India into the 21st century by means of a 
technological revolution. Many Indians see technology as a 
^ 4 
threat to jobs, and it was almost with glee that Delhi 
newspapers announced, in 1987, that two defence scandals 
had surfaced: the Swedish Bofors company admitted paying 
millions of pounds in 'commission', and a 7% 'agent's fee' 
had been involved on a German submarine deal. Members of 
Rajiv Gandhi's own family were implicated, and his own 
image as 'Mr Clean' was tarnished beyond repair. To make 
things worse, he embroiled himself in several regional 
conflicts, starting with Tamil Nadu (where his 
peacekeeping force sent to Sri Lanka, was nicknamed 
'Indian people-killing force' by resentful Tamils), and 
later with Pakistan, West Bengal, Kashmir and the Punjab, 
where his soft approach brought forth a growing voice of 
disapproval. Rajiv Gandhi lost the next general election 
in 1990. 
For the second time since Independence the 
Congress Party found themselves in opposition. A coalition 
government le-d by V.P. Singh, who had earlier been 
Finance Minister and Defence Minister under Rajiv Gandhi, 
tried to form a united government and weather the storm 
created by Congress rule. Failing miserably in its task, 
the National Front government was replaced by an interim 
minority government under Chandra Shekhar. This led to 
fresh elections in May 1991. Congress under Rajiv Gandhi, 
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were confident of winning because the National Front 
government had been unable to govern, and many of its 
policies were thought to have divided the country. 
Congress saw themselves as a party of unification. What 
the result would have been under normal circumstances will 
never be known, for Rajiv Gandhi was assassinated on 21st 
May 1991. Congress was returned to power as the largest 
party in Parliament but was without a majority. P.V. 
Narsimha Rao, an elderly, experienced Congress politician 
became the next Prime Minister and has had to face the 
effects of years of misrule. The new government instituted 
major economic reforms to stabilise and open the Indian 
economy to the world market. 
Today India is still struggling towards a cl^ ear, 
solid identity-with unity as its prime objective. No 
amount of self-criticism, however, can disguise some truly 
remarkable achievements since Independence in 1947.India 
is presently one of the top industrial powers in the 
world. Her government and her legal, educational, and 
military institutions are strong. She is agriculturally 
self-sufficient, and making rapid strides in space-age 
technology (in Delhi, computer technology now helps the 
railways make 45000 seat reservations a day). 
CHAPTER TWO 
TOURISM IN INDIA 
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TOURISM IN INDIA 
It was in 19A5 that the first ever step was taken 
to popularise tourism in India. A Committee was formed in 
1945 called as "Sargent Committee". In the report the 
Committee suggested formation of regional offices at 
Bombay, Delhi, Calcutta and Madras. This report was 
submitted in 1946. An adhoc Tourist Traffic Committee was 
appointed in 1948 who suggested to attract more tourist 
traffic to India. In 1949 a Tourist Traffice Branch was 
also set up in 1949 under the Ministry of Transport with 
two regional offices at Delhi and Bombay. 
In 1950 a Central Tourist Advisory Committee was 
formed for two years and its main functions were to 
attract American tourists to India. Its first office was 
opened in New York in 1952 to carry out maximum tourist 
publicity in press, radio and television programmes about 
the Indian cultural heritage. The office also advertised 
and participated in exhibitions and showed the beautiful 
picture of India. It also supplied correct informations about 
tourist facilities in India through various channels. 
The branch was further expanded in 1955-56 and 
the branches were increased to four to deal with 
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establishment and administration of tourist offices, 
publicity, distribution of publicity material in India and 
abroad and formulation of policies pertaining to 
development in the tourist traffice to India. A separate 
Tourist Department in the Ministry of Transport and 
Communication was established on 1st March, 1958, under 
the charge of Director General. The Director General was 
to be assisted by a Deputy Director General and four 
Directors who were incharge of administration publicity, 
planning and development of travel and tourism. In the 
same year. Tourist Traffic Advisory Committee was 
reconstituted and named as present Tourist Development 
Council. In 1963 an adhoc committee on tourism was set up 
under the Chairmanship of Shri L.K. Jha, the then 
Secretary Department of Economic Affairs. The Jha 
Committee, suggested formation of three corporations to 
deal with hotel, transport and tourism. Once formed 
separately, they were amalgamated to assume the name of 
India Tourism Development Corporation (ITDC) which started 
its business from 1st Oct., 1966. The same time it was 
merged with the Department of Civil Aviation and Tourism 
and in 1967 it was separated and elevated to the Ministry 
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of Tourism And Civil Aviation under the charge of Cabinent 
Minister. 
ORGANISATIONAL SET-UP 
At present the Department of Tourism is attached 
with the Ministry of Tourism And Civil Aviation. The 
Director General is assisted by an Additional D.G., a 
Joint D.G. and five Asstt. Director Generals. The 
department has the eight divisions. 
a) Administration, Finance and Coordination 
Division, 
b) Accommodation Division 
c) Planning and Programming Division, 
d) Travel Trade and Hospitality Division 
e) Publicity and Conference Division 
f) Wildlife Tourism Division, 
g) Market Research Division & 
h) Supplementary Accommodation Division. 
There are seven Sub Offices and four Regional Sub 
offices in India. The main functions of these offices are 
handling enquires, providing informations to the tourists, 
advertising, publicity, public relation, trade and supply 
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of other related informations to the tourism department. 
Besides there are other public sector agencies under 
Govt, control: 
i) Federation of Hotel and Restaurant Association of 
India. 
ii) Travel Agents Association of India, 
iii) Pacific Area Travel Association, 
iv) International Travel Organization, 
v) Federation of Travel Agents. 
ORGANIZATIONAL SET-UP OF TOURISM AT THE STATE LEVEL 
MINISTER 
SECRETARY 
SPECIAL SECRETARY 
- ASSISTANT SECRETARY 
DIRECTOR - P.A. 
- A . T . O . 
ADD. DIRECTOR (ADMIN.) ADDL.DIRECTOR (P&D) 
DY. DIRECTOR T.A. (VISIT) ASSTT. DIRECTOR 
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HISTORY OF TOURISM: 
From the very earliest historical period travel 
had a fascination for man, but it was largely unconscious 
and simple. In previous days travel was not a thing of 
pleasure as it is at present, but man has been an 
inveterate traveller from time immemorial. Only the 
motives of travel have undergone changes from time to 
time. Previously it was restricted to the few affluent and 
adventurous people. The basic aim ofihemovement of people 
was conquest, trade and pilgrimage. 
It is not realised how extensive the contacts 
among the people were several thousand years ago. For 
instance, there was considerable interchange and 
interaction of ideas and knowledge between India and West 
Asia and the great civilisation which was further 
strengthened by Alexender's conquest of the North Western 
part of Indian sub continent. Today with the rise of 
standard of living of people in several developed and 
developing countries alongwith the fast revolution in 
transpsort , technology, overseas holidays are within the 
reach of even middle working classes. 
Modern tourism is some what different from its 
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past. Now the people fromthe place of origin for the 
sake of pleasure, sightseeing, enjoyment and to see 
the colourful life and people of other origins 
travels fromone place to another place. Although the 
mode of travelling was very simple, but now the 
tourism activities are changing day by day with the 
development of transportation, accommodation and 
standard of living. The ancient people wandered here 
and there in search of food and to maintain them but 
now a days people want to interact with people of 
other origin and places which are rich in cultural 
heritage, monuments, scenic beauty, hill resort and 
beach resort etc. 
Organised tourism in India is over 40 years old. 
A tourist select the place to see according to his 
taste and desires. With the development of modern 
technology in every field of life, tourism has 
developed as an industry now and dll the facilities 
which are available to other industries are now 
available to tourism industry. This is why the 
movement of people is increasing day by day from one 
place to another. 
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Never has tourism been as multldlmentional and 
multidisciplinary as now. A new phenomenon is appearing; 
people are seeking more and more to live their holidays 
rather than to "spend" them. Tourism has emerged as 
world's second largest industry and one of the major 
source of revenue and employment during the last about 
three decades, but early history of tourism is the 
story of development of the mobility of man. Both in the 
pre-historic era and later, man searched for things he 
wanted and he travelled for food, shelter or just for 
curiosity. Adam and Eve could be called the first 
'tourist'. In due course, large scale movements were 
also caused by changes of climate, dwindling food 
supplies or hostile invaders. The Aryans left their 
homes in Central Asia due to climatic change leading to 
dwindling food supplies. 
2.1 GROWTH OF TOURISM IN INDIA 
Due to the absence of roads or other transport 
facilities, travel had to be the hard way and this 
led slowly to development of land routes, as also 
river and sea navigation. Understandbly, travel in 
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the distant past was not a thing of pleasure as is 
the case now. Trade and commerce was however, the 
strongest force in the ancient period; it made people 
travel to distant lands in order to seek fortunes 
gradually, opening of the new trade rout-e gave a big 
boost to travel. 
Now the bulk of the tourist traffic is generated 
by trade and commercial links. Some tourist travels 
for increasing their knowledge by visiting other 
places and countries, were a category apart. They 
were the "True TOURISTS" and that is how tourism, as 
it is understood today, was born. 
In past there is evidence of considerable 
tourist traffic, particularly for the Olympic games 
and other Festival. The contribution made by 
foreigners and visitors to the prosperity of Athens 
was recognised in the 4th Century B.C. and 
xenophone, the author of the Athensian Constitution, 
was favourably disposed towards tourism. He went to 
the extent for recommending construction of hotels 
for visitors at public expenses. Romans used to 
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travel to see temples in the Mediterranean sea and 
the famous pyramids of Egypt. They also journeyed to 
baths called "SPAS" and seaside resorts. Tourist 
traffic was also greatly encouraged under the Roman 
Empire because of sea communications and conditions 
of peace. Some Roman cargo ships carried few 
passengers private vessels could be marvellously 
luxurious. The vessel that carried the beautiful queen 
Cleopatra to meet Mark Antony reportedly had 
billowsfng scarlet silk sails, silver tipped cars, 
decks draped with royal purple cloth. 
The fall of the Roman Empire in 5th Century was a 
great setback for pleasure travel in Europe. The 
tradition of the grand tour which started in the 
17th Century by the aristocracy of Europe was more 
firmly established in the 18th and 19th Century. The 
first World War kept the people combined and confined 
for four years. As a reaction, there was an outburst 
of travel in the inter-war years. This was the 
beginning of travel for pleasure and of the 
transformation of travel into tourism. There has been 
growth in air travel since 1930 when larger and 
faster flying machines cover-ing not only the 
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transatlantic routes, but biggest step forward in the 
growth of World Tourism. An idea of growth in 
international tourist arrivals and the world tourist 
travel receipt during the last few years can be had 
from the table No. 1.1. 
Saga of the growth tourism until today is only 
a chapter in the life of world tourism and, no doubt, 
the future of tourism remains assured as a preferred 
human activity. Tourism industry is an industry is an 
industry of a class by itself and it differs from 
other industries in the following respects. 
45. A 
TOURISTS ARRIVALS IN INDIA 
(INCLUDING THE NATIONALS OF BANGLADESH & PAKISTAN) 
YEAR TOURIST ARRIVALS 
1989 
1990 
1991 
1992 
1993 
1994 
1995 (JAN. TO JULY) 
13,37,232 
13,29,950 
12,-36,120 
18,67,651 
17,64,830 
18,86,433 
11,43,155(P) 
DATA OF INDIAN TOURISTS GOING ABROAD 
1992 1993 1994 1995 
(JAN.TO JULY) 
TOTAL 21,62,301 27,33,304 27,34,840 15,23,112 
SOURCE : DEPARTMENT OF TOURISM, MINISTRY OF TOURISM 
AND CIVIL AVIATION, GOVERNMENT OF INDIA. 
45. B 
TABLE NO. 1.1 
FOREIGN EXCHANGE EARNINGS FROM TOURISM 
YEAR ESTIMATED TRAVEL 
RECEIPTS IN INDIA 
(fe. in crores) 
ESTIMATED WORLD 
TRAVEL RECEIPTS 
(in million US $) 
1980-81 
1981-82 
1982-83 
1983-84 
1984-85 
1985-86 
1986-87 
1987-88 
1988-89 
1989-90 
1990-91 
1991-92 
1992-93 
1993-94 
1,063.9 
1,130.6 
1,255.0 
1,300.0 
1,189.1 
1,606.6 
1,856.1 
2,054.0 
2,386.0 
2,444.0 
3,318.6 
5,886.9 
6,141.8 
7,103.5 
104,309 
98,634 
98,634 
98,395 
109,832 
116,158 
140,000 
171,314 
197,661 
211,361 
254,724 
211,976 
200,120 
226,521 
SOURCE : DEPARTMENT OF TOURISM, MINISTRY OF TOURISM 
AND CIVIL AVIATION, GOVERNMENT OF INDIA. 
45.C 
THE CATEGORY-WISE DETAILS REGARDING THE NUMBER OF HOTELS, ROOM 
AVAILABILITY AND THE ROOM OCCUPANCY DURING THE PAST THREE YEARS ARE 
PRESENTED BELOW 
CATEGORY No. of hotels No. of rooms Estimated average 
occupancy % 
1989 1990 1991 1989 1990 1991 1989 1990 1991 
85 14,256 15,090 15,636 71.5 67.1 69.2 
56 2,922 2,882 3,742 65.1 68.5 62.1 
114 115 6,035 5,953 5,913 64.0 62.5 59.5 
217 233 6,849 10,207 8,139 58.9 62.4 69.4 
91 2,440 2,604 3,097 54.7 63.0 55.0 
161 167 9,913 7,669 7,968 ^ 6 4 . 5 62.3 62.0 
Total 647 694 747 42,415 44,405 44,495 66.8 65.2 64.9 
SOURCE : DEPARTMENT OF TOURISM, MINISTRY OF TOURISM AND CIVIL 
AVIATION, GOVERNMENT OF INDIA. 
Five 
Star 
Four 
Star 
Three 
Star 
Two 
Star 
One 
Star 
Classifi-
cation 
80 
44 
120 
190 
76 
137 
79 
42 
81 
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1. This is a dynamic and unlike other industries 
tourism revolves movement of people and goods. 
The tourism industry must be prepared to show 
a much greater degree of sensivity and 
willingness to adjust to new conditions, than 
it has done in the past. 
2. Tourism industry is the only industry which 
contributes the maximum foreign exchange than 
any other industry of India. 
3. Tourism industry provides maximum job 
opportunities in the tourism related industries 
like, hotels, motels, travel agencies, 
Department of Tourism, Airlines etc. 
4. In other industries the products to be moved 
and transported to the door of customer. But in 
a tourist trade the consumer move (flow) to the 
product. It helps in the sale of product which 
could never have been exported, e.g. a view of 
Taj Mahal. Lai Qila, Architectural Museums and 
monuments. 
5. Tourims thrives on the natural values. But the 
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number of such natural values are fixed and 
immobile. This imposes a constraint on the 
development of tourism. 
6. Tourism is the only industry which provides 
entertainment to the people of each class. A 
number of such natural values are fixed and 
immobile. This imposess a constraint on the 
development of tourism. 
6. Tourism is the .J-> industry which provides 
entertainment to the people of each class. A 
survey carried out by Indian Statistical 
Institute during 1982 to 1983 of the foreign 
tourist arrivals indicates that of those 
spending the largest sums on their visit to 
India, more came from lower income group than 
upper class. 
7. Tourism is the only in'^ .ustry in the world which 
brings the people of the world nearer to each 
other, to know the culture, how do they live, 
what is special in their food, what are their 
traditions. 
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8. Tourism is a complex industry. It is an 
amalgamation of several phenomena and 
relationships. 
9. Tourism is largely non remunerative strictly 
from monetary point of view. There is no 
intention to take up employment and there is 
no idea for business or vocation. 
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2,2 Religions of India 
Westerners have difficulty understanding the 
importance of religion to the average Indian. It governs 
his every thought regulates his every action, and gives 
his - strong sense of identity-his 'dharma', or personal 
course in life. Religion is every-thing in India, and 
there are just as many different faiths to be found 
here-Hinduism and Buddhism, Jainism and Sikhism, 
Christianity, Zoroastrianism, and Islam-as there are 
different peoples, tongues and cultures. 
Some 807o of Indians are Hindus; another 107o 
follow the Muslim faith; Sikhs and Christians, combined, 
make up a further 57o. All the others-Jains, Parsis, 
Buddhists, Bahai, etc.- comprise the remainder. Social 
traditions differ among the Muslim, tribal, Christian, 
Sikh, Parsi and other communities thet CQn&ti-t»&e that 
constitute more than 207o of India's population today. Each 
of these communities is governed by its own social mores 
and traditions. 
Hinduism 
An ancient repository of Indian spiritual 
consciousness, Hinduism is the oldest surviving religion 
in the world and has more adherents than any 
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any other religion in Asia. Hinduism went through various 
periods of prosperity and decline, but demonstrated the 
most amazing capacity for absorbing and assimilating all 
competing faiths, and was never down for long. One of its 
earliest scriptures, the Upanishads (400-200 BC), stated 
'The Great God is One, and the learned call Him by 
different names'-and it was this aphorism which 
encapsulated the unique talent for Hindu religious 
toleration. It never destroyed other beliefs, just 
synthesised them into its own philosophical system. 
Although all forms of worship are acceptable to 
Hinduism, there are a few basic beliefs which tie the 
various creeds together. The main three are Samsara, Karma 
and Dharma, Samsara is the eternity of life in which the 
soul is believed to pass through a cycle of births and 
deaths on its way to perfection, and to union with the 
Supreme Being (Brahma). Karma, or the law of cause and 
effect is where every thought, word and deed produces a 
consequent reaction (good or bad) in this or in a 
subsequent incarnation Dharma, the code of living is where 
every person has a specific role or set of moral duties to 
perform in life, through which he can break the cycle of 
rebirth and attain nirvana (heaven). 
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There are many thousands of gods in the Hindu 
pantheon. The Aryans were a nomadic people, worshippers of 
the natural elements. They had a Supreme being, a central 
figure who controlled everything in life, but they also 
had gods to represent all forms of natural energy (sun, 
moon, wind, water etc.) and all facets of human life and 
endeavour (courage, faith, luck beauty, etc.). The total 
number of gods was calculated from the estimated 
population of the known world round the time of the 
mythical Mahabharata. This was the classic battle between 
good and evil in which five good brothers, aided by the 
god Krishna, defeated 100 wicked cousins. It was written 
down between 200 BC and AD 500, and Indian literature is 
full of references to it. Over the centuries, many stories 
and legends grew up round the various gods and goddesses. 
The main group-the Puranas (AD 500-1500)-became the base 
of all art in India. Most sculptures and paintings told a 
'purana' story, and through such legends and parables, 
Hindu morals, customs, manners and traditions slowly 
became crystallised. It was the only way in which the 
common people received any social education, for the 
Brahmin priest caste had exclusive access to the ancient 
Vedic scriptures and holy books, and never transferred 
this knowledge to the masses, except in such symbolic 
form. 
The one supreme God of Hinduism Parabrahma, has 
three physical manifestations-Brahma the Creator, Vishnu 
the Preserver, and Shiva the Destroyer Representing the 
three basic processes in human life (birth, life and 
death), this main trinity rules over all the lesser gods. 
All three deities are normally depicted with four arms, 
but Brahma also has four heads to show his omniscient 
wisdom. Unlike the other two, however, he has had very 
few temples built for him. Each god has a 'carrier', an 
animal or bird who transports him about. 
Vishnu is often seen sitting on an eagle with 
human features called a Garuda. He has visited earth in 9 
incarnations (avatars), and is due to pay one last visit, 
as the horse-headed Kalki. He has already appeared as a 
fish, a tortoise, a boar, a half-man a begger-dwarf, and 
in human form carrying an axe. On his seventh call, he 
came as Rama with an impossible mission to destroy the 
demon king Ravana of Lanka (Ceylon). The dramatic story of 
his success, aided and abetted by the faithful monkey-god 
Hanuman became one of the world's greatest epics, the 
Ramayana (350- BC-AD 250). Vishnu made his eighth 
appearance as Krishna, the dark-skinned boy of the Mathura 
milkmaids, whom he married 'en masse' after releasing them 
from the demon king Naraka. A good start for any 
religious debate with a Hindu is to ask him what he makes 
of Krishna having 16,000 girlfriends. The ninth 
incarnation of Vishnu, an imaginative ploy to reabsorb 
Buddhism backinto the Hindu religion, is supposed to have 
been the Buddha himself. 
Shiva's main symbol is the cobra, the virulent 
snake of death and destruction, though he generally rides 
out on the bull Nandi. His creative/sexual function is 
syrabolished by the stone lingam. He is often shown with a 
third eye (sometimes used as a death-ray), and is believed 
to spend a lot of time in. his Himalayan mountain home 
smoking the holy weed (ganja). When roused, Shiva has a 
very nasty temper. First he choppedoff Brahma's fifth head 
and had to wander round as a beggar until the severed 
skull unstuck itself from his palm. Then he lopped off the 
head of his younger son, Ganesh, for refusing to let him 
visit his wife Parvati while she was having a bath. 
Repenting of his error, Shiva looked round for a new head 
for his offspring, and came up with one of an elephant. 
Thus, 'lucky' Ganesh, god of good fortune (and divine 
remover of obstac-les) was born. His animal vehicle is 
the bandicoot, or rat. 
Each of the Hindu trinity has a consort, 
representing the feminine side of their energy. Brahma is 
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married to Sarswati, the goddess of learning, and her 
vehicle is the swan. Vishnu's consort is the beautiful 
Lakshmi (Laxmi), goddess of wealth and prosperity.Shiva 
started out with Sati (who burnt her-self to death- the 
original 'sati' victim), then acquired Parvati, symbol of 
cosmic energy in the form of Shakti, the World Mother. 
She is also symbol (in the dark aspect) of destruction in 
the form of either Kali, wearing a wreath of skulls, or 
Durga the terrible, riding a tiger and waving weapons from 
10 hands. In addition to Ganesh, Parvati had one other son 
by Shiva, the six-headed God of War, Kartikkeya (Murugan 
in south India or Subramanhya). 
The good-humoured, indulgent even playful 
attitude of many Hindus to their gods is something that 
mystifies many Westerners, used to religion as rather a 
solemn busi-ness. But while Hinduism is a strict faith, 
with many rituals, cermonies and practices geared towards 
keeping the individual on the general straight and narrow, 
it has a great inbuilt sense of fun and spectacle. This is 
especially true on a social level, where births, marriages 
and even deaths are all an occasion for colourful, noisy 
bands and processions, complete with caparisoned 
elephants, performing monkeys, lots of firecrackers and 
entertainments, and (of course) plentiful free food. It's 
all a perfect reflection of, and a tribute to a pantheon 
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of gods who may be gaudy, boisterous, flamboyant but never 
dull. 
Jalnlsm 
Jainism was the first major sect to break away from 
Hinduism, and was founded around 500 BC by Vardhamana 
Mahavira. He was the last of the 24 Jain saints or 
Tirthankars, and was an older contemporary of the Buddha. 
The schism from Hinduism came from his belief that there 
was no Surpreme Creator of the universe, but that it was 
infinite and eternal. The Jains did believe in 
reincarnation (like the Hindus), but their method of 
achieving salvation was much more extreme. Mahavira 
preached the total subjugation of the senses as the most 
direct path to the world of the spirit, and Jain monks 
became noted for their great asceticism. They wandered 
about in a loin cloth, with just an alms bowl and a stave 
as possessions. In this, they resembled the Shaivite Hindu 
ascetics called sadhus, but their strict doctrine of 
ahimsa (non-violence to any living creature) caused them 
to go even further-thus, they also carried a broom to 
sweep the ground before them clear of any insects, and 
wore a muslin mask to prevent them swallowing any flying 
parasites. The Jains found little problem finding a 
sanctuary in India-for the simple reason that the Hindus 
considered them even better Hindus than they were. 
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Around the 1st century AD, the Jains split into two 
sects: the white-clad Shvetambaras and the sky-clad 
Digambaras. The latter were literally 'sky-clad', being so 
contemptuous of material possessions that they wore no 
clothing at all. Jain temples are often quite beautiful, 
with highly ornate carvings on columns and ceilings. The 
best of these can be seen in Rajasthan (Mt Abu and 
Ranakpur), Gujarat (Palitana and Junagadh) and Bombay, the 
main Jain centres. Jainism is particularly strong in 
Rajasthan, for it is believed that the tirthankars were 
also Rajput princes. The Jains themselves are today few in 
number, but have great commercial and business influence. 
Many of them are successful traders, bankers and 
philanthropists. 
Buddhism 
The Buddhist religion was the second reformist 
offshoot of Hinduism and presented it with a far greater 
threat. Founded by Siddhartha (Shakyamuni) Gautama 
(during the 5th century BC) in northern India, it was a 
dynamic force which thrived for 1700 years before slowly 
being won back to the Hindu fold by the revivalist 
movement started by Sankara in the 8th century AD. 
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Buddha was a Kshatriya prince who, preoccupied by 
the human problems of old age, sickness and death, foresook 
riches to embark on a long quest for the Truth. After 
several years of rigorous ascetic practice, he attained 
his enlightenment at Bodhgaya and spent the final 45 years 
of his life teaching his new philosophy. This incorporated 
Hindu elements, like the doctrines of karma and 
reincarnation, but reinterpreted them in a far more 
dynamic form. As far as Buddha was concerned, karma had 
nothing to do with fate or predestination. It was a strict 
causal law of dynamic action. He taught that every living 
being (not just priests or ascetics)could aspite to 
enlightenment in this lifetime, without passively awaiting 
better circumstances in a future incarnation. His central 
doctrine, whereby enlightenment could be achieved and the 
cycle of rebirth extinguished, was the eightfold path of 
the 'middle way'. This put the case for moderation in all 
things, and rejected as harmful the rules, regulations and 
general extremism of Hinduism and Jainism (Buddha had 
tried ascetic starvation, and found it more likely to lead 
to death than enlightenment). It was a simple, optimistic 
message, but the Hindus rejected Buddhism as a religion of 
compromise. With the 'middle way' discarded, India became 
progressively a land of extremes and stark contrasts. 
t:/j 
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Buddhism took it big leap foward in India when 
adopted by the great emperor Ashoka (3rd century BO.It 
was carried outwards to every part of his extensive 
empire, and spread in time to Burma, Thailand, Sri Lanka, 
Korea, China, Vietnam, Nepal, Tibet, Central Asia and 
Japan. But in India, it quickly experienced a schism, 
leading to two main schools. The Hinayana or 'lesser 
vehicle' held that enlightenment was an individual 
pursuit; the Mahayana or 'greater vehicle' held that it 
was a collective one, with the ultimate aim of bringing 
all humanity to salvation. After Buddhism's collapse in 
India, the centre of Mahayana transferred to Japan, where 
the essence of Gautama's final teaching (the Lotus Sutra, 
or Myoho Renge Kyo) was revealed by the 13th-century monk 
Nichiren. Unlike the Hinayana sect, who always referred to 
the Buddha in terms of external symbols (the lotus for 
his birth, the tree for his enlightenment, the wheel of 
law for his first sermon, and the stupa for his final 
nirvana or salvation), the growing re:.lisation of the 
Mahayana sect was to seek Buddha nowhere else but in 
themselves, and in every living thing. 
Islam 
There are more Muslims in India (around 100 
million) than any other religious minority group. The most 
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recent and successful Asian religion, it was founded by 
the prophet Mohammed in the early 7th century AD. The 
Muslim canon, the Koran, is a collection of apocalyptic 
messages delivered to Mohammed by Allah (God). A keynote 
of the faith was its militancy, its evangelical zeal to 
spread the good word- by the sword, if necessary. Starting 
in Arabia, Islam extended its influence east for several 
centuries, and was eventually firmly established in three 
continents. Conversion was easy- to become a Muslim 
required only saying the words, 'There is no God but Allah 
and Mohammed is his prophet'. It was especially easy in 
India, where the Muslims came in the 11th century AD, for 
there were a great many low-caste Hindus seeking escape 
from the discriminations of Brahmanical Hinduism. They 
could no longer turn to Buddhism (there were no Buddhists 
left), so their only recourse was Islam. But in the long 
term Hinduism was too strong to be dislodged. 
There are two types of Muslim, resulting from an 
early schism. These are the Sunnis (the majority), whose 
allegiance is to the succession from Mohmmed's direct 
successor, the Caliph; and the Shias or Shi'ites who 
follow the descendants of the prophet's son-in-law, 
Ali.For both, the big objective is to make the pilgrimage 
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to Mecca (Mohammed's birthplace in AD 570) and become a 
haji. The Muslims may have come to north India first as 
ruthless, iconoclastic conquerors, but their contribution 
to Indian civilisation is still prevalent in art, 
architecture and culture. 
Sikhism 
The Sikh religion is comparatively new, having 
broken away from Hinduism as late as the 15th century It 
was born of the frictions between Hindus and Muslims in 
the Punjab, and was founded by Guru Nanak (1494 1538). 
Originally a pacifist movement, aimed at synthesising the 
best of the Hindu and Islamic religions, it turned into a 
militant tbrotherhood under the tenth Guru of the line. 
Guru Gobind Singh, in the 17th century. This was a 
reaction to the extreme persecution which the Sikhs of 
those times were suffering, and all of them thereafter 
bore the surname Singh or 'Lion'. 
The Sikh is called Granth Sahib. It is opposed to 
several Hindu tents, including the caste system and the 
dominance of the Brahmins. It differs from other 
Hindu-based faiths in its unique rejection of 
non-violence, and it condones the killing of animals for 
good. The Sikhs believe in one god, have temples known as 
gurdwaras, and have had a total of 10 Guru whose collected 
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writings (plus various Hindu and Muslim scripts) form the 
Granth Sahib. 
Sikhs are instantly distinguishable by their five 
symbols or kakka, introduced by Guru Gobind Singh: kesa or 
unshorn hair (normally wrapped under a turban); kachcha or 
short trousers; the steel bracelet or kara; the wooden or 
ivory comb called kangha; and the kirpan or sword. 
Although just 2% of the Indian population follows 
the Sikh religion, Sikhs dominate the army, and the 
transport and light engineering industries. They have a 
well-earned reputation for a non-nonsense attitude, a 
capacity for hard work, and skill in mechanical matters-
they are said to be the best car mechanics in the world. 
In the early 1980s a section of Sikh extremists 
took up the call for a separate country, called Khalistan. 
This led to the political and economic decline of the 
Punjab, the most prosperous state in India. The 
terrorists converted the Golden Temple, the most venerated 
Sikh shrine, into their headquarters, and this led to army 
action in 1984. This further alienated Sikhs from the rest 
of the country, and ultimately resulted in the 
assassination of Indira Gandhi by her Sikh bodyguards. The 
subsequent riots, during which several thousand innocent 
Sikhs were massacred, led to an even greater rift. 
62 
At the time of writing, the political situation has 
yet to be resolved, but personal relationships between 
Sikhs and other members of the Indian community remain 
relatively unscathed. 
Zoroastrianism 
The tiny community of Zoroastrians, commonly known 
as Parsis, are concentrated in Bombay. Theirs is one of 
the oldest religions known, founded by the prophet 
Zoroaster (Zarathustra) in Persia, around 800 BC. Forced 
to flee their native country by a Muslim invasion of 
Persia, they were given sanctuary in India. Their 
scripture, the Zend-Avesta, describes the ongoing battle 
between good and evil, and their god is Ahura Mazda who is 
symbolised by fire. Parsis revere the elements of nature, 
but are not fire-worshippers: they keep the sacred flame 
burning in all their temples only as a symbol of their 
god. To preserve the purity of the elements they do not 
defile fire, earth, water or air by burning or cremating 
their dead. Instead, they leave the bodies atop the 
'Towers of Silence (Bombay) to be devoured by vultures. 
As a community, the Parsis are distinctive, 
enterprising and have contributed much to modern India. 
They have an extraordinary talent for commerce, and the 
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Tatas, a highly respected Parsi business group has 
wide-ranging and extremely profitable interests in the 
oil, steel, automobile, computing and tea industries, 
amongst others. The Taj Group of H-otels is run by Tatas, 
and Air India was a Tata enterprise which was later 
nationalised, Parsis are also renowned for their 
philanthropy, and run a range of trusts to look after the 
interests of their own community. 
Only if the father is Parsi can the children be 
Parsi, and you cannot join Parsi ranks through conversion. 
This, combined perhaps with the apparent reluctance of 
well-educated and increasingly independent Parsi women to 
settle down, has resulted in a marked decline in numbers 
of the Parsi community. 
Christianity and Judaism 
There have been Christians in India since St 
Thomas, one of Christ's Disciples, arrived ir. Kerala in AD 
54. The Syrian Church he founded here is the second oldest 
Christian Church in the world, after that in ancient 
Palestine. During the mid-4th and 8th centuries, two waves 
of Christian immigrants arrived from the Middle East, and 
a substantial community of 'Syrian Christians' grew up in 
Kerala. 
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Later still, in the 16th century, Catholic and 
Protestant missionaries made a number of converts from 
various Portuguese, Dutch and English settlements. In the 
Indian community, they concentrated mainly on areas where 
large numbers of labourers were gathered, such as tea 
gardens and oil fields, and on the tribal areas of Bihar 
and north-east India, where they experienced considerable 
success. The lower castes were naturally more susceptible 
to conversion, as a means of escape from their 
unchan-geably low status in the Hindu caste system. 
However only in Goa, where the Poftruguese left a 
sizeable Christian community of relatively influential 
men, were the efforts of the missionaries loriglasting; 
though the Syrian Orthodox Church in Kerala Is still 
fairly strong. Amongst the disaffected Hindus of the 
lower castes, the religion could not find the power it 
needed to become widespread. Nevertheless Christians in 
India have made their mark in social, medi_al, educational 
and philanthropic fields. 
In Kerala once more, the Jews of Cochin deserve a 
special mention- their ancestry goes back to the 6th 
century BC. They were a highly influential community in 
their time and the Cochin synagogue is the oldest in the 
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Commonwealth, but at present there are only about 28 
Cochin Jews remaining, most of whom are in their 70s. 
A more ancient, larger and more significant Jewish 
community called the Bene Israel exists in and around 
Bombay. It is estimated that there are about AOOO Jews in 
the whole country but, like the Parsis, their community is 
declining. 
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2,3 Festivals and Fairs & Public holidays: 
The Indian calendar is an ongoing procession of 
thousands of festivals each year. Nearly everywhere you 
go, some sort of temple celebration, religious pageant, or 
colourful arts festival will have just started or just 
ended. They are always worth going out of your way to see, 
most being highly spectacular and great fun. All Ind'an 
festivals have a strong cultural, artistic and relig- as 
theme and flavour, and the major ones attract some of che 
best exponents of music, dance and theatre in the 
country. Also vast crowds of hysterical devotees, so be 
careful. 
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There are no fixed dates for many of these 
festivals. Their timing is determined by the Indian lunar 
calendar, and is calculable only during the previous year. 
Around October, your nearest Government of India tourist 
office should hav e the full list of festivals and dates 
for the forthcoming year. There are, however, a few 
national holidays when shops, banks and government 
offices are closed. Republic Day on 26 January, 
Independence Day on 15 August and Mahatma Gandhi's 
birthday on 2 October are three days when everything is 
closed. 
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Some major religious rites and rituals, like 
Dussehra and Diwali, are celeberated (in differing 
regional forms) all over India. Other celebrations, like 
the popular International Film Festival, are held in 
different locations every other year but are held in New 
Delhi in alternate years (1993,1995 etc.). 
A new series of festivals have been started by 
the state government tourist departments to promc ue 
tourisms. They are organised at well-known historical 
sites such as the cave site of Elephanta near Bombay. 
Mahabalipuram near Madras, Konar-k and Khajuraho. The 
festival is usually a 5-day affair consisting of evening 
dance recitals. Eminent exponents of the many dance forms 
are invited to perform, among others, Bharatnatyam from 
south India, Kathak from northern India, Odissi, from 
Orissa, Kuchipudi from Andhra Pradesh and Kathakali from 
Kerala. These festivals provide an excellent opportunity 
to see a major historical site and good dance at the same 
time. 
The more interesting and worthwile festivals and 
fairs, together with their approximate dates, are listed 
below. You '11 find more details of them in the relevant 
route sections in this book. 
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Pongal (Sankranti)- Mid-Jan. A3-day harvest festival, best 
seen in Tamil Nadu and Karnataka (south India). Lively 
processions, bull-fights, and much decorating of sacred 
cows. Pongal is the sweet rice preparation prepared from 
the freshly harvested paddy. 
Republic Day-26 January Important national festival 
celebrated all ov er the country, notably in New Del' ' . 
On 27 and 28 January, a big folk-dance festival takjs 
place in Delhi, and on 29 January the famous 'Beatingthe 
Retreat' ceremony below the magnificent Secretariat 
buildings. 
Vasant Panchami-Jan/Feb. All across India, especially in 
the north (marks first day of spring) and in West Bengal, 
where the celebrations are public and include colourful 
kite-flying. This Hindu festival is held in honour of 
Saraswati, goddess of learning. 
Float Festival- Jan/Feb. Madurai. Commemorates birth of 
Tirumalai Nayak, the City's 17th-century ruler. 
Desert Festival- Jan/Feb with the magnificient Jaisalmer 
Fort as the background, this festival gives an opportunity 
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to listen to the music of the desert, see local craftsmen 
at work and watch dance performances. 
Carnival-Feb. Held in Goa, and very popular. Goa 
is also a great place to be at Christmas. 
Shivratri-Feb/Mar. All over India especially at important 
Shiva temples at Khajuraho, Varanasi, Mandi, Chi-dambaram 
and Kashmir. Devotees perform all-night vigil and fasting, 
then a 'break fast' of fruits, nuts, sweet potatoes and 
rice. 
Holi-Feb/Mar. This is the big one. Throughout northern 
India (best in Mathura and Rajasthan), everybody sprinkle 
everyone else with coloured water and powder. It's their 
way of celebrating the advent of spring. 
Khajuraho Dance Festival-early March. Unimisable display of 
performing arts at Khajuraho in authentic temple 
surroundings. 
Gangaur-Mar/Apr. Rajasthan, especially Udctip-ur and 
Jaipur. The festival is held in honour of Parvati and is 
named after a mythical embodiment of wifely devotion 
called Gangaur. Therefore, it is the culmination of 
marriage ceremonies (very colourful) in these parts. Also 
held in West Bengal and Orissa. 
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Spring Festival and Baisakhi- Apr/May. Two celebrations, 
with a horticultural theme, best seen in Punjab. The 
latter marks the Hindu solar New Year. 
Meenakshi Kalyanara- Apr/May. Two celebrations, 
Meenakshi Kalyanam- Apr/May. Madurai, Spectacular annual 
solemnisation of Meenakshi's marriage to Shiva, held at 
the end of a 10-day non-stop festival in and around the 
famous Meenakshi temple. Excellent music. 
Buddha Purnima-May/Jun. Commemorates date of Buddha's 
birth, death and enlightenment. Best at Sarnath and 
Bodhgaya. 
Rath-Yatra-Jun/Jul. Held at Purl, this is the temple 
festival to beat them all. Three gigantic temple 
chariots, containing the deities Jagannath, Balabhadra 
(his brother) and Subhadra (his sister), are dragged in 
awesome procession through a living sea of pilgrims. 
Unbelievable atmosphere. 
Independence Day-15 August. Celebrated all over India. 
Ganesh (Ganpati) Chaturthi- Sept. The elephant-headed god 
of good luck is feted in many areas, but especially in 
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Bombay where, huge processions are taken out to take clay 
images of the deity into the sea. 
Dussehra-Sept/Oct. A 10 day festival of national 
importance, celebrated. Also in Delhi and Varanasi. At 
Ramnagar, across the river Ganga from Varanasi a 
many-night-long theatrical performance called Ram Lila 
draws many thousands of visitors. 
Diwali-Oct/Nov. The liveliest and noisiest of all Indian 
festivals, a night-long revel of firecrackers, 
illuminations and general pageantry. In some parts of the 
coruntry, Diwali marks the start of the Hindu New Year. 
Best seen in Delhi and the north. 
Cattle Fair- Nov./Dec. Pushkar's annual fair, held on the 
very edge of the desert. A real tourist favourite. 
Christmas Day-25 December. All over India, but best in 
Goa, Delhi and Bombay, Many music and dance festivals. 
Madras Dance and Arts Festival- Mid-Dec to early Jan. Held 
in Madras, and getting better every year. 
2.4 CULTURE OF INDIA 
India is a wide-ranging amalgam of races. 
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religions and cultures. There are Tibetans up in Ladakh, 
Kashmiris of Central Asian stock in the far north, 
Bengalis in the east, negroid aboriginals in the Nicobar 
Islands, dark-skinned Dravidians in the south, and all 
manner of Aryan, European, Arab, Semite and Mongol 
permultations throughout the north and down the western 
coast. They are dissimilar in hundreds of ways, but have 
succeeded in becoming a single nation. 
This unity has been achieved (even more 
impressively) in the face of a dramatic population 
explosion. The current figure of around 900 million 
increases at a rate of 18 million a year- that's the size 
of the population of Australia, and the size of the 
workforce on Indian Railways. Following the unfortunate 
experiment in enforced sterilisation in the mid-70s, 
subsequent Indian governments have adopted a very low 
profile on population control It is probable that by the 
end of the centu-'-y, there will be one billion Indians.? 
The unexpected (to Western prophets of doom) 
national unity of India following Independence was 
largely due to the age-old moral and spiritual unity of 
the people. 
73 
2.5 Travelling in Style: 
It is still possible to recapture the magic, 
majesty and magnificence of pre-Independence India-to laze 
indolently by luxury swimming-pools, to sip hot toddies on 
verandahs of colonial bungalows, to enjoy a relaxing round 
of golf or tennis before 'tiffin' (lunch), to go fishing 
and have your catch brought in for you, to gain entry to 
privileged clubs and societies, generally to have your 
every whim and wish catered for, even anticipated. India 
really knows how to pamper and cosset her rich foreign 
guests. When you need them, there are chauffeurs, guides, 
porters, bearers, dolis (sedan-chair carriers) 
punkah-wallahs (to cool your fevered brow), waiters, 
personal servants, massage-men, 'khansamahs' (cooks), and 
hopeful shoe-shine boys. It's a totally different side of 
India from ghat normally seen by the budget traveller. 
Your hotel will take care of all your travel arrangements, 
arrange your sightseeing, confirm your flights, provide 
you with a packed lunch, cater for your guests, introduce 
you to the right people, arrange for sports and cultural 
entertainments, and make introductions for you. 
The social life of the wealthy Indian is much 
the same as that of his counterpart in Europe and 
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America . If anything, even more so. Dress manners and 
general etiquette matter, and in the big cities the 
nightlife is a whirlwind of social engagements, 
introductions, club activities, luchcheons and supper 
parties. The food often doesn't arrive till after 
midnight. Before this, it's whisky all round (bottles of 
it) on empty stomachs. You will be expected to be widely 
informed on all matters political and economical, and to 
have strong opinions. Do not be upset by blunt, forthright 
questioning. To earn respect you'll have to give as good 
as you get-and stay sober. 
Packaged and Special Interest Holidays: 
Packaged holidays have come a long way in recent 
years. Sensitive to travellers' dislike of group living, 
many companies now organise tailor-made tours for the 
individual. They also specialise in certain areas of india 
such as the Golden Triangle, Rajasthan, Kerala Goa, 
Pilgrim's Trail and the Himalaya. It's true that if you 
go on a package, however special, you don't have the 
flexibility of the solo traveller, and some people do not 
feel they have gained the flavour or the true atmosphere 
of India from air-conditioned buses and hotels. 
Nevertheless, if you have limited time, and perhaps a 
little extra cash, and if you don't cope well with the 
anxieties and sheer hard work that inevitably accompany 
the organisation of your own trip to India, such a deal is 
probably best for you-as a introduction to the country, 
at least. 
Your nearest India Tourist Office will supply a 
comprehensive (unbiased) list of tour operators Governing 
India from all countries. The companies given below offer 
specialist and tailor-made tours. 
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2.6 CLIMATE AND WHEN TO VISIT INDIA 
Whatever the time of y e a r , t h e r e i s always 
somewhere in India where you can enjoy a r e l ax ing and 
memorable vaca t ion .Bu t the c l imate v a r i e s depending upon 
seasons and l o c a t i o n s . 
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CHAPTER THREE 
INDIA AS A PARADISE 
77 
India as a Paradise 
India is a paradise with its rich cultural 
heritage and national beauty with colourful people. It 
is the place where from North to South and from East to 
West the people are different, customs are different, 
traditions and also the country is different. India 
offers an opportunity to the visiters to see the 
sancturies, beaches, mountains, art and historical 
monuments. No other country in the world can provide 
such absorbing interests for the scen-es as well as the 
soul such as the unpresented beauty of her variety of 
customs, festivals, folks religion, philosophy, art and 
architecture, monuments and memories of one of the 
oldest civilization. 
India's Main Tourist Spots 
DELHI 
Capital of Ir^ dia, Delhi is of two cities in 
one-first the Old Delhi of the Mughals, created by Shah 
Jahan and still a medieval place of forts, mosques and 
bazaars; second, the New Delhi built by the British, an 
elegant metropolis of broad avenues, stately homes and 
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landscaped gardens. The coexistence of the old and the 
new, a common feature of modern Indian cities, is nowhere 
more obvious than in Delhi; with the poor inner city 
leading a life of its own, the rich and the political 
elite retire to the sophisticated diplomatic enclaves, and 
debate the encroaching poverty from behind closed doors. 
Delhi is the seat of India government, and what visitors 
see here is a reflection of what is happening in the 
country as a whole. 
When the great costed cities of India were still 
mud flats, Delhi was already a thriving capital of an 
ancient empire.Legend has it that the Pandavas, heroes of 
the Mahabharata epic, founded a city on this site, 
called Indraprasha, around 1200 BC. Certainly, it has 
for many, many centuries exerted a powerful influence on 
the history of the country. Its strategic situation 
between the Aravali hills known here as the Ridge, and 
flanked to the east by the river Yamuna, was one that no 
prospective Hindu ruler or northern invader could afford 
to ignore. Consequently, it was built, fought over, 
defended, destroyed, deserted and rebuilt on several 
occasions over the ages. In the process, it absorbed many 
different cultures and became uniquely cosmopolitan in 
its outlook. 
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No fewer than 15 different cities are said to 
have rises and fallen in and around Delhi since the 11th 
century. The first four 'Dillis' were Rajput structures, 
erected in the southern hills near the present situation 
of the Qutb Minar. The first historically recorded 
citadel was Lai Kot, built by the Tomar Rajputs (founders 
of 8th-century Dillika) in AD 1060. Taken by the Chauhan 
Rajputs in the 12th century, it was enlarged and renamed 
Qila Raj Pithora. Then came the Turk slave-king 
Qutb-ud-Din Aibak, the first Sultan of Delhi (1206), who 
built India's first mosque (Quwwat-ul-Islam) and her 
symbolic tower of victory, Qutb Minar. Under the Khilji 
dynasty, Islam's influence spread and the prosperous 
city of Siri sprang up (Delhi II 1290-1320) near to 
present-day Hauz Khas. Next came the Tughlaqs, a bulldog 
breed who built no fewer than three new cities here in 
the 14th century-first Tughlaqabad, a massive 13-gate 
fort 10 km (6.3 miles) south-east of Qutb Minar (used for 
only five years), then Jahanapanah (rapidly abandoned by 
the mad Sultan Mohammed, who marched the whole population 
off to distant Daultabad, near Aurangabad and then 
marched them all back again 17 years later), and finally 
Ferozbad (creation of Mohammed's more stable successor. 
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Feroz Shah), in its day the richest city in the world. 
This fifth version of Delhi marked the critical move 
north to the river settlement along the river Yamuna. It 
lasted a remarkably long time (Delhi's turbulent history 
considered), the Tughlaq's successors (Sayyids and 
Lodhis) being too busy building tombs to construct new 
cities. Emperor Sher Shah, the Afghan unsurper, displaced 
the Mughals just enough to build a sixth Delhi, Shergarh, 
before they won it back again (1555). But it wasn't for 
another century that the seat of Mughal power transferred 
back to Delhi from Agra. The move took place under 
Emperor Shah Jahan, who built Shahjahanabad (the present 
Old Delhi) between 1638 and 1648, obliterating most of 
old Ferozabad and Shergarh to provide building 
materials. His son, Aurangzeb, made some improvements to 
the new capital, but the succession of weak Mughal rulers 
who came afterwards only paved the way for infamous 
invasion of Nadir Shah (1739) when 30,000 Delhi 
inhabitants lost their lives overnight. After this the 
Mughal emperor could only sit sadly in his sacked Red 
Fort (Lai Qila) and utter the epitaph of his conquered 
dynasty: 'My kingdom extends no further than these four 
walls' Delhi then fell to the British, returning only 
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briefly to Mughal rule during the Indian Mutiny. The last 
Mughal emperor, Bahadur Shah, was reluctantly persuaded 
out of retirement for this and suffered for his decision 
by being marched off into exil in Rangoon. It was the end 
of the great Mughal Empire in India. 
Under British rule, Delhi remained in the backward 
until 1911. When The King announced the creation of a new 
city, New Delhi and the transfer of the government from 
Calcutta, and became a capital once more. To mark its new 
status as a brand-new city, the eighth (New Delhi) was 
constructed. The creation of two British architects -
Edwin Lutyens and Herbert Baker- it was designed in 
magnificient style to reflect the might of the British 
Empire in India and to accommodate 70,000 people. The new, 
modern city sprang up from out of a bare wilderness 
previously inhabited only by wild animals- a mirage of 
planned gardens, noble monuments and enormous avenues. 
Completed in 1931, on the very eve of Independence, it is 
today considered either the blindest folly of the British 
Raj or (being generous) its finest gift to modern, free 
India. 
Today, New Delhi remains distinctly British. The 
imperiousness of the Viceroys has become the political 
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elitism of the Indian ruling-class, and many of the 
parliamentary, legislative and educational procedures of 
the Raj remain not only intact, but reinforced the Indian 
love of red tape. In Connaught Place, while young 
gumchewing Delhiites queue with foreign tourists in 
fast-food Wimpy bars, politicians and place-hunters jostle 
with filmstars and media types in swanky upmarket hotels 
and restaurants, and at private dinners. It's not 
difficult to detect the ghost of the Raj. 
Delhi elicits strong likes and dislikes amongst 
foreign travellers. On the plus side, It's an easy 
introduction to India, with some of the best hotels, 
restarurants and facilities in the country, and it's a very 
convenient base for sightseeing: from here you can jump 
off to Rajasthan Varanasi. Kashmir (if the political 
situation allows) and the ever-popular Golden Triangle. 
But many find it lacking in colour, character and 
expression- a city without a face, not like real India at 
all. In an important sense, what started out being 
considered the Raj's greatest contribution to free India-
the splendid new city of Delhi-could well become a 
long-term hindrance, a continuous reminder of a past best 
forgotten. 
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PLACE TO VISIT 
1. Fort 
2. Jantar Mantar 
3. Qutub Minar 
4 Humayun's Tombs 
5. India Gate 
6. Old Fort 
7. Rastrapati Bhav;an 
8. Laxmi Narayan Tample 
AGRA 
Little is known about the city's early history but 
a small settlement was possibly first established some 
5000 years ago Agra's strategic situation on the right 
bank of the Yamuna made it an ancient frontier defence of 
the Aryans. At one time it may have been known as Agrabana 
(Paradise in Sanskrit), a possible corruption of the name 
of its founder, Maharahaj Ugersen. But the city achieved 
fame and wealth as the capital of the Mughals. Today, it 
is famous as the home of the Taj Mahal, the most popular 
tourist attraction in India. 
Agra rose to sudden prominence in the early 16th 
century when the MvJighals seized it from hindu Lodhi 
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dynasty. In 1566 the modern city of Agra was established 
by the Emperor Akbar, and was made capital of the Mughal 
empire. Fabulously wealthy, it soon rose to great 
importance. The commentator Abul Fazal reported. 
A great city having esteemed healthy air. Pleasant 
houses and gardens inhabited by people of all nations and 
exhibited with the production of every c]imate are built 
on both banks of the river (Yamu.ia). A castle of red 
sandstone, like of which no traveller has ever seen, has 
hveo created by the Emperor. The fort alone contains five 
hundred wo-nderful stone buildings . of Bengal, Gujrat 
and other styles. Formerly Agra was only a village 
depending upon Bayana, where Sikander Lodi (founder of 
Sikandra, 8 km (5 miles) out of present Agra) held his 
courts. At the same spot his Majesty has laid the 
foundations of a most magnificent city. 
Under Akbar's son, the talented drunkard Jahangir, 
Agra became a major industrial and commercial city. But it 
was Shah Jahan, Jahangir's successor, who left Agra her 
most enduring monument- the Taj Mahal. This most beautiful 
(and most costly) monument to love remains today the 
finest wonder of the modern world. Having created it, Shah 
Jahan moved his capital from Agra to Delhi, and the city. 
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and the fortunes of the Mughals in general, fell into slow 
decline. In 1803 (after a long period of being ransacked 
and pillaged by local Maratha and Jat forces) it came 
under British rule and, until 1877. became the capital of 
North-western Province (now Uttar Pradesh). It never, 
however, regained its former glory. Agra remained trapped 
in time, a bitter-sweet reminder of the peak of Mughal 
power and glory. 
Today Agra is a city of over a million people, a 
busy centre of education and commerce. Its main industry, 
by virtue of its many well-preserved Mughal monuments, is 
tourism. The area around, but luckily not within, the 
three principal sights-the Taj, the Fort, and the ghost 
town of Fatehpur Sikri-are flooded with touts, beggars and 
touristy emporia. By contrast, the old British cantonment 
with its wide, spacious streets, its peaceful parks and 
gardens and its several lesser palaces and monuments, is 
surprisingly relaxing. 
PLACE TO VISIT 
1. Agra Fort 
2. Taj Mahal 
3. Fatehpur Sikri 
4. Etmodud Daula 
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GWALIOR 
The strategically important fort at Gwalior 
dominates the city and for centuries controlled one of the 
major routes between north and south India. Its history 
goes back 2000 years, with rock inscriptions from the 5th 
century still to be found. From the 12th century control 
of the fort and surrounding area passed through a 
succession of Muslim, Tomar Rajput, Afghan, Mughal and 
finally Maratha rulers.During the 12th century 
Qutb-ud-din-Aibak was the first Muslim ruler to hold it 
but eventually the Tomars took possession. Perhaps the 
most famous was Man Singh who came to power in 1486. It 
was during this period that many of the great battlements 
and interior palaces were built. After a short period of 
control by the Lodhis (Afghans), the first Mughal Emperor 
Babur took the fort, and described it as the pearl among 
the fortresses of Hind'. During the slow collapse of the 
Mughal empire the Scindia line of Marathas conquered the 
areouin 1754. At times during the Maratha wars the British 
took control of the fort. They held it for 30 years after 
capturing the Rani of Jhansi within its walls in 1858, 
thus bringing to a close the Indian Mutiny. 
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Once one of the largest and richest of the Indian 
Princely States, Gwalior is the main city of a rich 
agricultural region with an expanding industrial base. The 
new town, Lashkar, is south of the fort; the very smart 
railway station, to the south-east. 
PLACES TO VISIT 
1. 
2. 
3. 
4. 
5. 
6. 
Jain Sculptures 
Alamgir Gati 
Teli Ka Mandir 
Archeological Museum 
Royal Chhatris 
Jai Vilas Palace 
The famous temples of Khajuraho are major 
tourist magnet, partly because, situated in all dry, hot 
of Madhya Pradesh and miles from anywhere, they have an 
alluring quality of romantic isolation; partly because 
they include the most sublime, sensuous and erotic temple 
sculpture in India; and finally, because they are 
remarkably intact, their remote situation having spared 
them the customary desecrations inflicted by Muslim 
invaders on other northern temples. 
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Over 80 temples, of which 22 survive, were bmlt 
by the mighty Chandella dynasty, which claimed descent 
from the legendary moon god Chandra. The bulk of them 
appeared in a single, sudden burst of creative and 
religious energy, between the mid-lOth and mid-lithe 
centuries. The much reduced Chandella kingdom lasted 
almost 500 years; their capital at Kalangar having fallen 
in 1203 they remained at Ajaygarh until the early 18th 
century.When their ancient religious centre of Khajuraho 
was deserted is not known. But the sculptures live on. 
Though the 'dirty postcard' touts at Delhi would have you 
believe otherwise, Khajuraho is not a place for the 
thrill-seeking voyeur. It is, rather, just a frank 
expression of joy in life, a remarkable symphony in stone 
erected in praise of love and women. And the purpose of 
the sculptures has been an object of discussion and 
academic debate since the temples were redifcovered' by 
Capt T.S. Burt in 1838. The skill and the vivacicy of the 
carvings themselves have rarely been equalled. 
Khajuraho is a small peaceful village of some 5000 
inhabitants. Many of them continue to tend their fields 
and animals. It comes as a real surprise to many visitors 
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to find such a green, well-maintained garden environment, 
though even the park benches and the pastoral setting 
can't take your mind off the heart. Khajuraho has an 
extreme climate-very hot in summer, very cold in winter. 
The most comfortable months are November to February. If 
you don't like crowds, come in March. The special Dance 
Festival which takes place every year (end February/early 
March) over seven days is a marvellous opportunity to see 
some of India's top dancers and musicians performing in an 
original setting (the floodlit temple grounds) for a 
nominal cost of between Rs 10 and Rs 100 per seat. 
PLACES TO VISIT 
1. Temples 
2. Archeological M-useum 
3. Kandariya Mahadev 
4. Chitragupta Temple 
VARANASI (BENARES) 
The centre of Hinduism, and most important 
pilgrimage place in the country ,Varanasi is one of the 
seven ancient Sacred Cities of the Hindus. The spiritual 
heart of Uttar Pradesh state, this is a city of colourful 
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bazaars, bright quality silks, festivals, temples, mosques 
and palaces-all centring round the teeming ghats of the 
Holy Gange (Gangas). Nearby Sarnath is a total contrast- a 
peaceful Buddhist centre of stupas, shrines, monasteries 
and museums, where the Buddha came to preach his first 
sermon. Ancient capital of Hindu faith and learning, 
Varanasi is one of the oldest living cities in the world 
and certainly the most fascinating. 
In many ways this is India in a nutshell- an 
inextricable maze of narrow, winding streets and alleys, 
domes and minarets, pinnacles and towers , derelict 
18th-century palaces and hundreds of temples, the whole a 
continuous riot of noise, colour and clanging temple 
gongs. A haunting city of dignified buidings, many 
crumbling and sliding inexorably into the holy Ganges, 
the old 'eternal' city retains a very special vitality. 
Varanasi's early history is lost in antiquity 
accounts like the Mahabharata and Skanda Purana mention 
its existence at least 3000 years ago, though 
traditionally it was founded around 1200 Be. The Chinese 
pilgrims Fa-Hsein and Hieun Tsiang, writing in the 5th and 
7th centuries AD respectively, give the first historical 
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accounts of its many Hindu temples and monasteries, but it 
had long since become a flourishing centre of religion, 
education and commerce. The Buddha came to Sarnath, just 
lOKm (6 miles) north of the city, to preach his eight-fold 
path to truth and enlightenment. And along the holy ghats 
by the Ganges, numerous shrines and temples arose, 
dedicated to Shiva, the presiding deity. Rich and 
powerful, Varanasi became an inevitable bone of contention 
between local rules, and an irresistible-lure to northern 
invaders. From the 11th century on, it was regularly 
looted by the Muslims, and later on by Aurangzeb, the 
Mughal Emperor (he destroyed nearly all the temples and 
rebuilt the most famous one as a mosque). Few of the 
present Varanasi shrines, therefore, are older than the 
18th century. Only in 1738, with the accession of a strong 
Hindu monarch, was firm rule reestablished. Ceded to the 
British in 1775, Varanasi finally entered an era of 
consolidation and rehabilitation. Mark Twain, who visited 
India in the late 19th century, wrote that 'Benares is 
older than history, older than tradition, older even than 
legend, and looks twice as old as all of them put 
together' . 
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The present name of Varanasi is a restoration of 
its ancient title meaning the city between two rivers-the 
Varuna and the Asi. Its spiritual name is Kashi, meaning 
the city that shines with Kasha (divine light). The city's 
other name of Benares by which it was known for the last 
300 years or so, is probably a corruption of Varanasi.Most 
visitors are pilgrims making the requisite 
once-in-a-lifetime Hindu visit to clean away all since, 
and all will want to return at the end of their life, it 
being believed that to die here ensures rebirth in the 
most favourable circumstances possible. They all attempt 
the 55-Km (36 mile) pilgrimage walk round the Panchakroshi 
Road, even the many old, sick and infirm who come here to 
die. And all visit the Holy Ganges for the purification 
dip. Here, more than anywhere else in India, religion-
with all its rituals, dedications and celebrations, is an 
intrinsic part of life. 
Varanasi is just as popular withtourists as with 
pilgrims. Yet tourists-deterred by the noise, the hassle, 
the sweet (and not so sweet) smells of sanctity-stay just 
one or two days. Some people (those who look like easy 
pickings) can't walk five paces down the road without a 
money changer, a dope fiend, a silk emporium man or a 
begger accosting them. Others, who stick it out and get it 
out and get beneath the surface annoyances, discover the 
spiritual depth and beauty of the place. Intense, yet 
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rarely overpowering, it is the amazing street-life that 
absorbs visitors most-a rapid, continuous slide-show of 
crazy traffic, clamouring pilgrims, mucky kids, sacred 
cows, road-side barbers and flamboyant funeral 
precessions; while on the riverside it is a kaleidoscope 
of temple priests, sadhus on the ghats, smouldering 
cremation pyres, and money-changes dispensing small coins 
for beggars. 
Varanasi is coolest but most crowded from November 
to February. For a warm but less stressful! stay, come in 
March/April, when most foreign tourists have migrated 
north to Nepal or Himachal Pradesh. To get the feel of the 
place, turn up for the Dussehra festival of 
September/October and performances of the Ramlila. This is 
30 days of continuous fun and frolic. 
PLACES TO VISIT 
1. River Gangs 
2. Nepalese Temple 
3. Vishvanath Temple 
4. Gyanvopi Mosque 
5. Durga Temple 
6. Bharat Kala Bhawan 
7. Tulsi Mans Temple 
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JAIPUR 
Surrounded on three sides by the rugged Aravali 
hills, Jaipur is the picturesque capital of Rajasthan. It 
takes its name from the prince, soldier and astronomer Jai 
Singh II, who moved his capital here in 1727. The old 
capital, Amber (or Amer), had long been a stronghold of 
Rajput power, but had become too cramped at its mountain 
site. Although it had been attacked by various rulers of 
Delhi the Kachhwaha rulers were secure in the Jaigarh 
fort. When the Mughals arrived Maharajah Mansingh (the 
then ruler of Amber) guaranteed the safety of his kingdom 
on becoming a general and minister in Akbar's court and by 
giving his sister to the Emperor in marriage. With his new 
position and wealth Man Singh built the imposing 
fort-palace of Amber below the earlier fort. But the 
Kachwahas of Amber were seen by other Rajput rulers as 
having sold out, a blot on her record which transferred to 
Jaipur, and which time has not erased. 
Jai Singh built Jaipur as a planned city. It is 
divided into seven rectangular blocks, built on a grid of 
nine square as details in the Shipla Shastra, an ancient 
Hindu architectural treatise. The broad well-laid-out main 
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streets (33.8 m: 110 ft wide) cut the side lanes at sharp 
right-angles. The entire city is encircled by fortfied, 
cerenllated walls, and guarded by seven gates. 
An attraction of Jaipur is its distinctive 
pink-orange colouring. The whole of the old city, 
including many fine palaces and buildings, was constructed 
from solid blocks of sandstone or faced with the same 
stone. But it was only in 1853, when Prince Albert visited 
and the city was painted pink for the first time that it 
gained its famous title of the 'Pink City*. The soft glow 
of its buildings and monuments, most magical at sunset 
have fascinated visitors for over two centuries. 
Jaipur is the real gateway of Rajasthan. Though a 
very busy, commercial capital, the underlying Rajput 
spirit slubbornly lives on. The traditional dress, 
decoration and colour can be seen everywhere-the station 
porters in bright red turbans and jackets, the veiled 
women in loose-flowing robes'of red, orange and yellow, 
the tiny khol-eyed infants in swaddling clothes of rich 
embroidered silk. Inside the old city, the atmosphere is 
electric-a bustling jolly round of ringing bicycle bells, 
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teeming traffic, itinerant sacred cows, busy bazaars and 
bourist-hungry rickshaws. 
Situated on the plains, Jaipur gets pretty hot. 
Coolest from October to February, busiest and most 
popular from Janurary to March, it remains pleasant to 
mid-April (not too hot but less crowded). Two important 
dates for your diary are the Elephant Festival just before 
Holi in March and the spring festival of Gangaur in 
March/April which culminates on the 17th day after Holi 
when the Goddess Gauri (Parvati) is paraded from the City 
Palace and through the City streets. The Teej Festival 
during early August is an important festival for local 
women and celebrates the monsoon. 
PLACES TO VISIT 
1. 
2. 
3. 
4. 
5. 
6. 
Nawab Sahib Ki Haveli 
Hawa Mahal 
Amber Palace 
Jantar Mantar 
City Palace 
Museum 
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UDAIPUR 
The* lake city of Udaipur-City of Dreams' or 
'Venice of the East'- is perhaps the most beautiful of 
all Indian centres. VJith a relatively low population, it 
is certainly one of the quitest. A romantic collection of 
exotic gardens filled with blossoming tress, and fantasy 
island palaces shimmering in mirror-calm lakes- it is a 
firm favourite with travellers. 
Udaipur was founded by Maharajah Udai Singh, who 
moved the Mewar capital here following the third and final 
sack of Chittor in 1567. Udai Singh was ruler of the 
foremost Rajput clan, the Sisodias, who claimed direct 
descent from the sun He was also a keen garden, and he 
chose this site not only because of its excellent natural 
protection (encircled by the rugged Aravali mountains), 
but because it had a good water supply. Under his 
auspices, Udaipur quickly gained fame as a place of 
colourful, scented, landscaped gardens, island parks, 
pavilions and fountains. 
But the city's history is mainly one of blood and 
glory. Udai Singh left his son, Maharana Pratab, a 
difficult legacy- the new city of Udaipur fell under 
immediate attack from Akbar, the Mughal emperor of Delhi. 
Pratap was a stubborn, yet courageous man angry at the 
capitulation of Jaipur's Mansingh to the Mughals, he made 
it a matter of personal honour to resist the northern 
invaders. IJith only meagre resources at his disposal, he 
kept the Mughals successfully at bay for 25 years, before 
finally being overpowered in 1576. Subsequent Maharanas 
were involved in constant intrigue. war-fare and 
bloodshed, and Udaipur regained its peace only in 1818 
when it came under British control, like much of the rest 
of Rajasthan. 
PLACES TO VISIT 
1. Sunset Point 
2. Sahelion ki Bari 
3. Fateh Sagar lake 
4. Nehru Park 
5. City Palace & Museum 
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SRINAGAR 
Srinagar is the summer capital of Jammu and 
Kashmir state, and a major tourist attraction for over a 
hundred years Lying deep in the heart of the Kashmir 
valley, it offers beautiful mountain and lake scenery, 
also a wide range of activities including boating, 
fishing, trekking, pony-riding, water-sports and golf. An 
ideal holiday situation it is especially popular as a 
cool, refreshing break from the summer heat of the Indian 
plains. Travellers come here to relax to wind down and so 
spend at least a few days languishing on a luxury 
houseboat on Dal Lake. Then they go touring or trekking. 
Srinagar is the perfect base from which to explore the 
rest of Kashmir. 
The origin of Srinagar is obscure. It was probably 
founded by the Emperor Ashoka some 2000 years ago, 
following his pilgrimage to the area.It is said that his 
daughter Charumati fell in love with Dal Lake, and that to 
please her Ashoka built a small vihara on the site. A 
small township grew up round it called Srinagar or city of 
beautiful scenery'. The present city was established by 
Rajah Pravarasen II in the 6th century AD though it was 
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during the reign of the great Badshah (King 
Zain-ul-Abidin, 1421-72) that Persian and Central Asian 
artisans were brought in, and Kashmir's famous traditions 
of carpet-weaving, shawl-making and handicraft production 
originated. Later under the rule of the Mughals, Srinagar 
acquired its remarkable mosques, its garden and waterways, 
and its popular label of Paradise on Earth'. 
The houseboats came into being during the British 
Raj. The Dogra Maharajahs of Kashmir were just as 
appreciative of Srinagar's cool, scenic climate as the 
British (who had ceded them sovereignty of Kashmir in 
1846), and forbade them to build or to own land here. 
Undismayed, the British officers took to the lakes 
instead, living on the waters of the Dal in fully-equipped 
beautifully ornate houseboats. The first one was 
constructed in 1857. Today, there are over 1300 houseboats 
on Srinagar's lakes. 
In 1947, Jammu and Kashmir became part of the 
Indian Union. Since then, the area has been continually 
under dispute. Both Pakistan and India want kashmir but 
all kashmir wants is to be left alone.Her main industry is 
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tourism and its success depends much on a quick and 
regular turnover of her famous handicrafts 
PLACES To VISIT 
1. Nehru Park 
2. Shalimar Bagh 
3. Nishat Bagh 
4. Dal lake 
5. Floating Gardens 
6 . liughal Garden 
KULU 
Kulu town is situated on the banks of the winding 
River Beas, looking down the beautiful 'Valley of Gods' 
from a cool altitude of 1200 m. Unlike Manali it has not 
been developed for tourism but the town of Kulu is the 
administrative centre of the district. This means less 
facilities, but more peace and quiet. In fact the whole 
valley is often referred to as the Kulu Valley although 
this title is not strictly correct. 
Kulu is mentioned in Hieum Tsiang's travelogue, 
and changed hands many times over the centuries before 
102 
coming under British rule in the 19th century. Much of its 
history is tied up in its principal landmark, the temple 
of Raghunath, dedicated to Lord Rama. The story goes that 
in the mid-17th century, the Rajah of the area fell sick, 
and took advice from his holy men to send out to the 
locality of lyudya for the murtis (sacred images) of 
raghunath (Rama). In thanks for his prompt recovery, he 
donated the entire valley to the gods, and made Kulu the 
permanent home of the holy icons, erecting the present 
temple for their safekeeping. 
Like Manali, kulu has a wide variety of hill and 
mountain people. The women wear mainly traditional 
cOstumes- woollen homespun dresses (usually cordbelted), 
embroidered shawls and leather moccasins. The men, 
compromising with Western fashions, wear a strange 
combination of Kulu caps and wool jackets, and Levi jeans 
and plastic anoraks. Unlike in Manali, where there are so 
many tourists it is common to be 'blanked' by locals, the 
people of kulu are very open, friendly and keen to talk to 
foreigners. They are also urbanised- a thriving chain of 
hi-fi.camera and electrical shops (plus several video 
parlours) have sprung up between the old, tumbling wooden 
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houses manned by grizzled tailors, dentists and 
fruit-and-nut men. Surprisingly, few of the 'locals' at 
all but come from neighbouring valleys and other parts of 
Himachal. 
The valley stretches northward for almost 80 km 
(50 miles) from near Mandi at only 760 m to the Rohtang 
Pass at 3978 m.Kulu is prettiest from April to June, and 
is best for mountain treks and views from September to 
November. But the town itself really comes alive only 
during the important Dussehra festival, which takes place 
in October after the monsoons. The festival starts on the 
10th day of the rising moon, and continues with mounting 
vigour (and increasingly competitive dance competitions) 
for 7 days.All over India, Dussehra is celebrated to 
commemorate Rama's victory over the demon king Ravana. 
But in Kulu, it is Raghunath as main man of the valley' 
who is the focus of festivities: some 200 gods from 
temples all over the valley are brought here to pay him 
tribute. Hadimba is brought down from Manali to commence 
procedings, and celebrations continue until she goes away 
again. 
PLACES TO VISIT 
1. Shiva Temple 
2. Raghunath 
3. Vaishno Devi Temple 
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SHIMLA (Simla) 
Former summer capital of British India, Shimla is 
the largest hill station in the world and the one most 
associated with the 'old Raj'. Spread over a high 12-Km (7 
1/2 mile) ridge on the lower spurs of the north-west 
Himalaya, its cool heights (2100 m) have always endeared 
it to foreign visitors. Favoured by politicians, army 
officers, writers (Kipling based his Plain Tales of the 
Hills on Shimla) and now tourists, it is a place designed 
for complete relaxation with lovely views, a pleasant 
climate, and more than just a memory of the Raj still 
clinging to it. It is the least 'Indian' of all hill 
station, a probable hangover of the 'affectation that 
existed among officials of 'being very English', of 
knowing nothing at all about India, of eschewing Indian 
words and customs' (P. Woodruff, The Guardians). 
Shimla probably derives its name from 'Shyamla', a 
title of the goddess Kali whose temple was found in the 
thickly wooded his region of Jackoo in the early 19th 
century.Another explanation traces of its origin to 
'Shyeamalay' , the blue-slate house, erected by a fakir on 
Jackoo, the first nucleus of the settlement. However, 
'Shimlah' or 'Shumlah' as pronounced by the local 
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hill-people, is probably the actual word from which the 
station takes its name. 
Presently a peaceful holiday resort, Shimla was 
born out of the turmoil of the early 19th-century Gurkha 
wars. Discovered by heat-weay British officers during the 
conflicts of 1819, its cool, healthy climate made it an 
ideal hill station on which to erect a summer-village of 
military tents and bivouacs. Then in 1822) young Major 
Kennedy started the ball rolling by building the first 
permanent residence. Nurtured and popularised by the 
Government, the elite and the traders, a town rapidly grew 
up, and Shimla became a highly fashionable retreat-
particularly for place-hunting young officers who wanted 
to 'get on' by ingratiating themselves with the military 
high-ups holidaying here. It was popular also with those 
who had, been banished from India for misconduct, who 
escaped to Shimla to build themselves a substitute life of 
gay parties and revelry. Most notable as a place to 
escape the heat of the plains, it was ofily when Lord 
Lawrence visited Shimla as Viceroy in 1864 that it was at 
last accepted as the official summer capital of the Raj. 
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In 1904 the construction of the remarkable 
Kalka-Shimla railway provided easy access to the hill 
station. By this time, Shimla had become a thriving town 
of English red-roofed cottages, Georgian-style houses and 
Gothic government buildings like Barnes Court, Kennedy 
House, the old Viceregal Lodge, and Gordon Castle.The 
palatial residences of the Governor and the 
Commander-in-Chief were the sites of regular summer balls 
where frenetic dance and revelry were the order of the 
day. Polo, cricket and tennis tournaments gave way in the 
evenings to packed houses at the Gaiety Theatre (built to 
look like the old Garrick in London), while twice-weekly 
gymkhanas and races in the spacious playground occupied 
any remaining free time. In its heyday, Shimla represented 
the most sophisticated seat of British high society in 
India. 
BOMBAY 
Bombay, is a dynamic, go-ahead city of tycoons, 
skyscrapers, film studios and big business- the nearest 
thing to the West in the East, and the modern Gateway to 
India. In just 40 years, it has mushroomed from a small. 
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though thriving, coastal port-town of 500 000 inhabitants 
to a crowded industrial metropolis of 11 million people. A 
futuristic vision of India, with gleaming luxury hotels, 
high-rise business houses, and air-conditioned shopping 
centres, it is an irresistible land of opportunity for the 
masses of homeless, jobless poor, and refugees that flood 
in at an average rate of 6000 new families per day. They 
come in search of work or glamour or money, and most of 
them end up sleeping on the streets. The result is severe 
overcrowding and an appalling shortage of housing • a 
second city of ragged, squalid slum dwellings has grown up 
alongside the modern business capital of fleaming 
plate glass buildings. Bombay is, like Calcutta, a city of 
powerful contrasts. though it' s not just all the 
problems of modern India that are highlighted here, but 
all her potential and brighter prospects too. Here there 
is hope, optimism, and great prosperity-for Bombay handles 
half the country's foreign trade, manufactures the same 
percentag-e of her textiles, and pays a third of her 
income tax The affluent rich- a hardworking cosmopolitan 
mixture of Hindus and Parsis, Jews and Jains, Arabs and 
Sikhs-divert surplus revenue to the philanthropic 
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construction of hospitals, schools, museums and rest 
houses. But it is Bombay's action that draws everybody 
here-this is a city bursting with life, colour, noise and 
vitality. And you can almost smell the money. 
All this has happended since the Second World War 
since the rise of India's new business class in the wake 
of Independence. Up until the 18th century, Bombay was 
just a marshy, diseased quag of seven islands. Inhabited 
by a simple fisherfolk called the kolis. Their name for 
the place was Mumbai or Mombaim, after their patron 
goddess Mumba Aai (Mother Mumba). This was later corrupted 
into Bom Bahia 'good bay) by the Portuguese. Ptolemy 
mentioned the islands as Heptanesia in the 2nd century, 
AD, after which they faded from historical sight until 
occupied in the 13th century by the Hindu King, 
Bhimdev. The Sultans of Gujarat held the site briefly, and 
then the Portuguese arrived (1534). The first flush of 
Portuguese enthusiasm wore off- they saw its potential as 
a port, but the malarial swamps disuaded them from 
developing it as a trading post and they offloaded it on 
the British, as part of Catherine of Braganza's dowry when 
she married Charles II of England (1661). Charles did't 
see its possibilities either, and leased Bom Bahia, port 
islands both, to the British East India Company for a 
nominal £10 per year in gold (1668). The Company's 
President, Gerald Aungier, became the founder father of 
modern Bombay, bringing in the influential Parsi merchant 
class and a host of assorted artisans and builders, to 
make possible the conversion of the port from pestilential 
swampland to thriving trading-centre. By his death, it was 
well on the way to becoming the centre of all west coast 
trade in India. But it was in the mid 19th century that 
development suddently became rapid-the railway arrived so 
did the first textile mills and Bartle Frere's stately 
Victorian buildings. A series of large-scale 
land-reclamation projects took place (1862), the seven 
isolated mu-flat islands were joined into a single land 
mass. and Bombay's future success was assured. An 
excellent biography of Bombay, City of Gold by Gillian 
Tindall was reprinted by Penguin India in 1992. 
PLACES TO VISIT 
1. Gateway of India 
2. Acquarium 
3. Jain Temple 
4. Hanging Garden 
5. Kamla Nehru Park 
6. P.W. Museum 
CHAPTER FOUR 
ROLE OF TRAVEL AGENCIES IN THE DEVELOPMENT OF 
INDIAN TOURISM 
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HISTORICAL BACKGROUND OF TRAVEL AGENCY 
Travelling is a very old phenomenon. In the 
previous days the people used to go to other places in 
search of food, pigrimage or visiting new places by 
carts, bullock carts, camels and dolis. They stayed at 
sarais and dharmshalas and also some times in temples and 
other places they were provided food by the pr^iest of 
the temple. In inodern time they all are converted into 
modern star hotels and transport operators providing 
luxuries facilities. 
The travel agency business started first by Thomas 
Cook and American Express Company. Travel agency does not 
have a long history. On June 9, 1841 Thomas Cook walked 
fifteen miles to a temperance meeting at Leicester. On 
this journey he concieved the idea of hiring a train to 
take his fellow members of the temperance society. 
Thomas Cook put his idea into operation and he 
organised a tripof570 passengers by train. It was the 
first time that an agent bought the railway tickets in 
bulk and resold them to the members of his group. This 
venture was soon followed by excursions to various other 
places and in 1843, 3000 school children were taken to a 
trip from Leicester to Derby in England. 
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Thomas Cook started a full time excursion agency in 
18A5. Cook diversified his business in other directions 
and became a tour operator, besides being an 
excursionist. Cook started making his tours interesting. 
He arranged the first all inclusive tour from Leicester 
to Liverpool in 1845. He also invented hotel coupons. He 
took 350 people by steamship on a tour to Scotland. He 
also published a guide book for this tour. 
The excursionist invasion of Scotland soon followed 
in 1846 and 1847. From 1848 to 1863 Cook coducted many 
circular tours of Europe including visit of different 
countries. Thomas Cook and sons had established their 
first official London office in 1865. John Mason Cook now 
joined his father as a permanent partner and took charge 
to London office. 
In the late 70's of the ninteenth century Cook 
arranged a deluxe tour of India with the P & 0 steamship 
line. On arrival in Bombay, the travellers were moved in 
spacious compartments on Indian railways to see the Taj 
Mahal. Meals were served to the travellers in train. In 
1874 he provided another services which was the begining 
of the present day travellers cheques. It is insured 
against loss. The issuing company makes little money on 
selling travellers cheques. 
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In the year 1880 John Cook left for India and 
established offices in Bombay and Calcutta and formed the 
Eastern Princess Department. The management of the company 
passed on to John Mason Cook's three sons in the year 
1898. At the time of John Mason Cooks death the Cooks 
business in—eluded three aspects of travelling selling 
tours, banking and shipping. The company has now 700 
offices and about 13000 employees around the world. The 
American Express Company is the world largest travel 
agency comes at second place after Thomas Cook and sons. 
Besides selling tours the company deals in travellers 
cheques. The company may be said to have its origin in the 
same year- 1841. 
The American Express Company is the major 
participant in the international currency transactions, 
buying and selling about 200 million dollars on each 
working day. The company also introduced American Express 
Credit Cards which are perhaps the most popular credit 
cards in the world. A holder of such credit card can go 
to any part of the world and pay his hotel bills, eat 
food in restaurants, buy an international air ticket or 
any thing else from places where American Express Cards 
are accepted. 
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The AMEXO provides facilities of computerised 
reservations of hotels in major cities through out the 
world. If a traveller in United States wishing to make a 
reservation of hotel anywhere in the world can make a 
phone call to the American Express Company reservation 
office at no charge. 
In 1928 another big company Exprinter Travel 
Services appeared on the scene in Loss Angles. It started 
the whole business of selling tours to small travel 
agents. There are estimated 44000 travel agencies located 
throughout the world. Fifty percent of the travel agencies 
are in the United States. 
In India travel agency business is relatively new. 
At the time of independence there was hardly any travel 
agency. Organised travel agency business really started 
after independence and by 1949 six travel agents in India 
had set up an apex body called Travel Agents Association 
of India with head quarter at Bombay and headed by a young 
travel agent Nari J. Katgara. And till now there has been 
a great development in the business of travel agencies. 
Travel agency in India is now a major trade activity 
generating direct employment and also considerable 
indirect employment by bringing tourists. 
Ud 
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ROLE OF TRAVEL AGENT IN*PROMOTION OF TOURISM 
Travel agents play a vital role in the promotion of 
tourism.Travel agency is a service industry. It depends on 
the goodwill of the people. Travel agents provide all 
facilities to the customers. A travel agent arranges 
travel services from suppliers such as airlines, steamship 
companies, railways, bus companies, car rental firms, 
hotels and sightseeing operators. In the modern world 
travelling is more complicated, especially to foreign 
countries. The stations reveals that about 15% of people 
depends on travel agents for planning their journey.A 
successful journey cannot be operated without the help of 
travel agents. It is the travel agent who packages and 
processes all the various attractions of the country and 
presents them to the tourists. 
Before we study about the role of travel agents in 
tourism promotion, we must understand the concept of 
travel agency, early history, its functions and role of 
travel organisation etc. 
Travel means to make a journey especially of 
some length to distant countries. Agent means one who does 
the actual work . Especially one who represents a person or 
firm in business. Agency means office of 
agent-establishment for business purposes. One who does 
the actual work for another person to enable that person 
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to make a journey is a drawl agent . oi the establishment 
the agent needtnot necessarily be an individual. It could 
also be a f irm ,ocompany etc. 
A wholesale travel agent specializes in putting 
together tour lofferings. It is marketed to the public 
through a netwfcfek of retail agents or airlines. He does 
not directly deral' with the consumers. 
A number of wholesellers in the USA and Europe do 
have retail divi-sions. WholeseUers may contact with a tour 
operator for all'or only certain land arrangements. 
A wholesale travel agent desires tour packages 
under the agency's name. He may take land packages already 
assembled by ac ground operator and combine them with or 
surface transportation to form new packages. The latter 
practice is more common in international tourism rather 
than negotiating directly with individual sellers i.e. 
hotels, transportis operators and guides. 
The retail travel agent sellers travel services 
directly to the^ consumers. He acts as the agent for 
airlines steamship lines, railways, hotels, car rental 
firms or, sometimes, for the wholesale travel agencies. 
Most of the travel agents hold appointments from lATA and 
steamship conferences. 
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ROLE OF TRAVEL AGENCY IN TOURISM 
Travel agency is one such organisation in the 
Private sector which playes a key and crucial role in the 
entire process of developing and promoting tourism. It is 
the travel agent who packages and processes all the 
various attractions of the country and presents them to 
the tourists. 
The scope of the rolls of Thomas Cook company and 
American Express company were also limited in the 
begining as the mass tourism as we know it had not begun. 
The introduction of the air travel which gave boost to the 
travel agency business. The introduction of an economy 
class on aeroplanes, crossing the North Atlantic heralded 
the era of travel agency and was responsible for their 
growth. 
Continuing development of transport system improved 
living standards combined with reduction in working hours 
is the root cause of today's upward surge in travel. The 
scope of the activities of the travel agents in the 
context of modern tourism can be described as follows" to 
give advice to the potential tourist on the merits of 
alternative destination and to make the necessary 
arrangements for a choosen holiday which may involve the 
booking of accomodation, transport and other relevant 
services". 
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The retail travel agent provides a direct link 
between the consumer and the suppliers of tourist 
services is airlines, transport companies, hotels, 
autorental companies etc. The travel agency provides 
informations about tourism. 
Tourism is a journey which depends upon the 
travel agency because travel agencies gives advice to 
intending travellers on the type of programme which they 
may choose for their holiday or business travel. Travel 
agent who is the retailer of the tourism product, the 
tour operator is a manufacturer of a tourism product. He 
plans, organises and sells tours. Tour operat-^ or makes 
all the necessary arrangements-transport, accomodation, 
sight seeing, insurance, entertainment and other matters 
of this package in an inclusi-ve price. 
So the travel agency plays an important role in 
the development of tourism in the country and its 
promotion is recognisedby all the segments of the travel 
industry. The government works in close collaboration 
with not only in India but abroad as well, encouraging 
them to plan an organise package tours for various 
destinations in the country. In India the Department of 
Tourism recommends the release of foreign exchange to the 
travel agents to enable them to open their branch offices 
abroad to promote tourism. 
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TRAVEL INDUSTRY DEFINITION 
Travel Agent: "A person, firm or corporation 
qualified to provide tours, cruises, transportation, hotel 
accomodations, meals, transforms, sightseeing and all 
other elements of travel to the public as a service". 
The scope of the functions of a modern travel 
agency has widened greatly over the years and specially 
after the introduction of the jet air travel. The scope of 
the activities of the travel agent with reference to 
modern tourism can be described as follows: "to give 
advice to the potential tourist on the merits of 
alternative destination and to make necessary arrangement 
for a chosen holiday which may involve the booking of 
accommodation, transport or other relevent seruices. The 
travel agent accummulates knowledge, expertise and 
contacts with those who provides services. Thus, this is, 
sometimes an invaluable intermediary. 
The need for a travel agency had arisen because 
travel in •foreign countries was complicated and the 
various components of a trip had to be laboriously 
assembled to suit the requirements of the traveller. 
Moreover, the travel agents are helping the tourists in 
all fields. 
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The best use of travel agency for a tourist who 
comes to India or visits any country is in making best use 
of time and money at its disposal. It is a source of 
advertisement media for a country. When the tourist will 
go back to their native lands happily and satisfied, the 
country will receive more tourists. In result the economic 
and social condition of the country will improve by 
earning more foreign currency from tourists. 
Travel agency provides other services to the 
clients accordingtothe travelling need within the country 
or outside the country. It helps in the booking of air 
seat, reservation, booking of hotel room, purchasing of 
railway ticket, arrangements of ground transportations, 
provide services related to passport, visa, foreign 
exchange, insurance services etc. 
The working of travel agency depends upon the 
capacity of travel agency. Some times it provides the 
complete travel services to the clients and some times 
limited. In holidays masses of tourists move to various 
destinations, for them travel agency is the best place 
which provides complete travel informations to the clients 
under one roof. 
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Travel agency also preiF'ares package tours of 
different types like Special Interest Tours, Incentive 
tours, Educational tours, Conferences, Resort holidays, 
Motor coach tours. Cruises, Night tours and Excurssions. 
The travel agency sells the tourism products of the 
country.Travel agency attracts the tourists by advertising 
the tourist attractions of the country. Travel agency 
plays a significant role in the national integration an 
international understanding. It provides employment 
opportunities to the people. Travel agency exploits the 
design of the people, culture and way of life to visit the 
various attractions present in the country. 
FUNCTIONS OF TRAVEL AGENCY 
The travel agency provides complex and varied 
services to the clients. It has a wide range of functions. 
The functions will again depends upon the scope of 
activities it is involved in and also the size and the 
location of travel agency. If the travel agency working 
in a wide range its activities will be more wide. The 
travel agency will have specialized departments each having 
to perform different functions. 
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The travel agency takes the charge and undertakes 
to handle the tour throughout the country from the time he 
sets his foot in our land till the times of his departure. 
The travel agency provides services to the clients at the 
airport during the stay and at the time of his departure. 
In other countries more than 907o clients are availing the 
services of travel agents. Some of the major functions may 
be classified as under: 
TRAVEL INFORMATION 
This is one of the prime function of travel agency. 
The informations are provides relating to destination, 
climate, modes of travel, prices, time table, visa, 
currency and health, to those people who wish to travel 
inside the country or outside the country. This is a very 
specialised job and the person behind the counter should 
be specialist having excellent knowledge of various travel 
alternate plans. He often adjust his travel services to 
the needs of the clients. If the clients are old man he 
needs better class services and if he is a young person 
he may need different advice. The travel agent should be 
in a pos'-ition to give upto date and accurate information 
regarding various services and general information about 
travel. A good travel agent is a counsellor who knows all 
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the the details about the travel needs and interest of the 
clients. He should be able 'communicates with the customer 
in his language. The travel agent is well verse in the 
knowledge of other foreign languages because of personnel 
working in travel agency it is essential. 
PREPARATION OF ITENARARIES 
A travel agent advices people on the type of 
itenerary which they should select for their holiday or 
business travel. He also advices them where they should go 
for a holiday. 
Tourist itenerary is a composition of a series of 
operation that are a result of the study of market. 
Itenerary is a total tour programme of a person. All the 
details should be given in an itenerary like transfers, 
timing and destination. First of all the suggested 
iteneraries are prepared and then the final itenerary is 
selected. The travel agent gives advice to intending 
travellers on the type of programme which they may choose 
for their holidays or business travel. 
There are some basic factors which a travel agent 
has to kee |3 in mind while preparing an itenerary. 
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INTEREST 
Interest of all the travellers of the group or a 
particular traveller should kept in mind and places of 
interest, shopping, excurssion should be decided. 
NUMBER OF DAYS 
First of all the number of days should be decided 
that for how many numbers of days the itenerary is to be 
prepared. 
NUMBER OF PERSONS 
It should be decided at the first hand that how 
many persons wants to join the tour. 
FINANCIAL RESOURCES 
The travel agent should provide the services of 
economy class, luxury class or first class on the bagis of 
financial resources available. 
CHOICE OF ACCOMODATION & TRANSPORT 
While preparing an itenerary it should be decided 
that what kind of accomodation and transport services the 
clients wants. 
CONNECTIONS/TIMING 
It is very important point and one who is preparing 
an itenerary must be aware of all timings and connections 
of all transports. 
PURPOSE OF TOUR 
The purpose of the tour should be kept in mind that 
either it is for leisure, reservation, cultural, education 
or conference etc. 
TICKETING 
The travel agency sells tickets to hisclients on 
all modes of travel. He does not charge any thing from the 
clients for this service, but gets his commission from air 
carrier, road, steamship companies and hotels. He should 
have thorough knowledge of schedules of various modes of 
transports like air carrier, railways, steamship companies 
etc. Ticketing is not an easy job and the diversity of 
international air fairs are very complex and varied. He 
must remain up to date and alert to keep abreast of every 
new change. A major part of travel agents business is 
arranging air travel both for business men and vacationers. 
The travel agent have a through out knowledge of fare 
construction, writing off tickets, types of tickets and 
fare of tickets. 
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INSURANCE 
It is yet another activity of travel agency for 
personal accident risks and of baggage. The services of 
travel agent in modern times has expanded a great, 
disablement, loss or damage of baggage. Airlines 
automatically includes insurance policies for the 
passengers and is packaged up to an extent specified by 
the carrier terms and conditions of carriage, but no such 
insurance is offered by other principals like hotels. The 
travel agency earn additional revenue by recommending 
appropriate insurance to the clients. 
INFORMATIONS ON DESTINATIONS 
At the other end of the airline ticket the travel 
agency provides imformations to the clients for hotels, 
and other accomodations, its locality, prices and 
category. He helps the clients in the reservation of seats 
for theatres, cultural shows and places cl entertainments. 
On arrival at the airport he arranges for the clients to 
be met by a car and a guide or by self driven car. He 
also makes proper arrangements for the car on rents. 
Every year new destinations appears where people 
wish to go. For this a sense of geography is part of his 
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equipment/mind. The travel agency himself is a widely 
travelled person. They are sent to different parts of the 
country and outside the country to ensure balanced 
development of tourism. 
PACKAGING AND SELLING OF TOURS 
The travel agency sells the readymade packages on 
behalf of wholesale tour operator. In this case he 
deducts- his own commission and remit the remainder to 
the tour operator who has marketed this package. The 
travel agency is free to design its own tours and market 
them to its clients directly. The travel agent can become 
the whole seller of the tours if he has resources. 
Type of Tours 
(I) PACKAGE TOURS 
A package tour is designed to fit a particular 
group of travellers. It is a travel plan which includes 
most elements of a vacation, such as transportations, 
accommodation and sightseeings. It is a prearranged tour 
designed to fit the requirements of a wide variety of 
travellers. There are many other types of tours. These 
tours details are printed in the form of the brochures, 
like prices of tours, type of hotel cu:commodation and 
services provided etc. 
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(II) ESCORTED TOURS 
It is the tour which normally includes 
international transportation, meals, sight seeing, 
accommodation, guide service and even tipping. The tour 
director maintains the overall schedule of the tour, 
attends to all problems that might arise enroute and 
generally ensures that the tour goes off satisfactorily. 
(III) GROUP INCLUSIVE TOUR 
This is the most common form of tours in which 
people travel in groups of fifteen or more. For this tour 
group, the escort normally travels free (the airlines 
provides him with a free ticket and a free hotel room from 
the host hotel. These types of tours are available for ay 
destination. The minimum terms and conditions are laid 
down by lATA and the travel agency is free to add their 
mark up and profit. 
(IV) FOREIGN INCLUSIVE TOUR (FIT) 
These are the unescored package tours. The 
traveller does not tour with a tour director or a group 
but arrange his own programme according to his preference. 
These tours are more flexible in nature. The organisation 
of price requires creativity on the part of travel agent 
coupled with innovation and good management. 
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Because of bulk business the hotels, airlines and 
ground transport operators offer special rates to group 
tours. The travel agencies promote areas which sell easily 
and where the profit margin is high. Some times these 
packages are even cheaper than a trip to a destination 
within Japan because of the higher cost of living in 
Japan. 
CHARTERS 
Some times the travel agencies provides charter 
facilities to their clients. If the flight is not 
available they can arrange a charter flight for the group 
and it is much cheaper than the routine flight prices. It 
has become a major business for many travel agencies in UK 
and USA. 
EXCURSSION/TOURS 
Travel agencies operates their own sighseeings 
tours and excurssions. Some facilities are provided to the 
traveller for visiting historical places, mountains, beach 
resorts and ski resorts. Some travel agencies have their 
own luxury coaches and cars and so they offer regular 
sightseeing tours and excurssions at fixed prices on seat 
in coach and seat in car basis. Excurssion including 
lunches, local entertainment and over night accomodation 
where necessary. 
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FOREIGN EXCHANGE 
The travel agency earns foreign currency through 
foreign tourists. Some of the large travel agencies deals 
in the provision of foreign exchange. This is an 
important facility to intending travellers as it saves 
avoiding to visit regular banking channels. Only those 
travel agencies which are authorised by the government of 
India can deal in foreign exchange. 
ADVERTISING/PUBLICITY/MASS COMMUNICATION 
Travel agency use the best advertising techniques 
to create favourable image in the minds of travellers. 
Most of the travel agencies have their own advertising 
agencies which specialize in planning, creating and 
placing of advertising. They have artists j copy writers 
photographers and experts in printing and publicity. 
REPRESENTATION ABROAD 
This is the main function of travel agency which is 
possible by the sub agents. New offices are opened in 
foreign countries and the Indian head offices should 
supply the published material to the sub offices and the 
sub offices should distribute it among the people to 
create an image of the country in their minds. 
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Now computerised reservation system in the recent 
years rather revolutionised^ the reservation system both 
for air and rail seats and also room in a hotel. Many 
large travel agencies are using this system. This system 
comprises a computer net-work that can be used by the 
travel agent to reserve an air or rail accommodation as 
also accommodation in hotel. Through a wide net-work 
confirmations of reservations are available in a matter of 
seconds. 
Linked with the function of ticketing and 
reservation of accommodation in a hotel is the settlement 
of accounts of the clients. Accountancy plays a great part 
and is one of the important duties to be performed by the 
travel agency. Dealing with the settlement of accounts in 
all parts of the world calls for a thorough knowledge of 
foreign currencies, their cross-values and. above all, the 
intricacies of exchange control regulations, which vary 
from country to country. 
4.4.SOURCES OF INCOME OF TRAVEL AGENCY 
The main source of income of Travel Agencies is commission 
they gets from so many sources. The main source of income 
of travel agency is as follows: 
y. iii. 
TICKETING 
Ticketing is the main source of income of travel 
agencies. Indian travel agencies gets the commission from 
the airlines, transporters and shipping companies.They 
gets commission on tickets from domestic and international 
airlines. The commission gives to a travel agent is not 
uniform. Normal travel agency commission on an 
international airline tickets paid to a travel agent is 87o 
to 107o and some times more than that, because the 
commission of a general sales agent depends on the 
agreement which they may have with the carrier. 
The travel agent provides the facility of getting 
the air ticket from the airlines through the agent and 
for this the travel agent don't make any plus charge from 
the customer. If any person wants to go to Kuwait, he may 
get the air ticket at his house without making personal 
contract with the airlines.. Dor.estic ticketing is the 
source of earning commision for the travel agency. The 
domestic airlines mostly gives 5% commission to the travel 
agents. Some time they get more than that because it 
also depends upon the contract made between the general 
sales agent and airlines. 
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Segmentation of the Market 
The travel agents provides domestic as well as 
international airlines, tickets to the following people in 
different segments of the markets. The following is the 
segmentation of the market. 
Business market 401 
Government market 207o 
Labour market 20% 
Holiday 10% 
Students market 5%, 
Visiting friends 5% 
Discover India Ticket 
The travel agents also gets commission after 
issuing Discover India Tickets. They gets 9% commission on 
issuing this ticket. This ticket is available only for 
foreigners and can be purchased only against foreign 
currency. On this ticket one can visit India. This ticket 
is not transferable nor the owner of this ticket can 
repeat the same journey over same root. li is available 
for 14 days and its cost is US § 375. It has validity for 
21 days. It is open jaw ticket, one sector cannot be used 
twice . 
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Off Season Ticket 
This is one of the important source of earning for 
travel agents. They gets 9% commission on this ticket. 
Only domestic airlines issues tickets and is available 
within India. These tickets are available in April, May 
June, July, September etc. 
Railways 
Railways were also a source of earning for travel 
agents till 1984. They gets 37o commission on first class 
tickets but now the railways don't give any commission to 
the travel agents. The travel agents also gets commission 
from railways on In-rail pass. On In- rail pass travel 
agency earn 10% commission. This pass is like Discover 
India Ticket and can be purchased in foreign currency 
and for foreigners only. Its validity is for 14 days, 21 
days, 60 days, 90 days etc. 
Inclusive Tours 
Inclusive Tours 
It is also the most important source of earning of 
travel agent on the sale of inclusive tour packages. 
Travel agents normally gets commission of 107c, from the 
whole sale tour operator. The tour operator arranges many 
lU 
types of tours in bulk quality and sells them to the 
retailers on the commission basis. 
Hotels 
The travel agents gets commission from the hotels 
on booking of rooms for their customers. Some times the 
travel agencies books hotel rooms in bulk in different 
cities and the hotels give them commission. Mostly the 
travel agents commission which they get from hotels is 
107o. Some hotels offer additional incentives commission on 
bulk bookings. Some times it varies from hotel to hotel 
which depends upon the personal contracts. 
Domestic Holiday Tours 
The travel agencies arranges many religious tours 
like honey-moon, cultural tour and others. When the 
people wants to join they need different services from the 
travel agents and the travel agents earn commission by 
providing these services to the clients. So these tours 
are also the source of earning for travel agencies. 
Shipping 
The travel agents also earn commission from the 
shipping companies. The clients gets services of shipping 
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through travel agencies and the shipping com-panies gives 
commission to the travel agencies. 
Transport 
Transport companies also gives 107o commission to 
the travel agencies. Some times this percentage may vary 
depends upon the contract between them. There is a 
competetion between the transporters so the rate of 
percentage of commission some times varies. 
Cargo 
Cargo is also an important source of earning for 
travel agencies. For booking of in-bound and out-bound 
cargo using any means of transportation through agents^the 
cargo agencies gives commission to the travel agents. 
Other Services 
There are various other services which a travel 
agency provides to the clients and earn some amount. 
- Visa 
- Passport 
- Foreign currency exchange 
-P.Form 
- Car hire 
- Insurance 
IS 6 
For providing these services the travel agencies 
earn commission from the customers. Some of the companies 
still not providing the services of insurance to customers 
for their luggage safety and for providing this service the 
travel agent earns some amount of money from the 
customers. So the above are the some other basic services 
and sources of income for travel agents. 
4.5 SET UP OF A TRAVEL AGENCY 
Opening of a travel agency requires a high degree 
of skill and organisational capacity. A large travel 
agency have several numbers of departments with several 
members of staff while a small unit is managed by only a 
few hands. Some travel agencies may offer complete service 
including airline ticketing, tour packaging. cargo, 
shipping and rail booking while other may limit their 
activities to certain specific areas. 
The opening of a travel agency is not an easy 
job, it involves lot of planning and organisation. In 
industrially advanced countries of the world where a large 
number of people engaged in travel, large percentage of 
them utilize the services of travel agency. In these 
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countries the travel agencies tend to be large having many 
specialized departments. On the other hand the services of 
travel agencies in developing countries are limited making 
them smaller in size. 
Any how the basic organisational set up almost 
remains the same in all the cases. The main divisions or 
sections which a travel agency would have to include are 
sales, research and planning, finance and accounts 
destination and services , publicity and public 
relation'. All of these departments plays an important role 
in the working of a travel agency following is the set up 
of a travel agency. 
MANAGING DIRECTOR 
SALES 
DIVISION 
RESEARCH & 
PLANNING 
DESTINATION 
& SERVICES 
FINANCE & 
CONTROL 
ADVERTISING 
SALES 
PROMOTION 
PUBLIC 
RELATION 
BRANCH 
OFFICES 
MARKETING 
RESEARCH 
RESERVATION 
& CONTRACT 
CONTRACT WITH 
THE AGENTS 
TOURIST PROMOTION 
COST & PRICING TECHNICAL HELP 
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liASIC REQUIREMENTS TO OPEN A TRAVEL AGENCY 
A travel agency acquire the following 
requirements. 
A) LOCATION 
To open a travel agency the central location is 
required in the area which is easily accessible to the 
general public. Ground floor location is preferred. 
B) WELL FURNISHED OFFICE 
The office of the travel agency should be well 
furnished and decorated so that the client may attract and 
comfortably feel. 
^' TELEPHONE 
Telephone plays a significant role in such 
modern time and without a telephone the business is 
impossible to carry. Telephone is essential to cont-act at 
any time with airlines, railways, transport and hotels. 
D) STAFF 
For efficient and quick service of a travel 
agency the skilled staff is needed to quote fares, make 
reservations and issue of tickets. 
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E) GOVERNMENT LICENCES 
The travel agency in India offering 
documentation service like passport, visa etc for which 
the travel agency have to be on the approval list of the 
Regional passport office as well as the Reserve Bank of 
India to release . foreign exchange. 
A travel agency should have the following other approvals. 
- Approval of International Air Transport Association to 
represent member airlines. Separate recognition is 
required for passenger and cargo sales. 
-Approval of Indian Airlines to sell tickets. Here again 
separate recognition is needed for selling of passenger 
tickets and booking of cargo. 
-Approval of Department of Tourism to claim publicity and 
promotional benefits for tour operators handling in bound 
tourists. Those who are not handling inbound tourists, 
approval is n-ot required. 
ADEQUATE FINANCE 
Adequate finance is needed to start a travel 
agency. In India the cash of one lakh or a property of 
one lakh is needed. This varies from country to country. 
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F) MEMBERSHIP OF TRAVEL ORGANISATIONS 
A good travel agency should be a member of the 
different travel organisations like ASTA, UFFTA, TAAI, 
PATA, WATA, ICCA ETC; though it is not necessary. 
FORMALITIES TO BE COMPLETED BEFORE OPENINGL A TRAVEL AGENCy 
These are the types of businesses: 
1. Sole Trading 
2. Partnership 
3. Private Limited 
4. Limited 
5. Government Undertakings. 
First Step: 
In sole trading busines of travel agency, only 
one person is solely responsible^  of the agency. No one 
will be share holder in the business. Onfe who wish to open 
a travel agency of this kind may apply directly to the 
Deptt. of Tourism Govt, of India. 
The travel agency business under partnership 
should be registered under Parternership Act 1932 in which 
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minimum of partners are 2 and maximum number of partners 
are 20. If registration is required a person may apply to 
the registrar with the following: 
(1) Application Form F3 
(2) Partnership agreement on a stamp paper of Rs.l5/-
Application form should be filled up properly 
with the details like name of travel agency, date of 
starting, location of head office, name of partners, 
number of partners etc, and submitted to the registrar 
office alongwith the partnership agreement. The 
partnership agreement should have the following details: 
(1) Name of travel agency. 
(2) Head Office. 
(3) Business. 
(4) Name and addresses with age of partners. 
(5) Capital contributed by each partner. 
(6) Profit and loss sharing ratio. 
(7) Duties and responsibilities of each partner. 
(8) Proceedure of admission and retirement. 
After the partnership agreement is signed by all 
the partners it is sent to the registrar alongwith the 
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application. After registration the person is authorised 
to carry on the business. 
Second Step: 
Travel agency must be in business for one 
complete year from the date of filling the registration, 
and after one complete year the complete informations 
should be sent to the Department of Tourism, Government of 
India with duly certified copies of Profit & Loss account 
and balance sheet al--ongwith all possible annexture. 
(1) Reciept from the registrar of partnership. 
(2) A format application 
(3) Details of foreign exchange earned and payment of 
foreign exchange. 
(4) Details of number of tourist handled, both national 
and international. 
If the travel agency is able to earn US § 5000 
in one year and also the information of one year business 
is sent by the travel agency to fulfill and satisfy the 
requirements of Department of Tourism, Government of India 
then the licence will be given to that particular travel 
agency. If the travel agency is not able to earn US § 
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5000' and other requirements needed by the Department of 
Tourism not satisfied then it should be in business once 
again to complete one more year. 
In case of Private Limited Company and Public 
Limited Company the travel agency should be registered 
under 1956 Act. The following documents should be 
submitted to the registrar before starting the business. 
(1) Mamorandum of Association (External) 
(2) Article of Association (Internal) 
The above documents should have the same details 
as are given in application form F3 and partnership 
agreement. 
A tour operator is approved by the Department 
ofTourism if he has been in business for at least one 
year, has a good office and has paid up capital of at 
least one hundred thousand in his company. 
Rules for Recognition as Tour Operators 
1. All applications for recognition shall be 
addressed to the Director General of Tourism, 
Transport Bhawan, No. 1 Parliament Street, New 
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Delhi-110 001, who is the authority empowered to 
grant recognition. 
2. The object of recognition shall be to actively 
engage in promoting incoming tourist traffic and 
contribute substantially towards the foreign 
exchange earnings of the country through 
Tourism. 
3. The firm should have a minimum paid-up capital 
of Rs.1,00 lakh duly supported by the latest 
audited balance sheet. 
4. The turn-over in terms of foreign exchange by 
the firm should be a minimum of Rs.5.00 lakhs 
duly supported by banker's certificates. 
5. The application for grant of recognition shall 
be in the prescribed form (copy enclosed). 
6. Firms granted recognition shall undertake to 
maintain an office under the charge of a full 
time member of their staff, who should be in a 
position to give up-to-date and accurate 
information regarding transport and accommodation 
facilities, currency and customs regulation and 
general information about travel etc. 
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7. Firms granted recognition shall undertake to 
employ only guide approved by the Department of 
Tourism, failing which the firm liable to be 
derecognised. 
8. The recognition may be extended for the whole of 
India or be limited to a particular region. 
9. All recognised firms shall furnish to the 
Department of Tourism, and Regional 
Director/Director, Government of India, Tourist 
Office of their region if the Govern-ment 
desires yearly statement of their activities 
and such other information as may be called for 
by them from time to time in regard to the 
volume of tourist traffice actually handled and 
other relevant matters. 
10. Application for initial recognition shall be 
entertained for one year only and thereafter 
future recognitions will be for a three year 
period at a time if the Department is satisfied 
that the firm is complying with all the cond-
tions/ applicable to this recognition. 
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11. The firm wil be required to pay a non-refundable 
one time fee of Rs.1,000/- while applying for 
the initial recognition/extension for three 
years. The fee will be made payable to the Pay & 
Accounts Officer,Department of Tourism in the 
form of a Bank Draft. 
12. The decision of the Government of India in the 
matter of recognition shall be final. The 
Government of India may in their discretion 
refuse to recognise any firm without assigning 
any reason. 
13. The Government of India reserves the right to 
cancel or withdraw at any time the recognition 
already granted without assigning any reasons 
whatsoever thereof. 
14. The recognition to be granted by the Department 
of Tourism shall not automatically entitle the 
firm to be appointed agents for the sale of 
rail, tickets by the Ministry of Railways 
(Railway Board). The agencies thus recognised 
shall apply separately to the Railway Board. 
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15. The firm should be registered under the Local 
Shops and Establishments Act and must have a 
well appointed office. 
16. The firm should have been in operation for a 
minimum period of one year before the date of 
their application. 
17. The Firm should furnish the latest Income Tax 
Clearance Certificate fro-m the Income Tax 
Authority. 
Rules for Recognition as Travel Agents 
1. All applications for recognition shall be 
addressed to the Director General of Tourism, 
Transport Bhavan, No.l, Parliament Street, New 
Delhi-110 001, who is the authority empowered to 
grant recognition. 
2. The object of recognition shall be to promote 
the development of tourists industry in India. 
3. The application for grant of recognition shall 
be in the prescribed form. 
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4. No firm shall be granted recognition unless it 
has been engaged actively in handling tourist 
traffic for a minimum period of one year before 
the date of application. 
5. Firms granted recognition shall be entitled to 
such rights and privileges as may be granted by 
Government from time to time and shall abide by 
the several terms and conditions of recognitions 
as prescribed from time to time. 
6. Firms granted recogntion shall undertake to 
maintain an office under the charge of a full 
time member of their staff, who should be in 
position to give up-to-date and accurate 
information regarding transport and 
accommodation facillities, currency and customs 
regulations and general information about travel 
etc. 
7. Firms granted recognition shall undertake to 
employ only guide approved by the Department of 
Tourism, Failure to employ approved guides will 
make the firm liable to be derecognised by the 
Department. 
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8. The recognition may be extended for the whole of 
India or be limited to a particular region. 
9. All recognition firms shall furnish to the 
Deptt. of Tourism, and Regional 
Director/Director, Govt, of India Tourist Ofice 
of their region if the ^overnfment desires 
yearly statement of their activities and such 
other i-nformation as may be called for by them 
from time to time in regard to the volume of 
tourist traffic actually handled and other 
relevant matters. 
10. Application for initial recognition shall be 
entertained for one year only and thereafter 
future recognitions will be for a three year 
period at a time if the Department is satisfied 
that the firm is complying with all the 
conditions applicable to this recognition. 
11. The firm will be required to pay a 
non-refundable one time fee of Rs.lOOO/-while 
applying for the initial recognition/extension 
for the three years recognition. The fee will be 
made payable to the Pay & Accounts Officer, 
Deptt. of Tourism In the form of a bank draft. 
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12. The Government of India reserves the right to 
cancel or withdraw at any time the recognition 
already granted without assigning any reasons 
whatsoever thereof. 
13. The recognition granted by the Department of 
Tourism shall not automatically entitle the firm 
to be appointed agents for the sale of rail 
tickets by the Ministry of Railways (Railyway 
Board). The agencies thus recognised shall apply 
separately to the Railway Board. 
14. The firm should have a minimum paid-up capital of 
Rs.2.00 lakhs only supported by latest audited 
balance sheet. 
15. Applications for grant of recognition by the 
Department of Tourism wil be considered only if 
the firm; 
(i) is approved by LATA; 
(ii) has valid licence to book foreign passage 
issued by the Reserve Bank of India; 
(iii) has the valid approval of the Ministry of 
External Affairs to handle travel documents 
and to deal with passport offices; 
151 
(iv) is registered under the Local Shops 
Establishments Act and should have a well 
appointed offices. 
4.6 SECTIONS OF TRAVEL AGENCIES 
A travel agency either large or small size have 
the head quarter and its branch offices. The office of the 
travel agency would have the following sections. 
SECTIONS 
RESEARCH 
& PLANNING 
DIVISION 
l^ ARKKT 
RESEARCH 
OPERATION 
DEPARTMENT 
CONTRACT 
WITH AGENTS 
SALES FINANCE & 
DIVISION ACCOUNTS 
DIVISION 
ADVERTISING 
RESERVATION 
& CONTRACT 
TOURIST 
PROMOTION 
SALES 
PROMOTION 
COST & 
PRICING 
TECHNICAL 
HELP 
PUBLIC 
RELATION 
RESEARCH AND PLANNING DIVISION 
The main section of the travel agency is the 
Planning Division which plays a significant role in the 
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over all working of the travel agency. In this 
division more emphasis is given on the market research. 
The marketing includes all direct and indirect 
promotional activities to sell travel destinations. 
Marketing effects all the operations of tourism. 
The description of various planning process or analysis of 
a plan of tourism development is very essential. The 
investment in nr<.odern tourism are particularly very heavy 
and the establishment of an adequate infrastructure 
requires many years. The department of research and 
planning helps to develop the tourism potential of a 
country and for this t-here is a need of well planned 
tourist marketing policy and market research which have 
the following: 
(1) Tourist Product 
Unless there is a certain product be it tangible 
or intangible or a service, marketing is not possible. 
In case of tourism product the basic raw materials wouldbe 
countriesof natural beauty, climate, history, culture and 
the people. As far as the tourist is concern the product 
he buys cover the complete experience from time he leaves 
home to the time he returns home. All the tourist buy-s 
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either sefjorately or jointly the various component of 
tourism. 
(2) Market Value 
The main function of research and planning 
division is to see what are the market demand of the 
tourist products and concentrate on those which have more 
value. For example some of the travel agencies running 
successfully and some are not. The main drawback is that 
they dont follow the demands of |oroducts. 
The market demand of the tourist product is 
possible only by a research and plan which is the 
function of Research and Planning division. 
(3) Cost and Pricing 
The another function of this department is the 
pricing and costing. This is the important aspect of 
planning on which more attention should be given because 
if the price of the tour will be more as compare to other 
company then no any new tourist will avail the services of 
this travel agency. 
The tour packages should be prepared at the time 
when airlines, railway and hotels give concessions so that 
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many people will be attracted due to concession. 
TOUR OPERATION DEPARTMENT 
The function of tour operation department is to 
arrange the tours and promotion work and these workes are 
performed by travel agent. The operation department have 
the following functions to perform. 
1) Answerisng the queries alongwith the suggested 
itenerary and tour cost. 
2) Reciept of advance payment. 
3) Booking of hotels, transport, guide etc. 
4) Booking of air tickets (if any). 
5) Reconfirmation of the above. 
6) Payment of advances to the above. 
7) Open a file, 
8) Issuence of vouchers or exchange orders, usually 
three copies of exchange orders are typed. 
9) Reciept of confirmed vouchers. 
10)Special permits (visa, passport, P.Form etc.). 
SALES DIVISION 
This department is also a very important division 
which must be informed of the latest facts and figures 
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both at the head office and branch offices. The department 
should have the latest and uptodate knowledge about the 
different parts of the world, by a mass of literature. 
This division also looks after advertising and 
public relation and sales promotion to attract more 
tourist and export the advertising material to its abroad 
offices to expand the business. The following functions 
are : 
1) Advertising 
It is an activity which is designed to spread 
informations for the promotion of sales. It operates in 
two ways, firstly by spreading of sales information among 
the customers about the possibilities of consumption and 
secondly by seeking to influences their judgement in 
favour of the particular goods which are the subject of 
advertisement. 
The media space for advertisement can be brought 
and advertised in newspapers, general books, specialised 
magazines in posters or bill boards. In addition to the 
use of paid media space in the form of newspapers, 
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magazines and radio, television in order to transmit a 
predetermined message to a pre determined audience. 
Advertisement may interest or inaccessibility to 
salesman. Advertisment may reach such prospects through 
many types of medias and under a variety of circumstances 
and may thus attract their attention to arouse their 
interest. Lower cost is another major advantage. 
Advertising may be used to do a variety of 
selling tasks. A great deal of advertising attempts to win 
acceptence for the product. Advertising by a travel 
agency thus directly stimulates sales to customers or 
retailers. Some direct mail periodical advertising 
attempts to make sales by requesting reader to forward 
orders accompanied by the necessary payment. Advertising 
then became the most economical means of doing the entire 
sales job. 
2) Sales Promotion 
Sales division of a travel agency has also to 
look after sales promotion. In tourism sales promotion is 
all those promotional activities designed to transmit to 
the public and to the travel trade specific and detailed 
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information on aspect like accommodation, transport, 
attractions and prices concerning the "tourist services to 
be promoted. 
3) Public Relation 
This division of travel agency is used to create 
and maintain positive itn-age for a country, a tourist 
destination in the minds of the people who are in a 
pos-ition to influence public opinion. It is oriented 
towards creating and maintaining an atmosphere where by 
travelling public at large is convinced of the advantages 
of visiting the country concerned. 
FINANCE AND ACCOUNTS DEPARTMENT 
All the divisions of travel agency are financed 
and controlled by this division only. So this particular 
division is the backbone of the whole organisation. All 
the financial informations are supplied by this department 
when needed. This department shows the real financial 
pos~ition of the organisation. 
Without adequate finance and control no travel 
agency could reach to a successful end. The profit and 
loss assessment of capital is done under the supervision 
of this division only. 
CHAPTER FIVE 
PROFILES OF SOME MAJOR TRAVEL AGENCIES 
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SITA WORLD TRAVEL(INDIA) PVT.LTD 
Sita World Travel (India) Pvt. Ltd. has naturally 
traversed a long way in the domain of travel and tourism, 
raising itself to the status of leaders in the industry in 
India. Now known throughout the world as a reliable and 
efficient agency with reputation for its inter-grity and 
service. Sita achieved this status through dint of hard 
and dedicated team work. This progress is the result of 
adhering to well set business principles and defined goals 
over the years since its incepition. 
Looking back, the Sita saga- actually began in far off 
U.S.A. in 1933. 
Sita- The Beginning 
New York, 1933 A bicycle tour arranged by John C. 
Dengler and Helen Dengler set the pace for a small company 
called Students. 
International Travel Association. The Company soon 
became popularly known by its acronym- SITA- and launched 
itself into the orbit of World Travel. 
In India 
After resounding success in the USA, SITA 1 ooked 
beyond the Atlantic to Europe and Asia. Offices were set 
up in various parts of the world and SITA soon became a 
153 
global entity. In 1956, SITA came to India Mr. Inder 
Sharma, the present Chairman of SITA World Travel (India) 
Pvt. Ltd. fresh from the training he had received in New 
York, set up the first office in India at New Delhi. 
Early Years of Growth 
What began with a staff of just three, including 
late Atam Marwah, soon made remarkable progress. Branch 
offices in various parts of India became inevitable. 
Foreseeing a policy of Indianisation, SITA in 1963 was 
converted into an Indian Private Limited Company. 
With Mr. Ghulam Naqshband, the present Deputy 
Chairman and Managing Director, joining in 1966, SITA was 
well on its way to unprecedented success. Tremendous 
increase in foreign traffic, particularly from Europe. A 
high rise in domestic and international travel, SITA 
continues to project this dynamism. A dynamism that is 
more than evident in the commitment and dedication of the 
experienced management and staff that currently includes 
at the Corporate level, Mr. Avinash C. Anand, managing 
Director (Tours), Mrs. Neeraj Ghei, Joint Managing 
Director (Travel), and Mr. S.K. Nayar, Director, 
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1970-A Landmark 
For SITA the year 1970 had a special significance. 
It bought over the foreign equity and became a totally 
Indian owned Company. 
SITA- The complete travel organisation 
Services backed by experience, network and 
reputation are the most important essentials behind SITA's 
growth and strength. A staff of over 650 committed and 
trained travel personnel offer quick and personalised 
service at 22 locations situated throughout India. Plus an 
overseas network of 7 marketing offices, and an excellent 
rapport with International and Domestic Airlines. Hotels 
and Tour Operators, have made SITA what it is today- one 
of India's leading Travel Agencies and Tour Operators. 
Leaders in Tourism & Travel 
Growth in all spheres has been the highlight of 
SITA's progress Between 1980 to the year 1992-93, the 
Company achieved a spectacular growth rate of 378.757o. The 
foreign exchange earned during the same period. Increased 
from Rs. 68.5 million to Rs. 416.90 million- an impressive 
increase of 508.607o. 
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SITA and Inbound Tourism 
As a foremost tour operator, SITA offers a host 
of tourism services to the foreign tourists visiting 
India, Nepal and Sri Lanka. Attractive and carefully 
planned tours of the India Subcontinent- for both groups 
and individuals- are prepared and executed meticulously. 
They include all facilities, best choice of hotel 
accommodation, excellent cuisine, well informed guides and 
escorts, air and surface transportation. 
This aspect of service that is highly 
personalised, has earned for SITA the honours conferred 
by international airlines such as Air France, British 
Airways. Thai International and Singapore Airlines. Their 
wholesale Tour Operating subsidiaries- Jet Tours, British 
Airways Holidays, Royal Orchid Holidays and Trade Winds 
have chosen SITA as their Partners in India. Moreover, 
Swissair and Lufthansa have been entrusting to SITA their 
staff and interline and Agents Familiarisation Tours. The 
national carrier Air India entrusted the operation of 
their Maharaja Stopover package tours to SITA and so did 
Malyasian Airways for their Golden Holidays. 
Tourism Award 
SITA has been winning the Tourism Award, 
instituted by the Government of India since its inception 
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in 1975. In fact, in 1986, SITA secured this Award in 
Category One for the third successive year and once again 
in 1991. 
Incentive and Special Interest Tours 
Travel as an incentive has increasingly become an 
important marketing tool. SITA arranges incentive tours to 
the exotic and luxurious spots that India offers. From a 
ceremonial welcome with colourful rituals, caparisoned 
elephants and camels, classical and folk dance programmes 
to traditional Indian banquets in fairy-tale palaces and 
funfilled cocktails and theme parties in plush hotels or 
outdoors.All looked after to the minutest detail Incentive 
Tours have been organised by SITA for IBM, Bosch, 
Olivetti, General Motors, BMW, Lancome, Mary Quant and 
several others. 
SITA and the Business Traveller 
The importance of a wide network becomes evident, 
when SITA takes charge of complete travel requirements 
quickly and efficiently. As an agent of Indian Airlines 
and Vayudoot, it makes air reservations, delivers tickets 
of the Business Traveller with confirmation of hotel 
accommodation and car hire. Being one of the largest 
Business Travel Agencies, SITA negotiates special 
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advantageous tariffs from hotels and car hire companies 
while offering preferntial rates for its own fleet of 
cars. 
For the globetrotter, it is SITA's wide experience 
that counts. Passports, Visas, Bank clearances. You can 
trust SITA to handle every travel formality. And best 
choice in hotels, airlines and air fares. Being an lATA 
(International Air Transport Association) approved Agent, 
SITA arranges air tickets of all international airlines. 
As a member of World Association of Travel 
Agencies (WATA), SITA has a worldwide network of 
correspondents in 179 cities in 81 countries. 
Trade Fairs and Holiday Tours 
In order to cover all the important International 
trade fairs for the Business Traveller, SITA has specially 
designed tours that combing both business and pleasure. 
Years of experience has given SITA a definite edge over 
others in this field. Tours to the Trade Fairs in Germany 
have been organised in close collaboration with the 
Indo-German Chamber of Commerce. 
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If it's a vacation abroad, SITA Select Holidays 
open up a wonderous world of excitement through attractive 
package tours to the USA. Europe and the exotic East and 
Australia. In this regard the British Tourism Authority, 
Singapore Tourist Promotion Board and the Malaysian 
Tourism Development Authority have closely cooperated with 
SITA. 
SITA and Air Cargo 
For exporters, SITA offers at most offices air 
cargo facilities- customs clearance, advice on the best 
air cargo routes, favourable freight rates, insurance 
covers and of course, expenditious and safe air 
freighting. 
Transport 
SITA maintains a Transport Department with an 
impressive fleet of airconditioned cars and coaches at 
Delhi and few other important tourist centres. 
Conferences and Conventions 
As a member of the International Congress and 
Convention Association (ICCA), SITA is well equipped to 
offer services for Conferences and Conventions. Selection 
of a suitable and convenient site, reservation of hotels, 
transport and Pre & Post Conference Tours. 
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Aside from these travel related services. SITA 
provides complete Conference Management Services on 
turnkey basis. 
Membership of International Organisations 
Due to its excellent performance and invaluable 
contribution to the Indian travel trade. SITA has achieved 
international standing and is a member of the following 
national and international organisations. 
TAAI, lATO, ASTA, ICCA, AFTA, COTAL, JATA, PATA, 
UFTAA, USTAO, WATA, WTO. 
INDRAMA- the magazine of India 
Published quarterly since 1976, INDRAMA has a 
specific purpose of serving the national interest by 
promoting the image of India both at home and abroad. It 
covers the rich and diverse culture of India through the 
eyes of well-known writers and photographers. 
International Fellowship Foundation of India 
Funded in 1970, International Fellowship 
Foundation of India is founded by SITA.It is a 
non-political Trust devoted to the promotion of education 
in the field of Tourism and Travel and aims to bring about 
cultural awareness and international goodwill. 
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SITA Travel & Tourism Academy 
Recognising the growings need of the Travel 
Industry for well trained professionals, SITA is conscious 
of the quality of human contact in this trade. To fulfil 
this vacuum and its commitment to the cause of the 
Industry, the SITA Travel & Tourism Academy was set up in 
1992 which organises specialised courses in the field of 
Travel and Tourism and also in Ticketing. These courses 
will become the yardsticl^ for the Industry in times to 
come. The Academy will soon launch its foreign language 
courses also. 
SITA in South Asia 
The growth of SITA over the years has crossed the 
borders of India and has taken the company into the 
neighbouring countries of Sri Lanka and Nepal. This makes 
SITA the only Indian Company to have its presence in the 
three countries of SAARC. 
In 1979, SITA entered into a technical 
collaboration with Walkers Tours Ltd; Colombo to provide 
them its expertise in marketing of Sri Lanka Tourism 
product and took 25% Equity in the SITA World Travel 
(Ceylon) Pvt.Ltd; Again in 1985. SITA signed an agreement 
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with United World Travel (Nepal) Ltd, for a joint 
collaboration in marketing of Nepal product and took 507o 
Equity in that Company. Later in 1991, the name of the 
Company was changed to SITA World Travel (Nepal) Pvt. Ltd; 
Today, SITA is in a position to render 
representational Marketing Services in three 
countries-INDIA, NEPAL and SRI LANKA. 
SITA Today and Tomorrow 
SITA ranks amongst the foremost destination 
management companies in the country. With multifaceted 
structure and activities, SITA is now poised to enter the 
21st Century in a multidimensional manner to represent and 
market in India the services and products of foreign 
Government Tourist Offices and international airlines, 
hotel chains and other travel related organisations under 
the banner of a newly formed Company called TRAC 
Representations (India) Pvt. Ltd. In the direction of 
diversification SITA is sponsring its first ethnic holiday 
resort under the name of Heritage Village, 44 Kms. outside 
Delhi on the national highway to Jaipur, to be ready by 
mid 1994 and also a hotel in Goa. Continuing its expansion 
as in the past, SITA aims to have an office in every India 
State Capital in the years to come. 
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TRAVEL CORPORATION(I)PYT.LTr 
The Spirit of India. A rich legacy of palaces, 
temples, cultures and languages. A land of promise. 
Swagatham, A simple gesture of welcome, for in 
India a guest is a God. This is the tradition that TCI 
brings to you. 
25 years ago, a small band of men got together. 
Men, who wanted others to share their visi-ons of the 
world, to help people discover other people, other 
cultures, other scenes in the play of life. Together, they 
formed Travel Corporation (India) Pvt. Ltd., a merger of 3 
leading companies-Jeena & Company, Lee and Muirhead(I) 
Pvt. Ltd. and N. Jamnadas Co. .1986. This year, we 
celebrate our 25th year. Over the years we have tried to 
fulfil the dream of our founders- and we have succeded. 
We have helped thousands of tourists discover 
India and other parts of the world. 
We have pioneered in opening up new areas to 
tourism. And, linked together people of like-minded 
interests. 
Along the way, we have earned the Indian exchequer 
millions of dollars in precious foreign exchange; 
collected many Tourism Awards and a global reputation to 
be reckoned with. 
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For the pioneer there can be no rest. Our quest 
does not end here.These 25 years were a good beginning. 
And in the next 25 years we'll bring the world even 
closer. 
PACTS & FIGURES SEE TABLE ON NEXT PAGE 
July 19, 1961. Three leading travel agencies in 
India- Jeena & Company, Lee & Muirhead (India) Pvt. Ltd. and 
N. Jamnadas & Company merged their incoming tours 
departments to form Travel Corporation (India) Pvt. Ltd; 
The merger proved to be unique, for the agencies combined 
their efforts in the larger interest of promoting and 
handling tourist traffic to India. In April 1970, TCI took 
over the entire travel and ticketing business of three 
parent companies. 
To a full-fledged travel agency today 
With over 900 professionals at your service in 25 
offices in India many more , in London, Paris Frankurt, 
Milan, Barcelona, New York, Los Angeles and Tokyo. Over a 
thousand affiliations with travel agents round the globe, 
not to mention memberships of almost all major travel 
associations world-wide. 
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Rupees In thousands 
1961-62 1970-71 
(Rs) (Rs) 
1975-76 1980-81 1985-86 
(Rs) (Rs) (Rs) 
TURNOVER 4500 69651 117037 251434 461018 
NO.OP.STAFF 100 350 500 700 923 
RESERVES 556 1185 4805 17000 
FIXED ASSETS 354 2281 5004 16504 26500 
DIVIDENDS 10 20 20 
FOREIGN EXCHA- 5204 13610 
NGE EARNINGS 
29221 72407 120000 
NO.OF OFFICES 
IN INDIA 
13 19 23 25 
NO.OF OFFICES 
ABROAD 
8 
FACTS AND FIGURES 
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How does one ti?avel organisation come to be 
universally accepted as the undisputed leader in its 
field? 
Through its service of course. Or, as in the case 
of TCI, its services, most of which have been poineering 
efforts at enhancing the whole concept of customer 
satisfaction. 
They range from domestic and international 
ticketing, to documentation assistance and hotel 
reservations. 
TCI's exclusive Speedotel service assures instant 
room reservations at over 50 hotels in India. 
If you require transport, TCI has its own fleet of 
the very latest, airconditioned and non-air-conditioned 
deluxe coaches and limousines. 
TCI represents Eurail, BritRail and Greyhound in 
India. 
From the snow-clad Himalayas, the highest 
mountains in the world, down to Cape Camorin at the 
southernmost tip of India, where three seas meet, India is 
a vast unique experience. Past, present and future 
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co-exist in exquisite patterns of harmony. This is 
India, the Jewel of the Orient, where the Taj Mahal is 
just one exquisite facet. 
TCI brings this India to you; living history in 
all its splendour. 
As early as 1950, Jeena & Co., one of TCI's parent 
companies handled its first group-s of tourists to India. 
Today, TCI is India's largest inbound tour operator. 
TCI's incentive tours have won India much goodwill 
in the past. Even today, as India's largest incentive tour 
operator, and member of SITE (Society of Incentive Travel 
Executives). IDMA (International Destination Management 
Association) and Networld Incoporated U.S.A. TCI 
represents most of the world's major incentive tour 
operators in India. 
Naturally each incentive tour is custom-made. 
From the flower and sandalwood welcome upon 
arrival, the smooth precision of transfers to luxury 
hotels, the elephant and camel rides, the sightseeing, the 
mock Indian weddings, the dances to the final dinner, the 
attention to details makes them special. 
Visits to fairs and meetings with profesional counterparts 
are arranged. Most often these tours are tax deductable. 
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No wonder then that multinationals like : 
Agfa Kleber Reifen 
Agip Mercedes Benz 
Blaupunkt Meridian 
Brink Molijin 3M 
Canon Olivetti 
Clairol Orlane 
Coca Cola Philips 
Gavazzi Radiola 
General Motors Singer 
ICI Shell 
Kawasaki Toyota 
and many more rely on TCI for their incentive schemes. 
Want to watch the birds? Like to 
shop around for a bargain? Go scuba diving? Be treated 
like a king? How about Yoga? 
Whatever your interest or inclination. TCI 
makes special arrangements for you. With tours that help 
you discover the soul of your preoccupation. 
There are dozens of special interest tours to 
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choose from each of them custom-made for you. 
Places of India 
India by Rail 
Museums, archaeology, architecture 
Wild-life and ornithology 
Cultural India 
Festival of India 
Shopping, gems and jewellery 
Yoga 
Buddhism 
Astrology 
Beach resorts and water sports 
Trekking and mountaineering 
Golf 
Skiing 
Cuisines of India 
Sports 
Conferences, trade fairs exhibitions. 
A vast terrain of lofiy mountains, dense 
jungles, deep blue water-ways, scorching deserts and 
breezy sea-shores, India is a popular destination for 
adventurers. 
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And TCI's adventure tours are conducted very 
professionally. A well-trained and expertienced team 
attends to each detail of your adventure, from equipment 
and stores, to guides and porters. From transportation 
and sightseeing to tents and all tour arrangements. 
Today TCI offers the widest range of adventure tours in 
India: 
Mountaineering and trekking 
White water rafting 
Wildlife 
Camel Safarts 
Angling 
Shikar 
Overland trips by jeep motorcoach. 
New areas are being constantly surveyed for more and more 
opportunities for the adventurous. 
In 1954, Jeena & Co., chartered the T.S.M.V. 
Batory of the Polish Ocean Lines for a cruise to Goa 
during the exposition of St. Francis Xavier. 
In 1974, The MTS Jupiter, a Greek liner, was 
chartered by TCI for a series of cruises in the Indian 
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Ccean. In addition, TCI has chartered several Indian 
liners for cruises from India to S.E. Asia. East Africa, 
Mauritius and Seychelles. 
As early as 1950, Jeena & Co., handled the first 
tourist charter flights to India organised in cooperation 
with Kuoni/ADAC, from Switzerland and Germany. In the 
Sixties and seventies, TCI took the initiative to promote 
similar air charters to India. 
In 1982-83 Atash S.A. Geneva, in co-operation 
with TCI,operated 14 charters to India. All ground 
arrangements were handled by TCI. 
In 1985-86 Atash Flugvermittlungs, Munich, 
operated 24 DC 10 charters to Goa for the first time. 
TCI's role in developing this market cannot be 
denied. 
TCI are ground operators for numerous luxury 
liners calling at Indian ports, looking after all tour 
and travel arrangements of their passengers. 
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Some of the prestigious liners we've cared for: 
President Wilson M.V. Turkmenia 
Sagafjord M.S. Columbus 
S.S.France S.S. Mermos 
Vistayfjord M.S. Kazakhstan 
T.S. Maxim Gorki MTS Danae 
MTS Jupiter M.S. Belorussia 
Achille Lauro Nippon Maru 
Royal Viking Sea S.S. Universe 
M.V. Europa. 
In the 1920s Jeena & Co., the 
first Indian travel agency, organised group tours abroad 
and in India for Indian tourists. Since then, TCI has 
maintained its position as the market leader. 
Today, TCI's escorted tours to 
U.K. and Europe, U.S.A. Japan, S.E. Asia U.S.S. R. and E. 
Africa are every popular. All tours are carefully planned 
with special arrangements for vegetarian and 
non-vegetarian meals; centrally located first class 
hotels; sightseeing and the services of our multilingual 
tour escorts. 
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TCI organises special educational tours for 
students in collaboration with schools and institutions. 
Each student tour is accompanied by a teacher as well as 
by a TCI escort. 
Trade Fair Tours 
And to keep up with the latest developments in 
various fields, TCI arranges special tours to 
international trade fairs for professionals. 
Incentive Tours 
Indian companies often send their high achievers 
on TCI's Incentive Tours to popular overseas destinations. 
These tours are tailor-made to suit every budget. 
A new holiday concept was recently introduced to 
the Indian market. TCI's "travel as, when and where you 
like" holiday packages for individuals, at destinations 
all over India. These packages are extremely flexible and 
economical. They include transfers, accommodation meals 
and sightseeing and have proved very popular. 
Besides, TCI also organises fixed departure group 
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tours to popular holiday spots: Kashmir, Goa Simla 
Kulu-Manali, Darjeeling, Mahabalipuram, Bangalore, Mysore, 
Ooty, Cochin, Trivandrum, Periyar and the Andamans. 
As member of the exclusive International Congress 
and Convention Asociation, (ICCA) TCI has handled most 
major international conferences in India. 
TCI' s special Conference and Convention Cell is 
fully equipped to handle all the arrangements, from making 
out an overall programme, to hotel bookings, airline 
reservations, transportation, pre and post congress tours, 
to arranging the ac — tual meetings with business 
counterparts. 
Small and large convention halls may be hired in 
most of the metropolises. Many, in welllocated 5-star 
hotels-fully equipped with audio visual, simultaneous 
translation and other facilities. More and more 
organisations are discovering how exciting a convention 
destination India can be. 
In the early 60's TCI operated a hotel in 
Gangtok (Sikkim) and made it possible for tourists to 
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visit this remote part of India. 
Next came a resort at Bangaram in the Lakshadweep 
Islands. And then a hotel for Buddhist pilgrims at 
Balramput (through TCI Hotels & Resorts Pvt. Ltd., their 
affiliated company). 
The Andaman Beach Resort was built in 1978 to 
develop tourism to the unexplored Andaman Islands. From a 
meagre 200 tourists then, the Andaman Beach Resort now has 
over 5000 guests every year. It is the only resort in 
India with scuba-diving and snorkelling facilities. 
Wind-surfing and other outdoor sports are also offered. 
By the turn of the decade TCI plans to operate 14 
more such hotels and resorts all over India. 
Plans for the future include having more ofl3.ces at new 
locations in India-Jaipur, Udaipur, Goa, Bhubaneshwar Puri 
to offer more personalised services. 
More cruises in the Indian Occean, to Goa, 
Cochin, and the Lakshdweep Islands. 
More unexplored and newly explored destinations. 
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thus contributing to the development of tourism in India. 
More inbound air charters from Europe, Japan and 
U.S.A. to new destinations in India. 
With its wide network in India, TCI plans to 
organise and operate Travel Clubs soon. 
In an effort to improve the tourism 
infrastruction in India, TCI will sh-ortly establish its 
own training institute to school personnel in the workings 
of the tourism industry. 
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Mercury Travels Limited 
An Overview 
1. The Comapny 
Mercury Travels Limited was established in 1948 
and is a 1007o subsidiary of East India Hotels 
Ltd., which is part of the worldwide Oberoi 
Hotel chain. It is one of the oldest Travel 
Agencies in the country. Its Equity Capital is 
being increased to Rs.70 lacs with a recently 
announced 1:1 Bonus issue. Its Authorised Capital 
is Rs. 5 crore (US § 1.6 million). Its Annual 
billings are in excess of Rs. 85 crores (US § 28 
million) and it earns about US § 7.5 million in 
forex from its foreign tourist business. 
The Chairman of the Company is Rai Bahadur MS 
Oberoi; Mr. PRS Oberoi is a Director; Mr. G.K. 
Khanna is a Director and President of the 
Company. Mr. Partha Basu and Mr. Deverder Puri 
are Sensior Vice Presidents in charge of the 
Travel and Tours operations respectively. 
Mr.Khanna has been on the Board of Air India and 
a Past President of the Travel Agents Association 
of India, the apex body representing the travel 
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related trade. Mr. Partha Basu is currently on 
the Managing Committee of this Association. The 
Company is an Active Member of Industry bodies 
such as IATA, TAAL, lATO, ASTA, ACCAI AND PATA. 
2. Locations 
The Company's Head Office is in New Delhi and it 
has other travel locations at Agra Bangalore, 
Bombay, Calcutta, Madras, Secundrabad and 
Bhuvaneshwar. Its Inbound Tours branches are at 
New Delhi Bombay, Varansi, New York, Frankfurt, 
Paris and London. 
A major service advantage is gained from its 
Travel Counters at the Oberoi hotels in Delhi ! 
Bombay, Bangalore, Calcutta, Madras, Agra and 
Bhuvaneshwar. Most of these counters work every 
day of the year and Mercury Travels is never too 
far away fro-m where ever you happen to be. This 
estblishes a truly national service network. 
Staff 
The Company employs over 500 staff at its 
locations in India and abroad. Of this, 55 are 
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managers with 10 to 15 years average 
professional trade experience. They are tuned to 
give you value for your money. 
4. Business range 
The Company's Inbound Tours Departments caters 
directly to all foreign tourists visiting India 
and the neighbouring countries on leisure and 
busisness, including Conferences and Seminars. 
The Transport Departments run a fleet of luxury 
limousines in Delhi and Bangalore and is closely 
associated with major transporters and coach 
companies at all locations, it also handles meet 
and assist services at international and domestic 
airports. 
The Travel Departments handle all 
international/domestic ticketing, rail bookings. 
Outbound Tours for Indians and expatriates 
travelling, abroad on leisure or business. 
Incentive programmes, customized Domestic Holiday 
packages and Conferences. 
The Cargo Department at Delhi, Bangalore and 
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Calcutta handle export and import consignments by 
air and sea. 
The Company is one of the few Travel Agents in 
India to be approved by the R B I for Full 
Fledged Money Changers Licences at all its 
locations. 
Today, the Company is amongst the top three 
Travel Agencies in India and is ranked within the 
top 5 for major Airlines. All its branches are 
directly linked to the Central Computer 
Reservation System of Indian Airlines and Air 
India and it holds ticket stocks of most 
Airlines. The Company has been consistently 
winning Department of Tourism Awards for high 
Forex earnings and on the Travel front has ben 
adjudged second largest Indian Airlines. Agent in 
the entire Northern end Southern regions, which 
covers about 607o of business. 
The Company has an associate firm, Mercury 
Himalayan Explorations, which specializes in 
Adventure tourism, including trekking,mountain 
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climbing and white-water rafting. Its customised 
packages are extremely popular with foreign 
tourists as well as Indian groups and individual 
adventure seekers. Ith«highly specialized staff, 
under the supervision of Col N.Kumar, the 
celebrated mountaineer, have handled a number of 
Indian Corporate packages, as well. 
5. Strengths 
Mercury's stengths lie in a 45 year experience of 
the travel market, a truly national spread, a 
full range of services offered to its clients, a 
professional body of staff assisted byleading 
computerized systems and association with the 
highly service oriented Oberoi Group. Its 
strength also lies in securing low fares, excess 
baggage reliefs and upgrades, special rates for 
Conferences & Seminars, all weather Adventure 
programmes or air/sea space for specialised cargo 
shipments. 
Mercury Travels is, largely, a Corporation based 
Agency; 807o of our clients are Corporate houses 
and 337o are within India's Top 100 Corporations, 
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including 5 on the Fortune list, both in the 
Public and Private sectors. However, the Company 
firmly believes that each client is equally 
important because each requires similar value for 
money spent, particularly in view of the 
increasing costs involved. Most of our clients 
have remained with us for an average of 20years. 
Even though we operate in markets that are 
pricedominated, we in Mercury Travels are 
convinced that there is substantial value 
attachi-ng to service. Therefore, in providing 
the full spectrum of travel related services to 
our clients, we keep this in mind at all times. 
CHAPTER SIX 
DRAW BACKS OF TOURISM IN INDIA 
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DRAWBACKS OF TOURISM INDUSTRY IN INDIA 
Unlike tipping, baksheesh is something you pay to 
get things done, not to reward things done already. 
Discerning use of baksheesh, usually just a few rupees, 
can save you hours (even days) of waiting and queuing. 
You can use this subtle form of bribery to hire a boy to 
wait in an endless rail reservation queue; while you go 
sightseeing; or to buy the services of a station porter 
to find a seat on a train which doesn't apparently have 
any. You can also use it to make sure that you get a 
berth on the roof of the boat for the magnificent 8-hour 
trip up the Kerala backwaters from Quilon to Alleppey. 
The trouble about baksheesh is that once you start 
paying it out-to gain decent room service in hotels, for 
example-it's very difficult to stop. There is a tradition 
of tipping in Indian hotels and restaurants; it 
generally works wonders and a little goes a long way. 
Asking for things firmly, politely and with a big smile 
will nearly always get you what you want. 
Beggars 
You'll see lots of beggars, mainly around temples, 
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holy places and railway stations. The Indian people 
themselves respect their beggars and few of them will 
enter a temple without a handful of small change to give 
to the less fortunate. To give to the poor is considered 
a necesary accumulation of personal good fortune. 
This unofficial form of social security ensures 
that at least some apparently desperate beggars are 
better off than they appear. Some of them are experienced 
professionals, who shed their grime and rags for new, 
clean clothes when off duty'. Unfortunately for the 
foreign tourist, faced by armless of identical skinny 
women toting dirty babies and identical old men wearing 
doleful expressions, there is not way of knowing who 
really needs help and who doesn't. 
Giving money to beggars is a very personal matter. 
Some travellers, stricken by conscience, give all their 
loney and possessions away hours after arriving in the 
country, others go to the opposite extreme, and treat the 
haves and the have-nots with equal indifference. 
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The Indian point of view is to give nothing to a 
man who is able-bodied, because he can make more money 
from begging than from working, and that giving to 
children may encourage them to leave school. Many give to 
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the elderly sick, or disabled, either small change or 
food. If you feel strongly about this issue there are, 
of course, many charities in India which will always be 
grateful for anything you are able to give. 
India has a small but strong black market, mainly 
for hard foreign currency and Western gadgets. It is most 
prevalent in the big cities, where no matter where you 
go someone will eventually sidle up to you and mutter the 
words 'Change Dollar?' He is either a black market-er, or 
a police informer masquerading as a black market-er. 
Sometimes he is both. You will be offered a little more 
than the going bank rate for your dollars, a temptation 
many travellers find hard to resist. Foreign currency is 
much in demand in India, especially among rich Indians 
travelling abroad who may be limited by how much they can 
officially take out of the country. But whatever dollars 
they do take, they have to supplement with what they buy 
on the 'black', often at very inflated prices. Whether or 
not you decide to supply this demand is up to you. 
Changing money on the streets is generally a bad 
idea. It is common to be palmed off with torn or tipped 
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notes, or to end up with a stack of Rs. 10 notes instead 
of Rs.lOOs (a cunning sleight of hand). Also, if the 
police turn up, you'll have to run in both directions at 
once to avoid a big fine or imprisonment. Shops are 
much safer-if they turn you in, you turn them in. 
Selling cameras, tape-recorders, watches, walkmans 
and even western clothes on the 'black' is much easier, 
and there is usually a reasonable profit to be made. But 
don't bring too many gadgets into the country for 
intended sale as they may all be entered into your 
passport at Indian customs. This means you can't sell 
them, but must take them all back out of the country at 
the end of your stay. 
V^deo prints of new films are available within 
hours of release-from both the Indian and the import 
markets, of America especially. Every residential area 
and market in both big cities and small towns have 
video libraries where films can be hired for Rs.lO per 
day. Door-to-door video salesmen will frequently supply 
films for purchase or hire to residential areas. It has 
to be said that most of this business is conducted 
without the knowledge or permission of the distributors, 
and many pirated prints are of poor quality. Some may 
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even be camera prints, taken by a video camera hidden 
during the first public showing of a film. 
This illegal practice has deprived film producers 
of rightful income, but it has to be said that it has 
created an enterprise industry, and a vital and 
knowledgeable band of screen enthusiasts. 
In some areas, like damp and humid Kerala, you'll 
see more insects than elsewhere. The numbers of vermin 
and rodents are always worse in the big cities, where 
they can feed on abundant litter and refuse. But 
everywhere you'll find flies. They are an intrinsic 
part of India, buzzing round your face, going up your 
nose, and sitting hopefully on restaurant tables. In the 
evenings, there are fewer flies and more mosquitoes. 
Local repellents /smokee rings like Odomos/Tortoise keep 
them at bay for a while, but they always get you in the 
end. 
The problem is worst in basic budget lodgings. 
These places are notorious for ants, bedbugs, 
cockroaches, rats and practically anything else that 
buzzes or scurries around in the dead of night. If you 
don't want to be a sleeping lunch for these creatures, 
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never leave any food (biscuits, chocolates, sweets or 
cakes) or fluids lying around. It brings them all 
running. So do clean bodies. Mosquitoes just love the 
smell of shampoo and soap. Seasoned travellers have 
their shower/bath early in the morning, and go to bed 
covered in a protective layer of grime and dust. 
To find out how many hidden guests' you've got in 
your room, put some insect powder down at night-round 
toilet cisterns, waste bins, and any dark or damp 
corners. Other useful safeguards are to hang up your 
shoes on a wall-nail (or shake them out in the morning), 
and to zip up all your bags at night. 
Another species of persistent room-guest, found 
mainly in the south, are the small lizards called geckos. 
These are quite harmless and spend most of their time 
plastered to walls and ceillings, sound asleep. They can 
actually be beneficial, by eating insects. If they do 
disturb you, a bright torch-beam usually guides them out 
of the window. Summoning a roomboy to do this to do this 
for you is fatal. He'll just fling open all doors and 
windows, run around with a large broom, and let in hordes 
more of the creatures. 
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One of the simplest ways of preventing too many 
insects coming into your room is to make sure all windows 
are closed at least half an hour before sunset and they 
remain closed for at least an hour after sunset. 
Mosquitoes are also very active at first light, and can 
wake you up unpleasantly at sunrise. 
There are many theories about insects being 
attracted to certain colours, most of which are 
apocryphal, but they do seem to find soft, white flesh 
completely irresistible. 
India doesn't have much launderettes, but it does 
have dhobis, who spirit away your dirty clothes first 
thing in the morning, and usually have them back 
sparkling-clean and immaculately pressed the next day. 
The cost is rarely more than Rs.2/3 per dress, shirt, 
trousers, Rs 1 for socks and underwear. Every hotel has 
one, or can send out to one. 
Your dhobi will take your clothes down to a 'dhobi 
ghat', a public washing area, where they will be pounded 
mercilessly with a big stick or be flogged viciously 
against a washing stone. Not a speck of dirt survives 
this kind of treatment. In time neither do your buttons, 
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so take some extras. Once washed, the clothes are hung 
out along with miles of other wet togs to dry in the 
sun-and the sun will eventually bleach out any colour 
your clothes may have had. Then they go to the ironing 
sheds to receive knife-edge creases from conscientious 
ironers. Finally, and this is the miracle, they are 
picked out from millions of other garments and returned 
to your room, looking as good as new, albeit somewhat 
thinner! 
When asking your hotel do they have dhobi, 
get a total price for the washload before handing it in. 
Prices tend to increase dramatically 'after the event'. 
Second, never pay in advance. This gives you leverage 
if (and this is rare) clothes return from the dhobi 
stained or dyed a different colour. Last, be quite sure 
the person you hand your washing to is the dhobi, or you 
may never see your clothes again. 
The larger hotels generally have an excellent 
laundry and dry-cleaning service. Most towns have 24-hour 
dry-cleaners. One word of warning: if buying new clothes 
in India the colours tend to run so it may be better to 
wash them separately yourself or at least advice the 
dhobi to do so. 
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Old habits die hard, and many Indians still prefer 
squatting in the street.Public urinals (on]y for men and 
often overflowing due to lack of maintenance) and signs 
announcing 'Please do Not Commit Urine' are largely 
ignored.Western style lavatories are still usually found 
only in relatively upmarket hotels, and in the better 
restaurants. South toilets are the norm and usually have 
no facilities for washing hands. Toilet paper is a rare 
find in public toilets but is available in general stores. 
On the open road, conveniences are where and when 
you can find them. Bus and rail stations usually have 
them, but to say they are basic would be a compliment. 
Women travellers certainly can't use them, and it is a 
common complaint (outside big cities) that toilet 
facilities for women just don't appear to exist. The 
problem is always worst on long bus journeys, when the two 
or three daily stops made are at ill-equipped chai places 
with no toilet at all, just a public urinal wall for men. 
Disgruntled women travellers always ask the same question: 
'Where do women shit in this country ?' 
There are few more disadvantage in tourism 
industry of India. Tourism now being the country's 
largest net earner of foreign exchange. But the fact is 
that tourism is considered non priority meant as there 
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are no more allocation of funds for tourism industry from 
the government. We need to import nothing - for 
tourism industry. 
In India the use of wine at open places like roads 
is strictly ban but the selling of wine on roads is common. 
The roads of most of the cities or roads around 
the monument, picnic spots are very rough and required 
maintenances. But the Government is not paying more 
attention in the maintenance of roads, secondly the 
Government does not pay more attention towards the 
maintenance of monuments which are the main attraction of 
Tourists in India. 
The cabbies certainly take tourist for a ride they 
overcharge and often demand payment in Dollars. Besides 
many cabbies are into the money changing rack-ets. In 
Bombay to odd taxi drivers and taxi owners have been formed 
a parallel union styled at the Bombay Airport. Taxi 
drivers union to wear a thin garb of legitimacy not 
connected with the 35,000 ordinary taxi drivers, these 
cabbies have an organised hafta (bribe) system at the 
international airport and virtually rule the premises. 
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Every tourist pays for these middlemen, 
individually. Every shopkeeper who deals with them, 
in Bombay or anywhere else in India, over charges and even 
cheat them. Hotels and restaurants in small towns in 
Rajasthan. For example, whilecharging an Indian Rs. 2 for a 
cup of tea , bill foreigners at the rate of 20 rupees per cup 
and even Rupees 40 for butter with jam. 
Besides the overcharging and cheating by business 
were, foreign tourists are also subjected to ill treatmen 
by the Indian police and bureaucracy.The police some time 
even don't care. What has happened with the tourist. In 
Tamil Nadu a tourist Mr. Thomas Brrugman was robbed of 
every thing he owned. This was done by a very notorius 
criminals operating in the same area and was in the 
knowledge of police Despite his repeated visits to the police 
stations no action was taken by the police and Mr. Brrugman 
left India. 
Some times the hoteliers also charge very high from 
the tourist, if he is a foreigner. Moreover, the tourist is 
not safe from robberies and cheating even in the hotels. 
Some of the tourists pay in Dollars, but the hoteliers 
don't show their true earnings in foreign exchange. The 
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names and nationalities of foreign guests changes into 
Indian names and the dollars sold in the black market. The 
same is done by the big shopkeeper at famous tourist spots. 
The Government don't care about such type of activities so 
that blackmarket of the foreign exchange can be prevented. 
The transportation system of India is also not good 
that is either road; railways or airlines. The buses are in 
bad shape and all depends upon the mood of bus driver that 
he takes you to your destination in time or not. This is not 
only the fault of the bus driver. But because the buses and 
roads are damaged and are in bad shape, the driver 
cannot take any more risk. On^ 'other hand the system is 
also not good. There is not any fix time for the arrival and 
departure of train which effect not only tourism 
but also the over all industrial net work of the country. 
Moreover you will f-i-nd the toilets of the compartments are 
dirty, the seats would be bug-ridden and to top it all 
there would be no water in the compartments some time. 
With all the high profits ads put by luxury hotels 
and the Department of Tourism, let us not be blinded to the 
sleazy side of things. While certain elements in the tourism 
industry seem determined to improve India's tarnished image 
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abroad. There are equally elements with a vested interest 
in criminalising the industry. With Tourism having arrived 
as our biggest foreign exchange earner, can theives be far 
behind? 
CHAPTER SEVEN 
CONCLUSSION & SUGGESTIONS 
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CHAPTER 7 
CONCLUSION & SUGGESTIONS 
As we know that tourism is the only economic 
sector in the world that has enjoyed continued growth in 
spite of World recession, inflationary travels and 
increasing out prices. Tourism is growing throughout the 
world. It has become the important component of man's 
life and its potential is endless. Tourism is the largest 
export item for Great Britain, Spain, Italy, Mexico and 
Ireland and now is also the largest export industry of 
India. 
An analysis of the tourist traffic to India 
during the period 1951-1980 also shows that tourist 
arrival index in India has shown a phennomenal increase 
of about 477o times compared to 1951. 
Although India is a cultural heritage country, 
it can provide every thing to the tourist wants'. But 
because of certain drawbacks India, as a tourist land, 
has generally a poor rather negative image among the 
main tourist generating countries of the world. To find 
l ^ L 
out the predisposition of some visitors to India, most of 
them described this country as filthy , dirty, 
overpopulated and don't have a proper network system in 
any way that is either road, railways, airlines. One 
cannot forget the picture portrayed by v.s. Naipaul 
(Indian writer in English) in the Area of Darkness, a 
semi autobiographical work, which reads as follows: "India 
is the world with beggars, the gutters, the starved 
bodies, the weaking swollen bellied child, black with 
flies in the filth of human excrement of a bazar lane . 
Indian defecate everywhere. They defecate, mostly besides 
the railway tracks. But they also defecate on the beaches; 
they defecate on the hills; they defecate on rivers, they 
defecate on the streets; they never look for 
cover India has not worked its magic on me It 
Remained the land of my childhood, an area of darkness. 
So inspite dispute of showing the only false 
picture to pay proper attention towards the Tourism 
industry and the over all faults which one making 
hinderance in the growth of this industry. 
For example the tour operators complains that 
what the Government give one hand they takes away with the 
other. For instance, the central Government allowed Indian 
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operators to import Air condition equipments for coaches 
aX concessional duty. But soon after, the state Government 
hiked road taxes without assigning any reason. It shows 
that the Government seems to be astonishingly short 
sighted in its tourists policy. 
SUGGESTIONS: 
Tourists need not be bombard-ed with ads and 
posters but there has to be different amount of publicity 
to attract those who know a little about this country for 
this need very efficient system of communication and a 
proper media planning. While advertising through any media 
may be useful, its effectiveness will be limited if 
people do not have a good image of a country's tourist 
product. No amount of paid advertising can pay dividends 
till a concerned public relating compaign is organised 
through the local pressto promote an image of the country 
as an interesting holiday destination. 
The depreciation of rupee has also made the 
product cheaper. At the same time the premium on US 
Dollars in black market might have induced substantial 
diversion of foreign exchange into unauthorized 
channels.( this trends needs to be revised and effective 
measure should be taken to maximise the earnings while 
increasing the flow of tourist into the country. 
An adequate supply of accommodation suitably 
tailored to the requirements of the tourist market is one 
of the basic conditions of tourism development. The 
provision of accommodation facilities and their growth 
should at the same time be regarded in a much broader 
context as they make an important centributien to the 
economy as a whole through its linkage effects. 
The Mandal and Mandir riots helped, too. 
Individual travellers and group were also upset over the 
distruption of domestic air service consequent on the 
grounding of the A320's. Continuing voilence in Kashmir . 
and eruption of communal disturbances in prime tourist 
places like Agra, Jaipur, changed the mind of the 
tourists to look alternative dastination. 
The slow progress in the development of tourism 
in India is largely due to the absence of good hotels and 
the prevailling image that the quality of hotels in India 
cannot be as good as in advanced countries. The general 
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impression of visitors coming to India is that unless 
they have booked their hotel accommodation several weeks 
before it would be impossible to get a room in any of the 
better hotels in all important cities. Accommodations 
sector plays the most important role in the promotion of 
tourist traffic to India. Thus provisions of proper 
accommodation of acceptable standard, particularly for 
international tourists should be made. 
A Tourism Finance Corporation with an initial 
equity of Rs. 100 crores should be set up to provide loans 
to tourism industry. Hotels should be classified as 
standard, Delux and Budget hotels, as this will be more 
relevant to the requirements of accommodation of foreign 
and domestic tourists. 
The thrust on domestic tourism has not been 
strong enough. Otherwise, the India Tourism year could 
have been effectively turned into a successful holiday at 
home year through involvement of the railways and other 
forms of surface transport, state Governments and tour 
operators. 
The steps should be taken towards setting up of 
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such hotels is to ask state Governments to donate or 
lease land. Several other incentives should also be 
given in the form of fiscal benefits, facilities of 
imports, and training opportunities. Financial 
institutions such as IFCI, IDBI and ICICI should give 
concessional credit to these hotels. As suggested by the 
National Council in July, 1984 tourism should be 
extended all such concessions as are available to new 
industries. 
Area development programmes should be integrated 
with tourism development in those areas which have a high 
tourism potential. This will provide employment to local 
people and increase their income. Backward areas in the 
case of tourism should imply not just a "no industry 
district" but a district with high tourism potential. 
The transport facilities should be improved and 
necessary funds shall be allocated , The necesary funds 
shalll be allocated by the Government to the 
transportation to improve their network and facilities. 
Because the travel track helps in earning foreign exchange 
l\i'i 
(as it is a part of tourism industry) and so the Travel 
industry needs to be given selected fiscal and monetary 
incentives which are already available to export industry. 
Youth tourism should also be encouraged because 
travel and tourism educates and enlightens the citizens 
of tommorow as well as promotes national integration and 
international understanding. The Governfment has to chalk 
out marketing plans in key markets to attract more 
tourists. In respect of marketing activities, there is 
an urgent need to professionalise our approach. We have to 
over haul our tourist offices abroad with strong marketing 
oriented officers. 
Indian cuisine is very much popular all over India 
and so we need to encourage and spread of such 
restaurants abroad which specially provide Indian cusisine 
Because some of the Indian di-shes are very much liked 
by foreigners abroad. But the dishes are not so popular 
among them. 
It is suggested that the government must pay 
proper attention to upgrade road transportation 
facilities at the Important tourist centres. Four lane 
high way and high way and motor ways with suitable and 
more facilities must be developed at tourist centres of 
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main attractions. There is need to make imporovement in 
the arrival and departure time of the buses, so the 
inconvenience caused by the late arrivals and departures 
of buses on the main bus terminals and tourists spots 
shall be avoided. 
More and more job oriented management 
programmes/courses in Tourism, Travel and hotel 
management must be opened to train and educate the 
students in the field of Tourism. Post Diploma Management 
Programme run by the Hotels and Catering schools must be 
stt-e-nghthened and impr-ove Appropriate apprentice 
programmes must be chalked out to provide training to fresh 
students from various food Craft Institutions & Travel & 
Tourism Management Institutes. 
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